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FROM THIS. TO THIS. 
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FROM SOLID METAL “BLANK” TO TOUGH 
FULLY FORMED COLLAPSIBLE TUBE 


AN EARLY STEP IN THE SHEFFIELD 
PROCESS OF MANUFACTURING THE 
“WORLD'S TOUGHEST TUBES” 


“Blank” and tube 
are illustrated in 
actual size. 


































UBE buyers invariably are deeply impressed when they 

first witness the manufacture of New England Sheffield 
Process Tubes. It seems almost inconceivable that a big, pli- 
able collapsible tube, including shoulder and neck, is formed 
from the small hard metal disc or ‘“‘blank’’, with such amazing ; 
speed and efficiency. Only metals of special character .. . ' 
mixed, melted, tempered, toughened according to our exclu- 
sive SHEFFIELD PROCESS .. . can withstand this sudden 
transformation and produce the pliable strength and tough- 
ness required for New England tubes! 





Other steps in the process, many performed according to ex- 
clusive Sheffield formulae or equipment, including constant 
vigilant inspection, are designed to produce the finest uniform 
quality and strength in the history of collapsible tube manu- 
facture. Enjoy a tour through our New London, Conn., plant, 
to see first hand the many interesting operations required in 
the production and quality control of our tougher SHEFFIELD 
PROCESS Tubes. Samples, prices and information concern- 
ing our series of VINICOTE inner coatings, are yours for the 
asking. Write or phone our nearest office, today! 





NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 SO. CANAL STREET, CHICAGO e NEWLONDON, CONN. e W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT, MicH. THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 


EXPORT DIVISION: 116 NASSAU STREET, NEW YORK, U.S.A. 
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Full Steam Ahead! 


J month W. C. Ritchie and Com- 


pany completed the transfer of many 
of its activities to a new $250,000, eighty 


thousand square feet plant addition. 
We’re proud of that new plant, of course. 


We’re proud of our Company’s long, 
long record — 74 years of development 
through peace and through war, through 


prosperity and through depression. 


But now, when once more American in- 
dustry is to be put to a test, we’re proudest 
of all to be a part of the American system 


of free enterprise. 


Only under such a system can our kind of 
Company— and your kind of Company 


— exist. 


Along with you, we accept any challenge 


to prove our right to exist. 


Along with you, we think that all of us — 
who believe in free enterprise can best 
serve our country as well as ourselves by 
doing with might and main the things we 


best know how to do. 


Along with you, we’re ready to prove again 
that our American way of doing any job 


is — and always will be — the best way! © 











SET-UP PAPER BOXES 
FIBRE CANS 
TRANSPARENT PACKAGES 


AND COMPANY 
8847 BALTIMORE AVENUE e@ CHICAGO 


DETROIT LOS ANGELES ST. LOUIS ST. PAUL DENVER MIAMI 
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A Good Showing of Your Product 
ALWAYS 
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v INSTANT SALES APPEAL 
v ADAPTABLE TO MANY USES 


V DESIGNED FOR MODERN 
SELLING 


K 


© The Visible Guarantee of Invisible Quality + «+ « 
KIMBLE GLASS COMPANY .-..-.- VINELAND, N. J. 


mew TORK > CHICAGO.*©* PHILA DEG wwe? DETROIT +*- BOSTON 














Z 
Wa 
Ac} 
O 
= 
= 
me 
[x] 
F--4 


‘*@ eee ge 











AMERINGEN 


[Neo TRY TOO 


Dependable cooperation and teamwork is just 
as vital a factor in business. Our field is per- 
fuming — a field in which we are competent — 
but, in addition to perfuming, our technical staff 
is trained to understand your manufacturing 
problems and to help you solve those problems 


where perfuming is a factor. 
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BERGAMOT 
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A timely development recently completed by our micro- 
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; Cee ‘ae r Oil. Its price exceeds that of most synthetic bergamots now 
ae ii ay ; PS a iF offered, but, in our opinion it surpasses all others in its 
$ * \ Be ‘y + Ae quality, strength and fidelity to its finest natural prototype. 
“Y . , ~ oe > , We feel that you will agree with this opinion upon exam- 
ms i % } r ination of a sample of NEW BERGAMOT ARTIFICIAL. 
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STURGE STANDARD 
PRECIPITATED CHALK 


for 


TOOTH PASTE TOOTH POWDER 
FACE POWDER ANT-ACID 
ROUGE PILL & TABLET COATING 


Meeting the requirements of many manufacturers for 
many different specific grades of PRECIPITATED CHALK, 
STURGE STANDARD, represents to so many chemists 
and buyers that high reputation for quality and uniformity 
which can only be earned over a long period of years. 

The Sturge laboratory, pioneer in research in PRECIP- 
ITATED CHALK has worked in close cooperation with 
manufacturers in exploring and solving their problems in the 
formulation of products containing PRECIPITATED 
CHALK. 

You will find a specific grade of STURGE STANDARD 
PRECIPITATED CHALK, always uniform, for your par- 


ticular product and requirements. 


JOHN « E. STURGE 


LIMITED 


Distributors: 


H. J. BAKER & BRO. 
271 Madison Ave. * New York, N. Y. 





SNOWFLAKE 


Consider Aye Ae 


Features | tn 


Stability, characterized by non-caking and un-. 
changed chemical composition or physical appearance. 


These 


As the perfect bath crystal base, Snow- 
flake Crystals offers you all these unusual 
advantages . . . features which are ad- 
vantageous in other cleanser products as 


well: 


Beautiful crystalline appearance. 


Effective water softening properties. 


. Mildness—non-irritating to the skin. 
Or Olli . Detergent properties—aids the soap. 


Readily absorbs dyes. 


Excellent vehicle for perfumes. 


10. Low cost. 


. Free flowing properties which make it ideal for 
use in machines. 


Sept. ’40: 47, 3 


Base / 


. . . Now there’s the perfect bath crystal base for 
you. Remember, Snowflake softens the water, does 
not harden it. Write for complete information today. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by The Solvay Process Company 
40 RECTOR STREET NEW YORK, N. Y. 


Gentlemen: Kindly send me a copy 
of the Solvay Products Book. 
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This photograph shows how 
the Allied plant has been 
enlarged eight times—to 
meet the demand among 
brand-sellers for products 
backed by Allied’s 53 years 
of experience! 





APLI-processed lipsticks represent the 
peak of quality—due to perfected formu- 
lae, and the finest ingredients obtain- 
able. And thanks to modern, efficient 
production... the latest type of equip- 
ment, skilled assemblers, and rigid 


inspections to insure flawless products! 


To be sure of more sales and more 
repeats, take a tip from the lead- 
ing cosmetic houses that have 
changed to Allied. It will pay you 
to do the same! Ask us for the proof 
... there will be no obligation, of 
course. Just ‘phone, wire or write 
to Allied —TODAY| 


LIPSTICKS APLI - ROUGE SUPREME 
FACE POWDER APLI - EYE SHADOW APLI 


OTHER ALLIED SPECIALTIES: TALCUM POWDERS « DUSTING POWDERS » FACE POWDERS + PERFUMES «TOILET 
WATERS « SACHETS * MANICURE PREPARATIONS * CREAMS «+ LOTIONS * DEODORANTS + DENTIFRICES 
BATH SALTS « HAIR AND SCALP PREPARATIONS + SHAVING PREPARATIONS + SKIN TONICS 
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YOU MAY USE RIDGELO CLAYCOATED 
BOXBOARD I YOUR CARTONS... 


USE RIDGELO FOR 
SL ee 


Ridgelo claycoated boxboard has proved itself tops for Ridgelo claycoated cardboard adds eye-appeal to per- 
cartons. Now you can follow through and specify Ridgelo fumes, drugs, cosmetics, toilet articles, pharmaceuticals, 
claycoated cardboard for your mercharidise display candies, novelties—any product that is attached toa 
cards, display card. Using less ink, these claycoated boards 

Ridgelo cardboard gives you the fine printing qualities also give better reproduction of fine screen halftones or 
of its claycoated surface plus the snap and stiffness nec- of solids. They may be embossed or brushed (for extra 
essary to hold items, stapled or stitched, firmly in place. gloss) or varnished for selling punch plus! 


TRY RIDGELO CLAYCOATED FOR YOUR 
MERCHANDISE CARDS 


Rig elo 


iC LAY | =a 


BOXBOARDS + CARDBOARDS 


MADE AT RIDGEFIELD, N. J. 
BY LOWE PAPER COMPANY 


SEND POSTCARD FOR SAMPLES 


Representatives: E. C. Collins, Baltimore °* Bradner Smith and Company and Mac Sim Bar Paper Company, Chicago ° H. B. Royce, Detroit 
Gordon Murphy and Norman A. Buist, Los Angeles ° A. E. Kellogg, St. Louis ° Philip Rudolph & Son, Inc., Philadelphia 
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CAPS BY VICTOR 


ROOD DODO OOD ODI DIP DIDO ODD OIDODODODOIDOIDOIDOIDOIDOIDOIDPOIDOIDOIDPOIDPVDODU DAK 


KING DESIGN 


ALL G. C. A. SIZES 


The color in which this 
cap is shown on other 
side of page is 


VICTOR BLUE 26A 


Prompt deliveries on black caps 
from large stocks. 


DESIGN No. 50 
8-425 — 10-425 
The color in which this 


cap is shown on other 
side of page is 


VICTOR MAROON 11A 


This cap can be supplied with 
a well for a glass rod. 


i 


D606 096 D909 DOOKIE 


DOD OID OID OID OTM 0D DOCOMO DODO OO OODODOTDOOVDOO0O——M 


" 
" 


The onder in-aeibbclide 


Submit your design problems to 


ACE DESIGN 


ALL POPULAR SIZES 


BALL CAP 
10-425 — 18-410 
The color in which this 


cap is shown on other 
side of page is 


VICTOR BLUE 28 


The color in which this 
cap is shown on other 
side of page is 


VICTOR GREEN 5A 


Requests for samples and prices 


All inquiries, regardless of size, 
will receive prompt attention. 


will receive prompt attention. 


P66 606 6 6 9099009000, 


TASSEL CAP 


8-425 — 10-425 


FLAME CAP 
8-425 
The color in which this 


cap is shown on other 
side of page is 


VICTOR RED 24 


cap is shown on other 
side of page is 


VICTOR GREEN 4A 


Technical skill developed thru 
moulding experience assures a 


res ° 
Victor. satisfactory closure. 


POOP 6 6 06 6 OK OE OE OK OK OK OK KK OK OK 


OD OOOO OIDO0PDODOPDOO D9 





DESIGN No. 70 
8-425 — 10-425 — 20-410 
The color in which this 


cap is shown on other 
side of page is 


VICTOR GREEN 23 


An example of Victor 
designing. 


D6 909K; 


DESIGN No. 60 


15—425 


The color in which this 
cap is shown on other 
side of page is 


VICTOR RED 2 


A large stock of raw materials 
for all stock color shades, as- 
sures short-time deliveries. 


6 OO OO i 0 OOOO OOOO DDOOOOERS 


OOO O06 06 6 6 OK OK OK OK OK OK OX OX 


YD OK OK OOD 


The color shades referred to above and many others are shown by 10 m/m Ace design caps mounted on a stock 


color card. This card will be promptly mailed upon request. 








200 DIAMQND STREET 


MOULDING DIVISION 


‘VICTOR METAL PRODUCTS CORPORATION 


BROOKLYN e NEW YORK | 











Accepted by the exacting per- 
fumer as an indispensable in- 
gredient. Manufactured in our 
factory at Naugatuck, Conn. 


Samples, as well as suggestive 
information as to its use, will 
be sent on request. 


Naugatuck Hromatics 


DIVISION OF UNITED STATES RUBBER COMPANY 


12 EAST 22nd STREET e NEW YORK, N. Y. 


440 W. WASHINGTON STREET, CHICAGO, ILL. @ H.M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 
ae * snore i 
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This huge dehumidifier, used in the Sharp & 
Dohme _ omar is charged with Acti- 
vated Alumina, an adsorptive drying agent 
which does not wear out when properly used. 





The big job of “weather-making”’ required 

for Sharp & Dohme’s Philadelphia lab- 

oratories is handled by Activated Alumina. 

The purpose is to provide continuously ideal 

conditions for applying uniform coatings on pills 

—fast. The air conducted to the pill coating pans 

is maintained throughout the year at 10% R. H., 

at 106° F. The dehumidifier is fully automatic, 

built to operate continuously. This particular 

machine is notable for its size, for none but de- 

humidifiers designed to use Activated Alumina 

have ever been built with capacity so great. 

-_ . Machines of this type are capable of maintaining 

This shows how dry air is conducted by hoods to the a humidity as low as 4% at normal temperature. 
material-handling equipment, and how air of controlled hi h sal fal : : 

humidity is supplied through anemostats to the room 7 armaceutica - oratories are usig 

critessie. dehumidifying equipment charged with Activated 

Alumina. It provides, surely and economically, 

Other Aluminas for Pharmaceutical Uses: the right humidity to protect deliquescent and 

C-700 POWDERS GELATINOUS ALUMINA effervescent materials, to speed the drying of 

These are remark- This new material is useful materials sensitive to temperature, and to pre- 

ably fine talc- in preparing salts of weak vent clogging of powder-handling machinery. 

oe seinem angie: tee Dey dlenet wane Atuminum Company or America, (Sales Agent 

hydrates, suitable tion, economically providing for ALUMINUM ORE COMPANY) 1964 Gulf 


as bases or fillers compounds such as Alumi- bic j : 
for cosmetics. num Stearate and Oleate. Building, Pittsburgh, Pennsylvania. 


AN “ALORCO” Gaorof PRODUCT 
ALORC 


The Drug and Cosmetic Industry Sept. ’40: 47, 3 








nl weds 


det 
Moe (rae -) 
oder 


sya ace 


ay ® 
for t° 
ere ot N 400 **" 
dive os oii , moe gaerns: : s\uie* 
at mas jsculin? . gi epec** 


And pavin® etc: 
.” \otior® ss rt gnvite 
exp? 


oO 
odors xalcer 


e or 


sym 
WW eatet® 


MAGNUS, MABEE & REYNARD, Inc. 


AROMATIC CHEMICALS, 


NEW YORK, N. Y. 


ESSENTIAL OFtS, BALSAMS 


16 DESBROSSES ST. 


QUALITY 


-- TORONTO 


CANADA: RICHARDSON AGENCIES, LTD., 454 KING ST., W 
235 


CHICAGO. 180 N. WACKER DRIVE 
The Drug and Cosmetic Industry 
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Probably your package was the best you could buy when you first brought 


your product out. The reasons for its design were sound. It did the job — in its 
day. 

But glass packing has changed tremendously! Designs are cleaner today — more 
streamlined. Glass bottles must please the eye of super-critical moderns who 
have no patience for extraneous curly-cues. Ginger-bread designs are out- 
moded, and today’s shopper will not buy a “dated” product — unless it’s up-to- 


date! 


Perhaps your package may not be doing the best possible job for your product. 


It’s a question that’s worth asking, anyhow. And for the answer, try Carr- 


Lowrey’s “three-point service.” 


The “3-point service” stands for (1) Attractiveness, (2) Practicability, (3) 
Economy. These triple criteria, applied to glass packages in the creative stage 
as well as in production, are building new sales for hundreds of leading pack- 


agers of cosmetics, drugs, household specialties and foods. 


pa Simplicity of design crystallized into clear flint glass gives an excellent 


example of Carr-Lowrey’s “3-point service.” 


Carr-Lowrey Glass Co. 


Factory and Main Office: BALTIMORE, MD. 
New York Office: 500 Fifth Avenue ¢ Chicago Office: 1502 Merchandise Mart 





Beg Pardon! 
ATTENTION: Mr. PERFUMER 


If present market conditions, especially true of essential oils, not 
only affect your perfume budget adversely, but actually 
threaten to disrupt the uniform quality of your own perfume 


creations, 


WHY NOT LET US DO 
YOUR PERFUME “COPY” 


After all, perfumery research is a never ending job, even when 


times are normal. 


Dependable counsel by perfume suppliers like ourselves, backed 
by many years of experience and enjoying highest integrity, would 


seem to merit your serious consideration. 


Regardless of your needs, be they in essential oils, aromatic chemicals, 
perfume bases or finished perfumes, we appreciate your confidence in 


communicating with us on your business letterhead. 


Perfumingly yours, 


RIFA-NEW YORK, Inc. 


ESSENTIAL OILS, AROMATIC CHEMICALS 


PERFUME BASES 


153 WAVERLY PLACE NEW YORK, N. Y. 
Chicago Office: 130 N. State St. 


The Drug and Cosmetic Industry 





FAST-SELLING |QO0p 1.0 ‘Cling’ 


Essential requirements for a "name- 
call” face powder are: 


@ Effective covering properties 
@ Perfect adherence to the skin 


@ Fineness of texture @ Bulkiness 


Leading manufacturers of successful 
powders incorporate these selling fea- 
tures by using Merck Chemicals for 
Cosmetic Use— products of uniformity, 
high quality and reliability. 


For Effective Covering Properties, 
Adherence, Slip, and Opaqueness 
ZINC STEARATE MERCK U.S. P. 
Manufactured from the finest quality Triple 
Pressed Stearic Acid. Contains not more 
than 20 parts of lead per million and not 
more than 2 parts of arsenic per million. 

ZINC OXIDE MERCK U.S. P. 


To Provide Body and Bulkiness 
MAGNESIUM CARBONATE MERCK U.S. P. 
POWDER (Light) 


CALCIUM CARBONATE MERCK U.S. P. 
PRECIP. (Light) 


TALC MERCK U.S. P. (Purified) 
KAOLIN MERCK N.F. & KAOLIN COLLOIDAL 
MERCK N.F. 


MERCK & CO. 
NEW YORK + PHILADELPHIA + 


inc. 
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ST. LOUIS ° 


The importance of high-quality ingre- 
dients is recognized by manufacturers of 
successful cosmetic preparations. They 
realize that the use of Merck Chemicals 
for Cosmetic Use is a definite aid in the 
promotion of repeat sales. 

In addition to meeting official stand- 
ards, such as the tests for heavy metals 
prescribed in the United States Pharma- 
copoeia, Merck Chemicals must also 
meet or exceed exacting specifications 
set up by the Merck Control Laboratories. 


Merck Chemicals to meet your detailed 
specifications are obtainable. 

7 e + 
Quotations and samples on items for use 
in high-quality deodorants, depilatories, 


hair preparations, suntan products, etc., 
will be supplied on request. 


Consult us regarding your manufactur- 
ing problems and requirements. 


Manufacturing Chemists 


The Drug and Cosmetic Industry 


AND ELIMINATE ‘S/i/1e 


FINE CHEMICALS FOR THE 
PROFESSIONS AND INDUSTRY SINCE 


* 7070 * 


RAHWAY, N. J. 


In Canada: MERCK & CO. Ltd.. MONTREAL and TORONTO 


239 





Patented in 
. S. A., Canada 

Great Britain and 

other countries. 
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Non-rolling extra depth 

Bakelite cap, non-swelling 
Amekine synthetic rub 
part, without strong odor. 
Saftee ball glass. : 


2 Double shell metal cap; 
special thin flange rubber 
part; special bent glass. 


3 Regular or acid resisting 
plastic cap; regular rubber 
part in various colors; semi- 
blunt glass. 


4 Single shell metal cap; 
clutch rubber part; tooled 
blunt glass. 


5 Fancy colored beetle cap: 
midget rubber part; regu- 
lar straight glass. 


6 Scientifically designed, 


heavy, combination bulb 
and extra-thick flange. 


Sept. ’40: 47, 3 





whose preferences she represents. 
Success in obtaining this delicate 

pends upon the quality of the materials 

ties which can be used by the per 
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GIVAIIDAN-DFLAWANNA. INC. +330 WEST 42no STREET - NEW YORK 









OR many decades Givaudan chemists and per- 
fumers in Switzerland and France have pioneered 


in the art of perfuming. Their work in the develop- 
ment of new and better materials is recognized 
wherever natural or synthetic odors and aromatics 
are used—and it has contributed in large measure 
to the progress of the perfuming industry. 


As a result Givaudan has gained priceless experi- 
ence ... amassed a fund of knowledge that cannot 
be surpassed. The perfumers and chemists of 
Givaudan-Delawanna, Inc., many of them European 
trained, have inherited in a large measure the parent 


jon’s creative and productive art. This 


Cincinnati Dallas 








Baltimore 






WORLD EFFICIENC! 





background is supplemented by the services of 
American trained technicians and American methods 
of production and efficiency. 


This combination of the art of the old world with 
the productive science of the new, places Givaudan- 
Delawanna, Inc. in an unusually favorable position 
to serve the perfume, cosmetic and soap industries 
in this country—particularly in view of the present 
difficulty of securing supplies from Europe. 

You will find this service complete whether you 
require aromatics, specialties or compounded oils. 
Write to us today—your inquiries will receive 
prompt attention. 


DELAWANNA, iwc. 


330 WEST 42nd STREET, NEW YORK, X. ¥. 


BRANCHES: Philadelphia Detroit 
Chicago Seattle Havana 


Los Angeles 


San Francisco Montreal 











PACKAGING OUR NEW 
PRODUCT’S GOT ME WORRIED. 
SHOULD IT BE IN METAL 
OR FIBER? 


WE’RE LEAVING THAT UP 
TO AMERICAN CAN. 
THEY'VE GOT THE ANSWER 
TO QUESTIONS LIKE THAT. 













6é 
E. years they’ve been making both types of containers. They’re 
the largest company in the field. And we can count on getting 


impartial, expert advice from them. What’s more, any container 





they recommend has been through a lot. Their engineering staff 
has tested it in the laboratory. And their marketing staff has 
also checked it. We know the container’s right before we get 
it. Besides, American Can has factories all over the country. 
They can take care of orders from anywhere right away. 


American Can will do a job for us, all right, and do it well.’’ 


AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
104 SO. MICHIGAN AVE., CHICAGO + 111 SUTTER ST., SAN FRANCISCO 
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SYNTHETICS 


(Established 1923) 


A range of exquisite New Perfume Concentrates for the fall, 
compounded by skilled Standard Synthetics Chemists 
right here in the States, and taking the place of many former 
importations. Improve your products by using our new and ex- 
clusive scents, bouquets and compositions. Ask for samples of 
Carnation, Lavender, Rose, Jasmin, Ambra, Cologne, Poppy, 
Lilac, etc. 
Also, Standard Synthetics offers a most extensive line of Essen- 
tial Oils. We carry all genuine oils in stock. However, should 
you desire substitutes, we can quote such money-saving 
prices as $2.40 for our Imitation Bergamot, $2.00 for Imitation 
Lemon, $2.60 for Imitation Lavender, $3.50 for Imitation Cin- 
namon Bark Oil, and so on. Also ask us for any Flavors you 
may require. 


A sure soucce of supply... 


With exceptionally large stocks of natural oils and imported 
perfume bases on hand, together with our exceptional facilities 
and skill in compounding synthetics, we assure you of a depend- 
able source of supply regardless of present world trade con- 
ditions. You can avoid disappointments and shortages by 
depending on STANDARD SYNTHETICS. *Send us your prob- 
lems and requirements for collaboration, samples, quotations. 
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Among the many products 
offered by Standard Syn- 
thetics, Inc., are: 
ESSENTIAL OILS .. . Our 
registered brand of ‘“Leo- 
nardo Vinci” Messina Oils 
of Lemon, Bergamot and 
Orange. Also Oils of Cassia, 
Aniseed, Cinnamon, Cam- 
phor, Lavender, Lime, Pep- 
permint, Patchouly, etc., 
imported directly from their 
countries of origin. 
AROMATIC CHEMICALS 
—A remarkably complete 
line including such prod- 
ucts as Benzyl Acetate, 
Benzyl Alcohol, Phenyl 
Ethyl Alcohol, Cinnamic 
Aldehyde, Citral, Geraniol, 
Linalool, Coumarin, Linalyl 
Acetate, Vanillin, Nerolin, 
Rhodinol, Terpineol and 
others. 

PERFUMES BASES... 
Hundreds of highly suc- 
cessful compound perfumes 
to choose from. 
FLAVORING EXTRACTS 
—A full range of TRUE 
FRUIT and IMITATION 
FLAVORS. 
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SULFATE 
ALKALOID 

BISULFATE 
HYDROCHLORIDE 
HYDROBROMIDE 
DIHYDROBROMIDE 
DIHYDROCHLORIDE 
ACETATE 

ARSENATE 

ARSENITE 

CITRATE 
FERROCYANIDE 
FORMATE 
GLYCEROPHOSPHATE 
HYDRIODIDE 
HYDROCHLORSULFATE 
HYPOPHOSPHITE 
LACTATE 

OLEATE 

PHOSPHATE 
SALICYLATE 

TANNATE 

VALERATE 

& UREA HYDROCHLORIDE 
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THE NEW YORK QUININE & CHEMICAL wor 


c 
GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 
ST. LOUIS DEPOT, 9IS MARKET STREET, ST. LOUIS, MO 
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... pleads for preference by the 
charm of its package.“To gild 
refined gold’’...to convey the 
message of loveliness through 
the medium of a glass con- 
tainer is our accustomed art. 


Owens-Illinois Glass Company, 


Toledo, Ohio. 








EXPERIENCE 


COUNTS 


IN THE LONG RUN... 


é 


sponses 


| ee nearly fifty years CCS has concentrated its 


efforts on the solution of sealing problems. Its one ; 


aim has been the improvement of closures ... to 
make them constantly better and more dependable. 


This long and specialized experience counts in 
producing better closures for you. For quality in 
closures is a matter of knowing how. 


Look to CCS for the finest and most dependable 
closures made. You are assured of complete protec- 
tion for your product . . . and also the extra margin 
of profit that results from the use of a safer seal. 


CROWN CORK & SEAL CO., BALTIMORE, MD. 
World’s Largest Makers of Closures for Glass Containers 


CROWN CLOSURES 


.. . COST LESS 
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GARDENIA---4735 


NEROLI SCH. & CO. 


GARDENIA---4324 


NEROLI SCH. & CO.---300 


ORANGE BLOSSOM 1014 ¥ LAVENDER---3516 
LILADOR---4610 
ORANGE FLOWER TERPENELESS ae 
LILADOR---S 4618 
ROMANIS K---1190 


LILY or toe VALLEY 


RUSSIAN LEATHER FK W---4120 a 3540 


LILY or tuz VALLEY 
S 3565 


ROSE OTTO 1 oxcevst. SCH. & CO. 


SCHIMMEL & COMPANY, INC. 
601 West 26TH STREET 


NEW YORK, N. Y. 


CHICAGO CINCINNATI CLEVELAND LOS ANGELES MINNEAPOLIS 





LILY or tHe VALLEY---3713 
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AIR lotions, rinses, colorings and other hair 
and scalp preparations of quality are usually 
purchased by ‘‘brand name”’ because uniform and 
satisfactory results have created a demand market 
for such products—and steady repeat sales. 
Consumer acceptance of cosmetic preparations 
depends in large part on quality, uniformity, and 
reliability. There is no better way to ensure the 
incorporation of these basic properties in your 
preparations than by the use of these Merck 
Chemicals for Cosmetic Use: 


Benzoic Acid 
Citric Acid Sodium Benzoate 
Tartaric Acid Lead Acetate 
Salicylic Acid Sulfur 
Butoben (n-Butyl Parahydroxy Benzoate Merck) 
Paraphenylenediamine 
Oxyquinoline and Oxyquinoline Salts including 
Oxyquinoline Sulfate 
(8-Hydroxy Quinoline Sulfate) 
Resorcin Monoacetate 
Resorcin Silver Nitrate 
Silver Sulfate and other Silver Salts 
Sodium Sulfite 
Aluminum Chloride Ammonium Carbonate 
Potassium Sulfite Ammonia Water 
Aluminum Sulfocarbolate 


Mercury Ammoniated and various other 
chemical ingredients 


MERCK & CO. Inc. 
New York + Philadelphia ~- St. Louis 
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For the new type 


Permanent Wave Hair Cream, 


use 


LANUM ANHYDROUS 
(lanolin-adeps lanae USP MERCK) 








BUTOBEN 


Reg. U.S. Pat. Off. 
(n-Butyl Parahydroxy-ben- 
zoate Merck) an effective, 

nontoxic 


PRESERVATIVE 


suitable in acid and neu- 
tral products as well as in 
moderately alkaline me- 
dia. Prevents the growth 
of nonpathogenic bac- 
teria and mold. Only 
2-100ths of 1% is sug- 
gested. (12 grains to 1 
gallon or 1 oz. to 35 gal- 
lons.) Butoben is an effec- 
tive preservative for gum 
solutions used for hair 
wave setting and for va- 
rious types of liquid prep- 
arations, lotions, creams. 


Write for literature 











Manufacturing 
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Merck Chemicals to meet your de- 
tailed specifications are obtainable. 


Quotations and samples on items 
for use in high-quality deodorants, 
depilatories, hair preparations, sun- 
tan products, etc., will be supplied 
on request. 


The Merck Chemical Service De- 
partment will gladly assist you with 
problems you may encounter in the 
manufacture of your preparations. 


FINE CHEMICALS FOR THE 
PROFESSIONS AND INDUSTRY SINCE 


= 7/j70 * 


RAHWAY, N. J. 


In Canada: Merck & Co. Ltd., Montreal and Toronto 
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Easy Does It! 


WITH 


KREMOL WHITE OILS 


Base and active ingredients blend together 
like a charm when you use this oil of unvary- 
ing emulsifying qualities. No headaches, no 
halfway results! Tasteless, odorless, crystal 
clear KREMOL comes through every time... 
to give you creams and cosmetic preparations 
that sell and satisfy. 


Next order, do as many of the industry’s most 
experienced buyers do. Choose easy-to-use 


KREMOL. 


KREMOL Saybolt Viscosity* 70/80 
KREMOL No. 50 Saybolt Viscosity* 50/60 


KREMOL No. 90 Saybolt Viscosity* 80/90 
KREMOL No. 100 Saybolt Viscosity* 95/105 


Have You lrued 
SHEROLATUM? 


THE IMPROVED PETROLATUM, U. S. P. 


Its long, smoother fibre helps toward finer 
quality. Every ounce, Pennsylvania straight 
run stock, filtered, entirely free of sulphur 
compounds. Try it once—you’ll want it 
always. 


SHERWOOD PETROLEUM COMPANY, INC. 


Refiners of Medicinal and Technical White Mineral Oils and Technical Petrolatum 
MAIN OFFICE: ENGLEWOOD, N. J. 


Branches Throughout the Nation 


Mf 
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PACK IN GLASS 
FOR GREATER SALES 
AND PROFITS 





YC Hiywoe Soda 


o 


PACK IT IN 
PRACTICAL, INEXPENSIVE VJ 
IT’S AT HOME IN EVERY SURROUNDING, 


@ Your soda bicarb sales open and harder to get a spoon into. But pack it 

and profits will soar—if house- in an Anchor Hocking Glass Container, seal it 

wives accept your package as _ with an easy-to-open, easy-to-close Anchor Amer- 

“presentable” and practical in every seal Cap and the American housewife will use it 

surrounding! Inexpensive GLASS for all three purposes. 

makes just such a package! Let us show you how an Anchor Hocking 

In the glittering “glamor” bathroom, package can help you increase your market, in- 

your soda in sparkling glass will find a wel- _ crease your distribution and definitely “up” your 

come place. In the kitchen, it will take its posi- profits. Make this test. Send us several samples 

tion alongside the gleaming containers of other of your product as it is now packed. We'll repack 

cooking necessities. And the sturdiness of glass it—give it a face lifting—by packing it in an at- 

will make your soda bicarb package a welcome __ tractive, labeled Anchor Hocking Glass Container. 
addition to the cleaning closet. No obligation, of course. 


You can hardly expect people to make full ,4NCHOR HOCKING GLASS CORPORATION 
Lancaster, Ohio 

Closure Subsidiary: ANCHOR CAP & CLOSURE CORPORATION 

“cheap”, that get wet and soggy, that are hard to Lancaster, Ohio and Toronto, Canada 


use of soda packed in containers that look 





WV 
i 


-an unbeatable rb combination 





Colgate uses Alseco 
Model AC Machine 
to apply R-O’s to 
Cashmere Bouquet 
Cold Cream. This 
semi-automatic 
machine seals 60 
jars per minute. 








Plain-skirted R-O is 
squarely seated. Under 

> > 7 : stationar top pressure. 

: 2 ! : ehacgee JOP I . 
face cream, and she’s somebody else’s customer! jar indents liner evenly 
3 ; all around. Possibility of 
So Colgate and other leading manufacturers play evaporation is reduced to 
minimum, 


Let a woman get one jar of dried-out, weakly-scented 


safe, use Alseco R-O Seals. R-O’s have the evapora- 


tion headache licked! 
To hold that pressure, 
In a 60-day test of four nationally advertised threads are now rolled- 
i ° on, using the jar itself 
beauty products, jars sealed with R-O’s averaged as pattern. R-O Seal 
stays tight, but opens 
easily because it is 
tailor-fitted. 








less than one-tenth the evaporation loss of jars with 


ordinary screw caps. The diagrams show why— 











AT YOUR SERVICE: 26 
YEARS OF EXPERIENCE 
BUILDING QUALITY 
SEALS AND SEALING 
MACHINES TO FIT THE 
NEEDS OF THE USER. 


Trade Mark Reg 


U. S. Pat. Off. 


THE ALUMINUM 
SEAL COMPANY, 
1323 THIRD AVE., 
NEW KENSINGTON, 
PENNSYLVANIA. 























CONCENTRONE 


A NEW PRINCIPLE in Perfume fix- 
ation, completely eliminating the 
problems of lasting quality in 


perfume concentrates 


A free sample and infor- 
mation upon request 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 296TH STREET 

























CHICAGO: 325 W. HURON STREET 
LOS ANGELES: 2800 E. 11TH STREET 

ST. LOUIS: 1123 WASHINGTON AVE. 

SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 





















ST. PAUL: 253 ©. 4TH STREET 

HAVANA, CUBA: SAN LAZARO #671 
CANADA: 119 ADELAIDE ST., W. TORONTO 
295 YOUVILLE SQ., MONTREAL 
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producing Quality Oils 
















STAFFORD ALLEN & SONS LTD., 
LONDON ENGLAND 


Cy ear e 
¢ 







CLOVE 
LAVENDER 
NUTMEG 
ORRIS 
PATCHOULY 
PEPPERMINT 
SANDALWOOD 


UNGERER & CO. 


13-15 W. 20th ST., NEW YORK 


Philadelphia San Francisc Chicago 
St. Lou 
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METAL NOVELTIES TO INDIVIDUAL REQUIREMENTS 
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BOTTLE CAPS 


EYEBROW PENCIL HOLDERS 
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ty) 67 © | 
amvlnes BY BRIDGEPORT 


Bridgeport compact cases and vanities are outstanding for style and 
craftsmanship. Vanities such as these can be produced to specification 


to harmonize with any cosmetic line or color scheme. . . . . .. . 


Bripcrerort Metat Goons Mec. Co. 


BRIDGEPORT, CONN. Phone Bridgeport 3-3125 ESTABLISHED 1909 
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; Albert Verley, Inc. announces 
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an event in the 


. progress and suc- 
= cess of American 


perfumery 


now made in America on a commercial scale, 


Here is another milestone in our 
program of producing for you in 
this country new, original aromat- 
ics formerly obtainable only from 
abroad: 


The manufacture of Homo-Jasmone 
—so important as a Jasmin ingredi- 
ent, and of significant value in syn- 
thetic Orange Flower and Neroli 
— has been established in our 
Chicago laboratories under the 
supervision of Dr. Albert Verley. 


To the best of our knowledge, this 
is the first time that Jasmone or any 
of its homologues has been made 
commercially in America — enab- 
ling you to obtain, economically, a 


at prices well within your reach 


true floral effect that suggests at 
once the note of Absolute Jasmin. 


With the present scarcity spurring 
continued research on Jasmin, we 
feel that this offering — the first of 
a series — is of timely interest to 
the perfumer. This is true especial- 
ly because we are making Homo- 
Jasmone on a production basis at a 
really attractive price. For the first 
time, you can now consider it as a 
practicable ingredient for a host of 
fine odors — or as a theme upon 
which to base entirely new compo- 
sitions and new prestige for your 
house ... Write for working sam- 
ples and prices. 


Albert Verley amalich- 


ALBERT VERLEY, INC., D. A. Bennett, President © 1621 CARROLL AVE., CHICAGO, ILL. 


114 EAST 25th STREET, NEW YORK e 


MEFFORD CHEMICAL CO., LOS ANGELES 
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BOTTLES te these 
at practically STOCK PRICES 


Here are seven bottles of artistic and 
distinctive design which you can buy at 
practically STOCK prices. Although the 
actual bottles are not carried in stock, the 
moulds are already available and your 
order can be produced without involving 
any ‘‘special mould”’ cost. 








In addition to these 7 designs, a number 
of other highly individual bottles are avail- 
able on the same basis. Our representative 
will be glad to show you samples and quote 
on your requirements. 


SWINDELL BROS., BALTIMORE, MD. 


200 FIFTH AVENUE, NEW YORK 
ROBERTO ORTIZ—HAVANA, CUBA 








COSMETIC FORMULAS 


MODERN 


COSMETICS 


by 


FRANCIS CHILSON 


TABLE OF CONTENTS: 


Chapter 


1. 
2. 
3. 


The Skin 
Cosmetic Classification 
Cosmetic Duplication 


4. Face Powder 
. Toilet Powders 
. Tooth Powders 
. Manufacturing Powders 
. Powder Packaging 
. Cleansing Creams 


Lubricating (Tissue) Creams 
Vanishing Creams 
Cold and All Purpose Creams 


. Hand Creams 

. Brushless Shaving Cream 
. Shaving Creams 

. Astringent Creams 

. Bleaching Creams 


BESS 
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Acne, Blackhead, Eczema Creams 


. Scalp Ointments 

. Tooth Pastes 

- Facial Masks 

. Cream Equipment 


Emulsifying Machinery 

Paste Equipment 

Packaging Creams and Pastes 
Liquid Creams 

Hand Lotions 

Mouth Washe: 

Skin Toning Lotions 
Astringent Lotions 

After Shaving Lotions 
Bleaching and Freckle Lotions 


. Acne, Blackhead, Eczema Lotions 
. Alopecia Tonics 
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35. 
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44. 
45. 


46. 
47. 
48. 
49. 
50. 
51. 
52. 


Dry Scalp and Dandruff Tonics 

Oily Scalp and Dandruff Tonics 

rs] pl Sh: p 

Soap Shampoos 

Equipping The Liquid Room 

Filters and Filtration 

Packaging Liquids 

Lipsticks 

Cream Rouges 

Paste Rouges 

Eye Shadow, Eyebrow Pencils and 
Mascara 





Compacts—Powders and Rouges 
Liquid, Cream and Cake Powders 
Manicure Preparations 
Deodorants 

Depilatories 

Sun Preparations 

Burn Preparations 


. Eye Preparations 
. Waving Fluids, Jellies and 


Powders 


. Miscellaneous Hair Preparation 
. Brilliantines 

. Bath Preparations 

. Miscellaneous Cosmetics 

. Equipping the Small Plant 

. Factory Construction 

- Handling Materials 

. Packaging Equipment Layout 

. How to Lay Out a Cosmetic 


Factory 


. Packaging 


Appendix 
Tables and Useful Data 
Buyers Guide 


Chemist, factory manager, perfumer, owner— 
anyone interested in Cosmetics will find ‘‘Modern 
Cosmetics” a valuable help in business. It is a tech- 
nical book, filled with formulas, procedure, manu- 
facturing practices, yet so clearly and simply written 
that even one not connected with the industry can 
understand its text. 


The most experienced chemist or factory manager 
will find in its wealth of information, useful methods 
new to him. The inexperienced man or woman who 
wants a clear understanding of the industry, wants 
to know something about how cosmetics are made, 
who is working on a small scale with the handicap of 
little experience or knowledge, will find the book 
easy to understand, a great help and guide. 


Over 70 cosmetic products described, with 
formulas and manufacturing discussions. 


64 chapters 


By far the largest and most comprehensive book 
published on cosmetic manufacture. 


ORDER AT ONCE! 





THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


“Modern Cosmetics” 
$@-00 


Please send me at once “Modern Cosmetics” for which I enclose six dollars. 


a ae Rc Ee rs osc nschasca busobopeadabeossbiessee 


Beautifully Bound 


City a Ree ees ston eat Les lcs ncaasevenscuee de SEM scl cstas is ascaen cgustotaornecteasenss 
564 Pages 
Company. 


If after 24 hours examination I wish to return “Modern Cosmetics”’ it is 
understood that my money ($6.00) will be refunded at once, on publisher’s 
receipt of the book. 
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ruly characteristic of the natural inheren 
qualities of the orange flower the FLORASYNT 


that gives to perfumes and toiletries a charm 
ing delicacy and lasting strength. It is anothe 
fin the accredited successful floral interpretation 
by FLORASYNTH. 8.00 the Ib. Trial Ounce 75¢ 


LABORATORIES, INC. 
1533 Olmstead Avenue, New York 





CHICAGO DALLAS DENVER NEW ORLEANS 
564 W. Randolph Street 2215 Olive Street 39W.4th Avenue 327 Girod Street 


LOS ANGELES SAN FRANCISCO SEATTLE 
4641 Hollywood Boulevard 524 Washington Street 2735 First Ave. So. 


FOREIGN AFFILIATES 
Florasynth Labs. (Canada) Ltd. Florasynth Labs. de Mexico S. A. 


29 St. Paul St., E. Humboldt 42 
MONTREAL 


Toronto Vancouver Winnipeg MEXICO CITY 
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Il WEST 42nd STREET 


We WAN7 DORLIN 











Yes! The demand grows! In any convention of NAIL 
ENAMEL MARKETERS the cry “We Want Durlin” would 
sweep the hall. 


Back of this cry would be their constantly increasing 


NAIL ENAMEL SALES using DURLIN nail polish. 


Women of today want a fashioned, long wearing, nail 
enamel. DURLIN has been a pioneer in new colors and 
new types of NAIL ENAMEL. Packagers and distributors of 
DURLIN NAIL ENAMEL have world-wide acceptance. 


Get acquainted with DURLIN. Let us send you samples 


or Visit with you at your plant or office 





Producers of The Most Talked About Nail Enamel in The World 
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THE DURLIN CORPORATION 


NEW YORK, N. Y. 


DURLIN makes the NAIL ENAMEL you need 
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Since 1895 the name of Chuit, 
Naef has been synonymous with 
the production of the highest 
quality group of synthetic and 
Boa, ==29 aromatic chemicals obtainable. 


Today, as then, this reputation continues un- 


matched. 


Throughout these years the Chuit, Naef organ- 


ization has expanded its products to the point 


where they now rank as the most complete line 


of perfume raw materials available to the soap, 
perfume extract and toilet goods fields. 

The laboratories at Geneva, Switzerland are con- 
stantly showing the way in the development of 
new aromatic materials, basic specialties and fin- 
ished compositions that aid you in solving your 
perfume problems. 

As sole United States agents, let us convince you 
of the remarkable adaptability of our products 
to your line! 








ee personnel of S. B. Penick & Co. is 
deeply rooted in the botanical drug busi- 
ness. Most of the executives, technical staff 
and laboratory workers have devoted their 
business lifetime searching for newer ways to 
provide better botanical materials for the 
manufacture of drug and pharmaceutical 
products. That’s why they know practically 
everything there is to know about supplying 
botanicals. They know just what months to 


obtain certain crops for superior potency, how 





to grind the crude materials properly, how to 
convert them into basic derivatives for max- 
imum performance, how to store and package. 
They are keenly alert to the slightest tendency 
towards price fluctuations and they endeavor 
to keep their customers informed of such. In 
short, they make the house of Penick the head- 


quarters for botanical drugs of all kinds. 


IF IT’S A BOTANICAL DRUG— 
PENICK CAN SUPPLY IT. 


We shall be glad to quote on your needs for: 


GUMS + CRUDE BOTANICALS + EXTRACTS 


INSECTICIDE BASES - 


ALKALOIDS 


COSMETIC RAW MATERIALS 
S. B. PENICK & COMPANY 


132 NASSAU ST., NEW YORK 


THE WORLD'S LAR Beet 


BOTANICAL 


1228 W. KINZIE ST., CHICAGO 


DRUG HOUSE 
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MOLECULES 
and COSMETICS 


Mallinckrodt men of science have made exhaustive 
studies concerning the physical characteristics re- 
quired by chemicals for cosmetics. That is why they 
build Mallinckrodt Chemicals that are suitable in 
every way for the making of superb toilet requisites 
...to satisfy milady of 1940. 


KEY CHEMICALS FOR QUALITY COSMETICS 


POTASSIUM SULFITE 
BARIUM SULFATE 


/} 
» Y/ I} 


ZINC SULFOCARBOLATE e 
BISMUTH SUBNITRATE 2 
ZINC STEARATE e MAGNESIUM STEARATE 
ALUMINUM SULFOCARBOLATE ® CALAMINE 

ALUMINUM CHLORIDE 


MALLINCKRODT 
CHEMICAL WORKS 


2nd & Mallinckrodt Sts. 70-74 Gold Street 
St. Louis, Mo. New York, N.Y. 


CHICAGO PHILADELPHIA MONTREAL TORONTO 
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POTASSIUM BICARBONATE 


Manufactured by MALLINCKRODT 
AVAILABLE in TONNAGE QUANTITIES 


Mallinckrodt Potassium Bicarbonate is an excellent quality product, 
fully meeting the U.S.P. specifications. The following physical forms 


are available for prompt shipment from stock: 


POTASSIUM BICARBONATE U.S.P. XI GRANULATED 


About No. 30 mesh 


POTASSIUM BICARBONATE U.S.P. XI POWDERED 


About No. 80 mesh 


POTASSIUM BICARBONATE U.S.P. XI... Finely Granulated 


About No. 50 mesh 


POTASSIUM BICARBONATE A.R. GRANULATED 


Special meshes available to meet specifications of individual manufacturers 


Send for samples and prices * 


Bottle or Barrel 
Mallinckrodt Spells Quality 


MALLINCKRODT CHEMICAL WORKS 


2nd & Mallinckrodt Streets 70-74 Gold Street 
St. Louis, Missouri New York, N. Y. 


CHICAGO PHILADELPHIA MONTREAL TORONTO 
isda eel 
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THE TREND 


Now that the manufacturers in this industry have fair trade or 

price fixing, they find themselves in the middle of an in- 
vestigation by the Federal Government which has been 
strongly opposed to giving any such power to the manufactur- 
ers. While it is difficult to see how the investigation can result 
in any change in the fixing of prices at retail under the state fair 
trade acts, price fixing at wholesale might be outlawed as well 
as the right of manufacturers to choose their customers. 


AS A matter of fact some far-sighted executives among the 

manufacturing firms in this industry believe that selective 
distribution in its widest conception is coming to an end as a 
result of this investigation. They believe that the contention 
of the Government will be that to sell to some wholesalers or 
retailers and not to others is in restraint of trade and therefore 
serious Federal offense. Selection of customers might be all 
right for the manufacturer in some instances, but it is apt to set 
up a monopoly in the wholesale or retail field and this will not 
be allowed. 


CERTAIN manufacturers might suffer as the result of such a 

fundamental change in the methods of marketing the prod- 
ucts of this industry, but others will benefit materially. After 
all, there is no reason why manufacturers should not have as 
wide a distribution as possible and there should be no set of 
distributors who should be able to tell manufacturers whom to 
sell and whom not to sell. 


TH trend of things in Washington is to tell manufacturers 

what they must do to bring the actions of manufacturers into 
conformity with the views of the present administration. The 
recent decisions of the Federal Trade Commission directing 
manufacturers to sell their ten cent sizes to anyone to whom 
they sell their regular sizes indicates the trend. Not that these 
decisions are not right under existing laws, but much more 
attention is being given to the application of these laws in new 
directions. 
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i Sax ruling of the Federal Trade Commission denying 
Luxor the practice of restricting ten cent sizes of 
their goods to one class of retailers merely follows sim- 
ilar action on the part of the Commission in other cases. 
Northam Warren and Kotex had similar action taken 
against them by the Commission some time ago. There 
seems to be no answer to this decision of the Commis- 
sion, which decision is based on the Sherman Act. It is 
generally accepted in the industry that the Commission 
is right in insisting that a retailer be sold all sizes of the 
goods of the manufacturers so long as he is sold any of 
these sizes. After all, ten cent stores, syndicate stores, 
department stores, drug stores, and others are all in 
direct competition in selling these items. Therefore, 
they must be treated alike by the manufacturers who 
sell them. All special sizes for any particular sizes for 
particular stores are illegal according to these decisions. 
And if retail druggists are allowed to buy the ten cent 
sizes because of this decision, then the ten cent stores 
can buy the larger sizes if they want them. The prac- 
tice of special sizes for Macy or anybody else, which was 
the practice before price maintenance, is out the 
window since these sizes must be available to all. 

The only way of meeting this situation is for manu- 
facturers not to sell small lots of the ten cent sizes. One 
manufacturer has always made a practice of packing 
ten cent sizes in cases holding not less than one-half 
gross and then offering these cases to anyone who wants 
to buy them. The price on the half-gross case is $4.50, 


and these cases are available to chain stores, ten cent 
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stores, retail drug stores, or wholesalers. By doing 
business in this way, this manufacturer avoids all argu- 
ments. If the retailer does not want to buy the quan- 
tity offered, then he cannot get the goods unless he goes 
to a wholesaler who is handling the goods. The cost per 
unit by the case is 614 cents, and when the wholesaler 
adds his fifteen per cent., this cost jumps to 7.18 cents 
per unit. This method probably restricts the sale to the 
retail druggists to quite an extent. 

Since the ten cent stores started selling products up 
to one dollar in price, many of them have taken on 
larger sizes of cosmetics which they formerly sold only 
in the ten cent sizes. Many manufacturers have been 
willing to sell the larger sizes to these stores. Now by 
the same taken they must be willing to sell the ten cent 
sizes to the retail druggists or other retailers who want 
to buy them. Since price maintenance contracts are 
legal in almost the entire country, the manufacturers 
now do not have to worry about retailers cutting the 
prices on these ten cent sizes and thereby upsetting the 
ten cent stores. Therefore there is no valid reason why 
the manufacturers should not be willing to sell these 
small sizes to all stores aside from the fact that they 
might feel that to do so might cause ten cent sizes to 
replace the larger sizes to some extent. Certainly this 
would be true of products which change in shade ac- 
cording to changes in style or season such as is the case 
with nail polish. 

Another difficulty which manufacturers face in selling 
all sizes to all is with some wholesalers outside the drug 
trade to whom they have been selling the ten cent sizes 
but not the larger sizes. There are many wholesale 
grocers and wholesale tobacconists who have been 
handling ten cent sizes. For the most part these houses 
have not been handling the larger sizes because the 
manufacturers would not sell the larger sizes to them. 
The reason why manufacturers refused to sell the larger 
sizes to these wholesalers is that to do so would cause 
what the manufacturers believed to be unfair competi- 
tion on the part of the wholesale druggists since the 
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SIZES AGAIN 


grocery and tobacco wholesalers would not hesitate to 
sell the larger sizes to the retail druggists. Manufactur- 
ers do not hesitate to extend their distribution in as 
many directions as they can, but in such extension, they 
do not want to interfere with their well established main 
lines of distribition. Thus it can be seen that these de- 
cisions on the part of the Commission are going to cause 
some headaches on the part of manufacturers and 
wholesalers. Perhaps the manufacturers will feel that 
they do not want to sell the grocery and tobacco whole- 
salers any sizes at all in the future and that they will 
cut them off completely. However, they might not be 
able to do this without some valid reason. The search 
for a valid reason will be interesting to watch. 

Some of higher class perfume and cosmetic manu- 
facturers who maintain a policy of selective distribution 
among retailers on their regular sizes have gone into the 
ten cent store on certain items. The decisions of the 
Commission just about knocks their policy of selective 
distribution into a cocked hat. For now there is nothing 
to stop all the syndicate stores from demanding that 
he sold the larger sizes of the items that they are 
handling. And following this, there will be a further 
demand from these stores to get the full line sold to 
them. And such a demand appears just as logical as the 
demand that all sizes be sold to anyone who wants 
them. However, so long as price maintenance is the 
law of the land, the damage from the passing of selective 
distribution will not be so serious. 

While small retailers would rather sell large sizes than 
small ones, they do not want to lose any business to 
other stores. And so long as the ten cent sizes are 
handled in nearby syndicate stores, the retail druggist 
feels that he loses a certain amount of this business if he 
does not stock the ten cent sizes. However, a retail 
druggist could not afford to stock all the ten cent sizes 
if he had to buy a half-gross or a gross of each. If he 
could buy them in small lots from his wholesaler along 
with his other goods, he could handle them and make a 
profit on them. So probably the wholesaler will have 









more requests for ten cent sizes in the future and he may 
be obliged to carry stocks of many more products in ten 
cent sizes. 

There is no reason to believe that this ruling would 
stop a manufacturer from having extra large sized pack- 
ages for distribution through channels which are not in 
competition with the ordinary channels of distribution. 
As an example, we do not think that there would be any 
objection to a drug manufacturer marketing a large 
package to be sold only to hospitals or only to dispensing 
physicians. This is for the reason that hospitals and 
doctors cannot be considered to be in competition with 
retail druggists. Likewise, cosmetic manufacturers 
would most likely be allowed to sell large sizes to beauty 
shops for use by operators. The unit packages could 
also be sold solely to barber shops, or single-dose pack- 
ages of drugs could be sold solely to bars or other places 
without offending this Federal ruling. 

The ten cent sizes have never been particularly suc- 
cessful in the drug store as was evidenced by the fact 
that a few years back at least one chain undertook to 
offer these sizes at three for a quarter. And some of the 
units of the chain were located in large railway termi- 
nals where the demand for ten cent sizes for travelling 
purposes could be considered good. However, the fact 
was that consumers did not go into drug stores for ten 
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OIL OF BAY 


A SURVEY 


By DR. ERNEST GUENTHER 
Chief Research Chemist, Fritzsche Brothers, Inc. 
New York 


b hecevempes last year through the West Indies, the 
writer had occasion to study the production of oil 
of bay, the story of which is reported in the follow- 


ing pages. 


Botany 


Because of the great similarity between the genera 
Pimenta and Myrcia, there existed much confusion 
regarding the botany of the plant whose leaves serve for 
distilling the so-called bay oil. This designation, which 
still prevails in the trade, is somewhat misleading be- 
cause it might easily suggest bay laurel, Umbellularia 
Californica, or sweet bay, Laurus nobilis, the common 
laurel which is used in culinary preparations. 

Equally unfortunate is the designation oil of myrcia 
(oleum myrciae) which has survived from the belief of 
early botanists that the parent plant was Myrcia acris 
DC, All other attempts at classification, such as Myrtus 
acris Sw. Prodr., Myrica acris D. Prodr., Myrtus 
caryophyllata Jacq. Obs., Myrtus pimenta Ortega, 
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Pimenta acris Kostel, Pimenta acuminata Bello, and 
Amomis caryophyllata (Jacq.) Krug and Urban, must be 
dismissed as incorrect and as leading too far for the 
scope of this paper. 

Suffice it to say that E. M. Holmes’ finally identified 
the parent plant as Pimenta acris Wight (Eugenia 
acris Wight et Arnott) and that the correct name for the 
so-called oil of bay should be oil of pimenta acris. How- 
ever, for convenience’s sake, we shall in the following 
pages retain the designation oil of bay, as it is still used 
in trade and literature. 


Local Varieties 


In his classical work, Dr. Britton? distinguishes be- 
tween malagueta, or aust or guayavita, local names for 
true Pimenta acris Wight and limoncillo, “bois d’Inde 
citron,” “false bay,’’ “‘citronella leaves” or “cinnamon 
bush,” the local names for the lemon-scented bay which 
occurs wild in the forests of Puerto Rico, the Virgin 
Islands, Dominica and others of the West Indian Island 
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An air view of San Juan, Porto Rico, is shown at the top of the 
Opposite page, and below it are shown bay trees in Porto Rico. 
Two views of the harvesting of bay leaves in Porto Rico appear 
directly above. ; 
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group. This variety, easily identified by the pronounced 
lemon odor of its leaves, has been given the following 
names by different authors: Pimenta acris var. citri- 
folia (Myrcia pimentoides DC.; Pimenta citrifolia Kos- 
teletzky); Amomis grisea (Kiaersk) Britton; Pimenta 
acris grisea, (Kiaersk) and Amomis caryophyllata grisea 
Krug and Urban. The oil distilled from the leaves of 
this tree cannot be sold as true bay oil because it con- 
tains a considerable amount of citral and only very 
little phenol. 

Mr. Claud L. Horn? of the United States Department 
of Agriculture Experimental Station, Mayaguez, Puerto 
Rico, after having studied the bay trees in the forests of 
the Island of St. John and after having distilled oil from 
individual trees, comes to the conclusion that the two 
forms are not sufficiently distinct to justify such a 
taxonomic classification. It is true, in the forests one 
does find trees having strongly lemon-scented leaves 
and trees having the pronounced true bay aroma. 
Undoubtedly, this variability is important to the com- 
mercial producer of essential oil but the distillers of bay 
oil have made only very feeble efforts to eradicate the 
trees with a pronounced lemon scent, whereby the pro- 
duction of true bay oil would be fostered. Such weeding 
out of the undesirable trees is one way to produce a 
uniform oil of desired quality, but a more satisfactory 
means would be to propagate by asexual means the 
trees of the preferred type. However, only little success 
has been met with in attempting asexual reproduction 
of the bay tree. 

Mr. R. Figaredo*, a prominent distiller of bay oil in 
Puerto Rico, claims that the leaves of limoncillo are 
never used for distilling oil, According to this expert, 
the subvariety Pimenta acris var. citrifolia, differs con- 
siderably in appearance from the true Pimenta acris 
Wight. The latter variety is very prolific, with branches 
and leaves growing in abundance. The Pimenta acris 
var. citrifolia, on the other hand, is lacking in vitality 
and grows into somewhat weak and sad looking trees. 
It is known everywhere by its peculiar lemon odor and 
its leaves are not accepted by distillers. 

There is mentioned in literature’ still another variety 
occurring in the West Indies which is locally called 
“bois d’Inde anise’ and distinguishable by a pro- 
nounced anisic note of the leaves. Dr. Britton® does 
not recognize this form. Mr. R. Figaredo’ claims that 
it is totally unknown in Puerto Rico but that small 
quantities of oil have been distilled from the leaves of 
this tree in Santo Domingo and exported to France. 

As far as the existence of all the above mentioned 
varieties in Dominica is concerned, the writer was in- 
formed that they do occur there and that because of the 
similar appearance mistakes in harvesting were made 
years ago. Since then, however, experience has taught 
the producers to select the proper leaf material so that 
today only Pimenta acris Wight serves for distillation. 


Occurrence 


Pimenta acris Wight occurs on some of the West 
Indian islands. Years ago the finest quality of oil was 
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produced in St. Thomas and St. John (Virgin Islands), 
but lately production has shifted mainly to Puerto Rico 
and Dominica, with St. Lucia and Montserrat follow- 
ing. Because of the higher wages and general standard 
of living brought about by the social laws of the United 
States, Puerto Rico can hardly compete with Dominica, 
a British possession, where labor is considerably 
cheaper. 


Production of Bay Oil in Puerto Rico 


Distillation of bay oil in Puerto Rico was first begun 
around Guayama about forty years ago by the French 
botanist, René Grosurdy, who had been sent to the 
Island on a mission sponsored by the French Academy 
of Science. 

The main producing regions in Puerto Rico are lo- 
cated in the south, with a smaller section in the west 
(Cabo Rojo) and a still smaller district in the center of 
the Island (Adjuntas). In the south the producing 
regions stretch from Guayama to Humacao and include 
the towns of Arroyo, Patillas, Maunabo and Yabucoa. 
The southern part of the Island produces about 27,000 
pounds of oil yearly, Cabo Rojo and Adjuntas about 
2,500 pounds each. Therefore, Puerto Rico’s entire 
yearly production amounts to about 30,000 pounds. 


Planting and Cultivating 


The trees are mostly cultivated and grow on many 
small plantations ranging in size from about one-half 
acre to eight acres. The seed is planted in bamboo pots 
and the young plants left in nurseries for about one 
year. Transplanting to the ground is done in spring, 
from March to June, and the distance between the 
plants should be about five feet. Red soil is best suited 
for the growth of the bay tree. The plantings are laid 
out either in the plains or on the slopes of hillsides. 


Harvest 


The first harvest of leaves can be obtained in the 
fifth year, i. e., four years after planting. Regular trim- 
ming keeps the trees at a height of about ten to twelve 
feet. A planting lasts about fifty years. 

The main harvest which gives the best yield of oil 
lasts from January to June, but oil is produced in the 
different sections all year round. The leaves are clipped 
carefully with scissors and should be distilled as soon as 
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possible, although they may be stored as long as one 
month. Some distillers triturate the leaf material pre- 
vious to distillation. 


Distillation 


There are about six bay oil distilleries in Puerto Rico, 
but because of the present low prices of oil and the 
relatively high labor cost not all are in operation. 

Each distiller has his own method of distilling, some 
working with direct live steam generated in a separate 
boiler, others with direct fire stills. In the latter case a 
wooden grid, one-third the height of the still above the 
bottom, supports the leaves. Fresh water or sea water, 
together with the distillation water from the last batch 
(cohobation), is brought to a boil by direct fire beneath. 
The fuel consists of exhausted and sun-dried leaf 
material, mixed with coconut husks. Distillation of one 
batch usually lasts nine hours but can be shortened 
considerably by higher steam pressure or, in the case of 
direct fire distillation, by the use of salt water beneath 
the grid. Previous trituration of the leaf material also 
shortens distillation time. 

In general, the stills are rather primitive. Their con- 
struction, the methods and especially the length of dis- 
tillation® greatly influence the phenol content which, in 
oils of best quality, may be as high as 65 per cent. The 
locality of the planting, altitude, soil, season and 
weather conditions also influence the phenol content of 
the oil. Even more important are freshness and age of 
the leaves which should be left on the trees for fourteen 
months before being collected, a yearly harvest result- 
ing in a somewhat lower phenol content. 
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According to local producers, the finest oil is con- 
tained in the green stems of the leaves and in the flow- 
ers, but these are never used for commercial production 
of bay oil. H. C. Henricksen® found that young, tender 
and unripe leaves yield 10 to 12 per cent. more oil than 
ripe ones. 

The oil distills over in two fractions which are usually 
collected separately in two Florentine flasks; in the 
first one the oil fraction lighter-than-water, with a 
phenol content of about 50 per cent. and higher, and in 
the second flask the much smaller oil fraction heavier- 
than-water, consisting almost exclusively of phenols. 
By mixing the two fractions an average phenol content 
of 50 to 60 per cent. and even higher is obtained. Ac- 
cording to our own experience”? in distilling bay oil from 
imported leaf material, variations in the proportions of 
these two fractions are attributable, at least in part, to 
the relative freshness of the leaves and the season in 
which they are collected. These proportions, in turn, 
influence the phenol content and the specific gravity of 
the complete, final oil. As previously indicated, the dis- 
tillation waters separating from the oil are returned into 
the still for the next charge of leaves. 

A leading distiller in Quayama, Puerto Rico, works 
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A bay leaf distillery is shown at the 
left of the opposite page as well as 
another view of the harvesting of 
bay leaves. The chopping of bay 
leaves before distillation is shown 
at the left, while below it is a bay 
leaf distillery in Porto Rico. 


according to the following principles 
which differ somewhat from those 
adopted by other producers. He claims 
that the high phenol content and fine 
odor of his oils are the result of his 
special method of distilling: 

An ordinary copper still, 42 inches 
wide and 48 inches high, serves as 
steam generator. It is heated by direct 
fire beneath. The distillation waters 
from the previous operation are 
pumped into this still (for cohobation). 
Ashes from the open fire are added to 
the water, thereby raising its boiling 
point and, according to the distiller, 
keeping still and condenser pipes clean. The steam 
generated in this still enters through a coil at the bottom 
of a second still in which the bay leaves are charged 
above a wooden grid. The second still is of the same 
proportions as the first still but surrounded by a 
wooden mantle. The space between the mantle and the 
still is filled with water which becomes warm with the 
contents of the still. This ‘water bath’”’ system, in the 
distiller’s opinion, prevents the temperature of the still 
content from rising too high and gives an oil of very 
smooth note. The same operator harvests the leaves 
only after fourteen months on the trees and triturates 
them previous to distillation. Although he distills 
fewer hours than others, his oil has a high phenol con- 
tent, probably because of the condition of the leaf 
material. The yield obtained in this process ranges 
from 0.75 to 1.25 per cent., the latter percentage being 
considered normal. 


Production of Bay Oil in Dominica 


Dominica, though small, is certainly one of the most 
beautiful islands of the West Indies. Dense, tropical 
forests extend over wide areas and cover the steep and 
rugged slopes of mountains which reach up into the 
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skies in wild, volcanic formation. Steady trade winds 
carry clouds from the Atlantic and deposit them as rain 
and moisture against the “Windward” side of the 
Island. Thus, the south, east and parts of the north are 
more humid than the other sections of Dominica and, 
for the same reason, the lower altitudes drier than the 
mountain slopes, against which trade wind clouds 
break. Because of these climatic conditions, the bay 
trees occur in Dominica mainly in the south and east 
and are less numerous in the other sections. The trees 
thrive best from sea level to an altitude of about 2,000 
feet. 


Most of the bay trees in Dominica are planted from 
seeds and cuttings, but there are also many wild trees 
growing spontaneously from fallen fruit or from seed 
dropped by birds. Some of the plantations are extended; 
some are very small and scattered widely throughout 
the “Windward” side of the Island. Roughly estimat- 
ing, there are about thirty to forty bay oil stills in 
Dominica; exact figures are not available because the 
distilleries of bay oil do not require an operating license. 

The producing seasons last from September to the 
middle of December and from January to March, but 
small quantities of bay oil are distilled all year round. 

The leaves are harvested by breaking small branches 
and leaves by hand or by chopping them off with cut- 
lasses. The harvested leaf material is left to dry for a 
few days, usually near the distilleries; in this way the 
leaves lose part of their moisture and can be packed into 
the stills more easily. 

The stills are, in general, very primitive. The small- 
est hold 200 to 300 pounds of leaves, the largest from 
800 to 2,000 pounds. Made of copper or iron, they are 
provided with a rough wooden grid above which the leaf 
material is charged. The stills are heated with open 
fire, wood from the dense tropical forests of Dominica 
serving as fuel. The exhausted leaves are much in 
demand as an excellent mulching for lime trees. 

As a rule,. the leaves are not triturated previous to 
distillation which lasts about nine hours for one charge. 
The yield of oil is about one per cent. Distillation 
waters are put back into the still (for cohobation) and 
used again for the following charge of leaves after salt or 
sea water has been added. 

The phenol content (eugenol and chavicol) of the oil 
depends upon: 

1. The condition of the leaf material. Young 
leaves give not only a low yield of oil but also a low 
phenol content. The same is true of leaves containing 
too much moisture, and for that reason distillation is 
stopped during the rainy season from June to 
August. 

2. The method of distillation. Prolonged distilla- 
tion gives a correspondingly higher phenol content 
and, therefore, some producers distill up to twenty- 
four hours and more. Previous trituration of the 
leaves would help to shorten the distillation but this 
is seldom done because of the primitive state of the 
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bay oil industry in Dominica which is mainly in the 

hands of small colored settlers. 

3. The locality of production. Because of the more 
frequent rainfalls, leaves originating from the higher 
altitudes contain more moisture and less oil. The 
altitude also affects the composition of the oil, 

In general, the phenol content of bay oil in Dominica 
ranges from 50 to 60 per cent. and from 55 to 60 per 
cent. in better grade oils. It might be as high as 64 per 
cent., but such lots are rare and usually small. Only 
those few distillers who work very carefully can obtain 
oils with a phenol content of more than 60 per cent. 
The majority produce oils of about 56 per cent. phenol; 
in order to reach a higher phenol content, these oils may 
be redistilled with a new charge of leaves. 

The native producers in the interior sell their small 
parcels of bay oil in Roseau, the shipping port of 
Dominica, where the exporters bulk and ship the lots 
with a guaranteed phenol content which is usually de- 
termined by the Government chemist in Roseau. 


Properties 


According to the National Formulary, Sixth Edition, 
oil of bay shows the following constants: 


Specific Gravity @ 25° C: 0.962 to 0.990 

Optical Rotation in 
100 mm. tube: 

Phenol Content: 


Laevorotatory, but not exceeding—3° 

Not less than 50% and not higher than 
60% by volume. 

Only slightly turbid with equal vol- 
umes of alcohol or glacial acetic 
acid or carbon disulfide. 

Oil of bay is a yellow or brownish-yellow liquid with a pleasant 
aromatic odor and a pungent, spicy taste. 


Solubility: 


Our investigation in the producing regions and our 
experience of many years in distilling and examining 
bay oil lead us to the following conclusions regarding 
the above specifications: 

With regard to the solubility of the oil, we record 
againour observation” that the freshly distilled oil forms 
a perfectly clear solution with alcohol, and we consider 
it probable that this is always the case. The oils which, 
in previous examinations, we had found to yield slightly 
turbid solutions were such as had been kept for varying 
periods of time, whereby, as we now know, the solubil- 
ity gradually becomes lessened. This change, which is 
facilitated by the action of light and air, is due, as we 
have previously stated, to the conversion of the very 
unstable hydrocarbon myrcene, Cj Hg, into the poly- 
meric and very sparingly soluble diterpene, Cy9H3p. 

The solubility test in carbon disulfide which serves 
to detect the presence of water is so extremely sharp 
that even traces of water, always present in distilled 
essential oils, cause turbidity in the solution. In order 
to comply with the present specifications, every lot of 
bay oil must be treated specially, for instance by heat- 
ing for a certain length of time in an open steam kettle 
at about 80°C. We have never received a direct ship- 
ment showing clear solution in carbon disulfide and, 


Sept. ’40: .47, 3 











therefore, we recommend that in the forthcoming edi- 
tion of the National Formulary the requirement for 
solubility in carbon disulfide be deleted. 

Regarding the specific gravity, we have found during 
the last seven years that oils containing 50 per cent. 
phenol invariably have a gravity lower than 0.962, and 
we therefore suggest that the limits for the specific 
gravity at 25° C. should be 0.950 to 0.990. The specific 
gravity is approximately in direct proportion to the 
phenol content of the oil. The exceptions to this rule 
may be attributed to slight variations in the amount of 
methyl-eugenol or methyl-chavicol present. 


It is sometimes claimed that the phenol content is no 
criterion for the quality of bay oil. This may be true, at 
least to a certain extent, as far as the odor value is con- 
cerned. However, oil of bay is very often employed in 
toilet waters because of its medicinal value which de- 
pends mainly upon the phenol content. Therefore, an 
oil of bay with a high phenol content must be considered 
superior. We have encountered samples of unquestion- 
ably genuine bay oils with a phenol content as low as 
43.4 per cent., but we qualify such oils as of second 
grade and therefore cannot subscribe to certain sugges- 
tions that in the next edition of the National Formulary 
the lower limit should be 45 per cent. As pointed out 
previously, the producers in Puerto Rico and in 
Dominica are today in position to produce oils with a 
phenol content of 50 to 60 per cent. and even higher. 


It has been our experience that oils of first quality 
range from 57 to 63 per cent., while oils of second qual- 
ity fall below 55 per cent. Distilling oil of bay from 
imported dried leaf material, we have obtained oils with 
as much as 65 per cent. phenol. For this reason we 
think it advisable to market oil of bay in two grades, 
one lower grade with a phenol content of, let us say, 50 
to 55 per cent. and a first grade of 55 to 60 per cent. and 
even higher. For the next edition of the National 
Formulary, we suggest that the phenol content should 
be 50 to 65 per cent. 


Samples of genuine oils analyzed by us during the 
last seven years showed the following properties: 


Phenol Content 
(Eugenol and Chavicol): 55 to 65% in oils of highest quality. 

50 to 55% in oils of medium quality. 

As low as 43.4% in oils which must 
be considered inferior. 

0.961 to 0.988 in oils of highest 
quality. 

From 0.952 upward in oils of me- 
dium quality. 

As low as 0.939 in an oil which con- 
tained only 43.4% phenol. 

—0 °44’ to —2°56’ 

The higher the quality, the lower 
the rotation. 

1.5012 to 1.5170 

It increases almost proportionally 
with the phenol content. 

Soluble or slightly opalescent in 
equal volumes of alcohol. Poly- 
merization of myrcene causes oils 
to become less soluble with age. 


Specific Gravity @ 25° C: 


Optical Rotation: 


Refractive Index: 


Solubility: 
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The dark color frequently found in direct shipments 
from the West Indies is caused mainly by the presence 
of heavy metals, most of the oils being produced in iron 
stills. By eliminating the heavy metals according to the 
usual methods, a considerably lighter color can be ob- 
tained. It has been our experience that oil of bay per- 
fectly normal in color and stored in different glass 
bottles under identical conditions discolors in some of 
the bottles but remains unchanged in others. We have 
never been able to discover the causes of this 
phenomena. 


Chemical Constitution 


The chemistry of the oil from Pimenta acris berries 
was first investigated by Markoe’ who found eugenol 
and later by Mittmann’® who, aside from eugenol, found 
methyl-eugenol. A much more thorough investigation 
was carried out by Power and Kleber", who identified 
for the first time an olefinic terpene which they named 
myrcene. Aside from myrcene, these authors estab- 
lished the presence of 1-phellandrene, citral, chavicol 
and methyl-chavicol. 

Thus, oil of bay contains the following constituents, 
listed according to quantities present: eugenol, myrcene, 
chavicol, methyl-eugenol, methyl-chavicol, phellan- 
drene and citral. Schimmel & Co.” identified methyl- 
alcohol, furfurol and diacetyl in the distillation waters. 

More recently, S. Palkin and P. A. Wells’® investi- 
gated an oil originating from St. John. The oil con- 
tained 2 per cent. aldehydes (calculated as citral) and 
58.4 per cent. of phenols. Aside from eugenol, chavicol, 
myrcene and minute quantities of methyl-chavicol and 
methyl-eugenol, these authors succeeded in identifying 
cineol, dipentene, limonene, alpha-pinene and alpha- 
phellandrene, the last two compounds in small propor- 
tions. 

A sample of oil of “bois d’Inde anise”, a variety 
previously mentioned, was examined by Warneford.”” 
He found the oil to contain only about 25 per cent. 
phenols, about 15 per cent. of methyl-chavicol and 
about 13 per cent. of methyl-eugenol. The same author 
succeeded in identifying myrcene in this oil. 


Adulteration 


The most frequent adulterants used in the producing 
regions are kerosene and alcohol resulting from the 
manufacture of rum, one of the main products of the 
West Indies. It is always advisable when examining oil 
of bay to test for the presence of alcohol. A more skill- 
ful form of adulteration consists of the addition of the 


lower priced clove stem oil or clove leaf oil, but these 
additions are usually made by the American or Euro- 
pean dealers and not in the West Indies where the 
adulterants are scarcely available. Fractions resulting 
from the manufacture of eugenol from oil of cloves or 
terpenes obtained as by-products in the manufacture of 
terpeneless bay oil are also used for cutting down oil of 
bay. Such additions, if cleverly made, cannot be de- 
(Continued on page 270) 
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COSMETIC MANUAL 


= us follow through a woman’s requirements as she 
shops for her face powder. First, as with practic- 
ally all cosmetics she buys, she smells the powder. The 
perfume that goes into face powders is preferably 
blended specially for the purpose, since there are differ- 
ent standards for the perfumes that go into alcoholic 
solutions as perfumes and toilet water, into creams, or 
into powders. Whatever the type of odor—light and 
floral—heavy and exotic—it must nevertheless be so 
selected that it will blend with other perfumes the 
customer may use without being in itself too obtrusive. 
It must be lasting in the package, sealed or opened for 
use, and must be fairly lasting on the face. The manu- 
facturer blends it with the rest of the powder by mixing 
it with one of the absorbent components of the powder 
such as magnesium carbonate in order to facilitate 
homogeneous mixing with the bulk of the powder. 

The shade of the powder is an important factor in 
determining its purchase. The quite complete list of 
F. D. A. approved colors is available to the manufac- 
turer, who limits himself as a rule to the water-insoluble 
pigments and lakes. These again are mixed with one or 
more of the components of the powder, such as pre- 
cipitated chalk and talc, and thoroughly rubbed out 
until a smooth, homogeneous mix without specks of 
concentrated color is obtained. This color base is mixed 
with the bulk of the powder base and thoroughly sieved 
until no agglomerates are left. 

Satisfied as regards odor and color, the prospective 
customer has still to approve of the general properties of 
the powder. Not necessarily able to name the proper- 
ties, she is nevertheless primarily interested in slip, 
adhesion, and covering power. 

It is covering power that determines the ability of the 
face powder to hide poor skin texture (or enhance good 
skin texture) as well as minor blemishes. White pig- 
ments with high covering power must be pure white, 


266 


The Drug and Cosmetic Industry 


must remain white on exposure to light, and must be 
non-toxic and non-irritating. Choice is therefore virtu- 
ally limited to zinc oxide and titanium dioxide. The 
higher price of the latter material is partially counter- 
balanced by the fact that smaller proportions are neces- 
sary to do the work intended. Covering or hiding power 
in general depends upon the particle size of the pigment 
and the intrinsic opacity of these particles, the smaller 
the size, the greater the covering power. Special cos- 
metic grades that are available should be utilized be- 
cause of their low arsenic and lead content. 

These covering agents, mixed with color and per- 
fume, would alone make a most unsatisfactory face 
powder, since they would adhere only very poorly and 
unevenly to the skin. Adhesive agents, of which zinc 
and magnesium stearates are good examples, are an 
important part of the face powder formula. Not only 
are they in themselves adhesive, but they also hold 
together other components and make them stick to the 
skin. To minimize as much as possible interference with 
perfume odors, the stearates should be made from high 
quality stearic acid and be in themselves odorless. 

The mixture is still unsuitable for use, since it is far 
too concentrated and does not possess a texture en- 
abling it to be applied smoothly and uniformly to the 
skin surface. A diluent and a vehicle is necessary for 
completion and this is the function of the talc. This 
talc must be of the highest quality both in texture and 
in color. Grey varieties will tend to interfere with the 
purity of shade of the powder while the presence of 
sharp, hard particles may make the powder feel gritty 
and might conceivably eventually roughen the skin. 

This necessary addition of talc introduces another 
factor, shine, which must be counteracted to give a 
superior powder. Colloidal clay is in general similar to 
talc, but has considerably less slip and practically no 
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FACE POWDERS 


disturbing luster, and is often included in the formula. 
Precipitated chalk may also be used for the same reason. 

Finally, the face powder must be light and fluffy and 
bulking agents must be present to give this desired 
property. Fortunately, both magnesium and calcium 
carbonates, already present for other reasons, are ideally 
suited for the purpose. 

A small amount of fatty material, such as mineral oil, 
cetyl alcohol, etc. is often included in the formula to 
assist adhesion and to counteract to some extent dry- 
ness of the skin. 

Face powders are often classified as light, medium, 
heavy. This does not refer to density of the product, 
but to covering power. Light and medium powders, 
with light and medium covering powers, respectively, 
are most popular. 

The finished powder must be fine and soft to the 
touch. Selection of raw materials of good quality and 
suitable fineness is the first step in this direction, but 
intensive screening through fine-meshed silk softens the 
powder, improves its bulking power, and puts the finish- 
ing touches on the mixing. 

In the following formulas, selected from the literature, 
perfume and color have been omitted. The first is gen- 
erally present to the extent of one per cent.; the latter 
may vary from one to four per cent., depending upon 
the depth of shade desired and strength of coloring 
materials used. 
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By JOSEPH KALISH 
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GROWING FOREIGN DRUG 


By Dr. C. H. JOHNSON 


School of Pharmacy, University of Florida, Gainesville 


URING the present war in Europe many crude drugs 
which are usually imported might well be pro- 
duced in this country. Due to disrupted steamship 
services, high freight rates and other causes it is difficult 
to obtain a plentiful supply of some of the drugs which 
are ordinarily produced in foreign countries. Those 
plants that are grown in Europe can be produced in 
many localities in the United States, but those grown in 
other more tropical regions of the world are not so easily 
raised except in an especially favored area of this coun- 
try such as Florida. The state’s location is such that 
parts of it have an almost tropical climate which is 
found nowhere else in the continental United States 
and thus Florida may serve as a source of some of the 
crude drugs grown in the warmer regions of the world. 
Labor costs, which are higher in the United States 
than in other nations, have hitherto made it unprofit- 
able to produce many botanical drugs in this country. 
However, higher prices have changed this picture and it 
might be well to consider what we can grow here. 
Although an end to the war may cause prices to drop 


again we may learn to produce some of these drugs on 
such a basis that we can withstand foreign competition. 

At the present time the Medicinal Plant Garden of 
the School of Pharmacy at the University of Florida is 
experimenting with various plants which might be of 
commercial value in the state. In addition private con- 
cerns and individuals are trying out drug plants at 
various points, especially in the southern part of the 
state with its distinctly subtropical climate. 

Due to the period of experimentation required before 
various plants can be commercially produced it would 
seem best to consider first those plants which are al- 
ready being grown in Florida. The plant receiving the 
most attention at the present time is aloe, which grows 
quite readily in south Florida where several individuals 
are raising the plant commercially. Here aloe is grown 
for its leaves, which are marketed as such at present, but 
if a practicable and cheap method of extracting aloin 
from the plants could be developed the present small 
acreage could be expanded to eventually take care of all 
our domestic requirements. 


ae 
, . i] 


Section of medicinal plant 
garden, School of Phar- 
macy of the University of 
Florida. 
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IN FLORIDA 


Another plant receiving attention at the present time 
is lemongrass, which is grown for its oil of which com- 
paratively large quantities are being used in the cos- 
metic industry. Much of our present supply comes 
from distant areas which are dependent on disrupted 
foreign steamship services. This plant will grow easily 
throughout most of the state including our own Medic- 
inal Plant Garden. Small lots are being produced com- 
mercially at the present time by at least one concern. 
The chief hindrance to the development of this industry 
is the lack of capital required to start; obviously with 


Chinese ginger growing in the medicinal plant garden 
of the University of Florida is shown in the center. 
Directly below is cardamom growing in the same 
garden. At the upper right is lemon grass. At the 
lower right is ginger row. 























an oil-bearing grass a comparatively large acreage is 
needed to make economical use of the distillation equip- 
ment. 

In our Medicinal Plant Garden we are trying out a 
plant known as mountain mint which yields a volatile 
oil containing a large proportion of pulegone, which is of 
value in the manufacture of menthol. The production 
of this oil would require the investment of some capital 
as in the case of lemongrass. The plant is easily grown 
and can be propagated by cuttings and by division. 

Another plant showing promise is ginger. It grows 
very easily in north and central Florida under varying 
conditions; however more time-consuming experimental 
work is needed before the quality is satisfactory. The 
development of any acreage would be slow because 
ginger is propagated from rhizomes. 

In south Florida papaya is being grown commercially 
for the fresh fruit and juice at present. There is the pos- 
sibility of producing papain from this plant in this 
country if our foreign sources of supply should be cut 
off. 

Castor oil can be and has been produced in various 
states in the past. The plant is grown from seed and 
will produce its crop the same year; thus the area 
planted to castor beans can be increased very quickly 
when compared with other plants. It also has the 
advantage that harvesting can be done when conven- 
ient and does not depend on the immediate availability 
of crushing machinery. 

Camphor has been produced in Florida in the past 
but it was not a commercial success. Since this drug can 
be synthesized there is little probability of a shortage of 
this material. An unsuccessful attempt was made sev- 
eral years ago to grow insect flowers in this state also. 
At present others are making another trial with this 
plant. 

Other plants that will grow in some parts of Florida 
are capsicum, cardamom, squill and cajeput; little 
attention has been paid to these as yet. 





Oil of Bay 


(Continued from page 265) 


tected readily by regular routine analysis, and the 
analyst is forced either to resort to a very lengthy in- 
vestigation or he must depend upon his skill and ex- 
perience in evaluating the quality of an oil merely by 
odor and flavor tests. 


Employment 


Oil of bay finds wide application in flavor work, for 
instance in the flavoring of sauces. It is also used in the 
soap and perfume industry but chiefly in all kinds of 
toilet waters, especially in bay rum. Years ago bay rum 
was produced by distilling bay leaves with rum or with 
dilute alcohol, but this practice has been discontinued. 
Today bay rum is made simply by incorporating bay 
oil, together with other ingredients, into alcohol of cer- 
tain proof. A terpeneless bay oil, because of its better 
solubility, is ideally suited for this purpose. 
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Terpeneless Bay Oil 


Terpeneless oil is made by removing the greater part 
of the terpenes from the regular bay oil, usually by frac- 
tional distillation, every manufacturer employing his 
own process. Terpeneless bay oils of own manufacture 
showed during the last few years the following con- 
stants: 

Specific Gravity @ 15° C: 
Phenol Content: 
Refractive Index @ 20°C: 


1.029 to 1.050 

82% to 95.5% 

1.5271 to 1.5360. 

(It is lowest in oils of low phenol 
content and highest in oils of high 
phenol content.) 

—0.°10’ to—1 °20’ 

(It is lowest in oils of high phenol 
content and highest in oils of low 
phenol content.) 

The oils are soluble in 2 to 2.5 vol- 
umes of 60% alcohol, sometimes 
even in 6 to 6.5 volumes of 50% 
alcohol. 


Optical Rotation: 


Solubility @ 20° C: 


The removal of myrcene which so easily polymerizes 
in the regular oils makes these terpeneless oils not only 
more soluble but also prevents the oils from becoming 
insoluble with age. They are, therefore, very valuable 
for the manufacture of bay rum and toilet waters of 
similar type, where good solubility is essential. 


Export Figures 


The following quantities of bay oil were exported 
from the two main producing Islands: 


From Dominica 
18,000 Ib. 
22,850 “ 
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CONTAINER FEEDER 

Walter Maguire Co., 330 W. 42 St., New York, have 
developed a container feeder which permits a single 
operator to unload container cases and to feed them to 
packaging lines at rates of speed up to 150 bottles per 
minute, regardless of bottle size. The unit consists of a 
dump table and a series of belts which operate at differ- 
ent speeds. 
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ACNE 


i 1s becoming increasingly evident that the problem 
of acne is serious enough to warrant detailed atten- 
tion. Occurring as it usually does during the critical and 
sensitive period of adolescence, the facial disfigurements 
of the disease affects not only the appearance, but, very 
often, the personality of the young victim as well. Con- 
tinued study of the problem during recent years, has 
done much toward a clearer understanding of the under- 
lying and contributing factors. Nevertheless, much still 
remains to be learned concerning the etiology of acne. 

Acne (acne simplex, acne vulgaris) is an inflammatory 
disease of the skin, usually a chronic condition, involv- 
ing the sebaceous glands and hair follicles. The condi- 
tion is characterized by papules, tubercles or pustules. 
While these appear chiefly on the face, the neck, 
shoulders, back and chest are also sometimes involved. 
The various types of acne are described according to the 
predominating lesions, although several types often 
coexist. Acne is most common in individuals between 
the ages of 17 and 25 years, but one form, acne indurata, 
occurs later in life. According to the recent studies of 
Lynch,’ boys are subject to the disease more often than 
girls and the severity of their eruptions is considerably 
greater. 

Despite the abundance of clinical material, the cause 
or causes of acne are still obscure. Studied from the 
aspects of specific infection, focal infection, allergy, dis- 
turbed metabolism of carbohydrates, fats and halogens, 
and more recently, endocrine imbalance, the etiology of 
the disease still awaits a completely satisfactory ex- 
planation. Certain predisposing factors to acne are 
recognized ; youth, early gonadal functioning, menstrua- 
tion, anemia and malnutrition. Constipation also has 
an important contributory effect, and sometimes exacer- 
bations of the acne can be attributed to this condition. 
A dusty atmosphere, lack of fresh air and sunshine, 
irregular hours, lack of rest with overwork and anxiety 
over studies may also be predisposing elements. 
Heredity plays a definite part as a causal factor of acne 
and on this prepared soil secondary causes often produce 
marked results.” 


Sept. ’40: 47, 3 





The Drug and Cosmetic Industry 





By M. A. LESSER 


Although the causes may be uncertain, acne is recog- 
nized as a disease of the sebaceous glands of the skin. 
“The reasons for its prevalence during adolescence,” 
writes Pusey,” “lies in the fact that at that age the fat 
glands, like the hair follicles, take on new activity. The 
secretion of fat is greatly increased, and it takes only a 
single disturbance of the function to cause accumulation 
of fat in the glands and the formation of blackheads, 
and with blackheads present the train is laid for an ex- 
plosion of acne.”” Although blackheads or comedones 
are the precursors of acne pustules, some cases of acne 
are manifested only by the presence of comedones. 
These blackheads, which consist of plugs of grease, cell 
debris and dirt, may remain dormant for a long time, 
or by acting as a foreign body, set up an irritation which 
results in an infiltration of blood cells. This eventuates 
in the formation of pustules. When the pustule breaks, 
the comedo is forced out and the infection, if superficial, 
subsides until another comedo is formed, and the 
process is repeated. If the pustule is deep, however, the 
pressure and toxins destroy the local connective tissues. 
This loss is replaced by scar tissue, causing permanent 
disfigurement. 

Although acne tends to clear up as the patient grows 
older, the mental and physical discomfort, as well as the 
danger or scarring, are too acute to permit neglect of 
treatment. Acne, however, is a most stubborn condi- 
tion, and in obstinate cases taxes all the skill of even an 
experienced physician. Although vast numbers of per- 
sons with acne treat themselves with all sorts of prepa- 
rations, medical attention and regulation is really 
necessary if any improvement is to be achieved. “The 
general treatment of acne,” according to one text,” 
“consists in improving the general health in every 
possible way, relieving constipation if present, and 
regulating the hours of rest, of work and of play.” 

Since acne usually occurs in greasy skins, it is logical 
that the free use of hot water and soap will benefit the 
condition. Unless a very irritated condition is present, 
the use of a scouring soap is often advised to help loosen 
the tops of the comedones. This washing should be 
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followed by the application of hot towels for ten or 
fifteen minutes. Another procedure* recommends the 
use of a hot boric acid solution, made by dissolving 
three heaping teaspoonsful of boric acid powder in 
three quarts of hot water instead of plain. hot water. 
This latter procedure, suggested as a preliminary to 
other treatments, is said to remove grease, epithelium 
and many bacteria and increases the efficiency of sub- 
sequent lotions or other medicinal preparations. All hot 
procedures must, of course, be followed by a finishing 
application of cold water or a cold rub. 

Considering that they are the causes of pustule 
formation, it is evident that the removal of blackheads 
is quite beneficial. This should be done with care, 
avoiding too much tissue-injuring force, by means of a 
“blackhead remover” after a preliminary washing and 
hot application treatment. Aseptic conditions must, 
of course, prevail. After this, hot towels should be re- 
peated, followed by a cold application and thorough 
drying. The opening of pustules is best left to the skill 
and experience of the physician. 

Inasmuch as such preparations would only aggravate 
an already too-oily condition, greasy ointments are 
generally contra-indicated in the treatment of acne; 
lotions and pastes being preferable. While sulfur lo- 
tions are most used, salicylic acid and resorcinol prepa- 
rations are also widely employed to lessen the skin 
oiliness and to give antiseptic effects. 

According to Fantus® alkaline sulfur applications 
enjoy a special reputation, for in addition to their 
antiseptic and stimulant action, they possess kera- 
tolytic properties which favor the early rupture of acne 
pustules. One of the most useful of such preparations 
is the Solution of Sulfurated Lime N.F., diluted with 
nine or ten parts of water. This is dabbed on the skin 
once or twice a day and allowed to dry. Sulzberger® 
recommends the use of this Solution, diluted with 
twenty parts of water, as an effective hot dressing for 
softening and cleansing of the obstruction of the follicles 
in cases of acne. He warns of the staining action of this 
solution on the skin and of its reaction with metals. The 
solution must be freshly prepared at least once every 
two weeks, since it deteriorates rapidly. 

“Lotio alba,””* another valuable preparation of 
this type, consists of: 


OS ESE a OG Soe ted She ae eA 
Zinc sulfate 


2 Gm. 


(Shake before use) 


Where necessary, this lotion can be used in ascending 
strengths to obtain a stronger keratolyzing action for 
more resistant cases. This, too, must be used fresh for 
best results.” Fantus presents a very similar astringent 
and stimulating lotion for treating acne, composed of 
three per cent. each of zinc sulfate, sulfurated potash 
and precipitated sulfur in rose water. This may likewise 
be employed in double or greater strength in more 
indolent lesions. When any of these measures make the 
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skin dry and scaly, they should be stopped until this 
condition disappears. 

For day use, the following lotion* has been suggested, 
to be applied twice daily: 
Precipitated sulfur 
Glycerine 


Spirits of camphor 
Water, to make 


A sulfur-containing lotion for over-night use can be 
prepared from: 


Lime water 


Rose water, to make 120.0 ce. 


This must be well shaken before being rubbed into the 
skin at bed time. 

In a recent symposium in the treatment of acne,® one 
authority, H. E. Miller, stated that he regularly em- 
ploys a mixture of 10 per cent. kaolin and 10 per cent. 
precipitated sulfur in zinc oxide ointment. In cases 
where this sulfur paste proved too strong, he pre- 
scribed an alcoholic lotion consisting of: 


Mercury bichloride 
Resorcin 
Spirits of myrcia 


This lotion is rubbed vigorously over the face with a 
piece of cotton before retiring and again in the morning. 
It must here be emphasized that where mercuric 
chloride preparations are used, sulfur must not be 
applied because of the danger of the formation of black 
mercuric sulfide. 
Simple lotions, made without sulfur, are also widely 
employed in the local treatment of acne. Typical is a 
one to two per cent. solution of salicylic acid in alcohol, 


that is recommended as a cleansing and refreshing lo- 
tion for repeated use on the face during the day.* To 
help protect the skin against reinfection by keeping the 
dermal surfaces as aseptic as possible, Fantus suggests 
a 1:1000 solution of mercury bichloride in alcohol to 
which 25 per cent. ether is added for better penetration 
and detergent action. An interesting acne lotion, pre- 
sented by Goodman,’ contains: 


Repeated warnings have been issued against the 
unskilled use of skin-peeling preparations in the treat- 
ment of acne. These agents should only be used on the 
advice and under the supervision of a physician. Peeling 
may be induced in severe cases of superficial acne by 
the use of Soft Zinc Paste N.F. to which up to 10 per 
cent. of sulfur or salicylic acid is added. If these do not 


serve, a peeling paste, such as the following* may be 


used: 
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Caution is essential in the use of this product to avoid 
severe reactions. The paste is spread upon lint, applied 
and allowed to remain for 20 to 30 minutes, after which 
it is removed with cold cream. The face is then washed 
with hot water and cold cream or other soothing oint- 
ment applied over night. This is to be repeated nightly 
until exfoliation begins. 

Soothing applications may sometimes be required, 
especially if the skin becomes dry as a result of acne 
treatment or when excessive reactions have occurred. 
Ointments and greases should be avoided, but Calamine 
lotion and Lassar’s Paste N.F. are useful in affording 
relief. 

Although the importance of local treatment for acne 
is strongly stressed by most authorities, other measures 
have essential roles in the therapy of this condition. 
However, not all dermatologists are in anything ap- 
proaching full accord on the value of these several 
procedures. 

X-ray therapy in small doses has given good results 
in the deep type of acne. This type of treatment is not 
indicated where milder methods suffice.!° Over-treat- 
ment is a danger factor, and is sometimes the cause of 
untoward effects. According to McKee and Ball,'! 
after an extended study, X-ray treatment is highly 
successful in getting clinical, and sometimes permanent 
cures of acne in adult cases, but its results in adolescents 
have been debatable. 

Ultraviolet exposures or sun baths are useful in the 
superficial acutely inflammatory cases where X-rays 
are not advisable. The treatment is continued to the 
point of slight reaction with exfoliation, but the dangers 
of sunburn effects must be considered. It is claimed 
that long continuance of such treatment results in cure, 
but few patients persist long enough really to benefit 
from it.? Furniss’? mentions that some authorities 
recommended X-rays in combination with ultraviolet 
light for resistant nodules. 

Although some dermatologists consider vaccines and 
toxoids to be without value, others have found that 
these biologicals may help to cut short a pustular 
exacerbation. Autogenous vaccines, though especially 
valuable, are expensive. However, commercially pre- 
pared acne bacillus vaccines are available. In those 
cases where the acne bacillus is found, acne vaccine 
may give good results. However, the acne bacillus is 
not found in all cases of acne; the staphylococcus often 
being the responsible organism, and for these, the cor- 
responding staphylococcus vaccine or toxoid is used. 
Graham-Little’* maintains that antigen therapy is im- 
portant and that failures reported by others are due to 
insufficient and slow increase in dosage. 

Diet, too, is an important factor in the control -of 
acne, but some are inclined to believe that it has been 
overstressed. However this may be, there can be no 
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question that overindulgence in starchy foods, sweets, 
and fried or greasy edibles are hardly conducive to gen- 
eral good health. Constipation can be avoided by the 
generous use of vegetables and fruits and by the culti- 
vation of regular bowel habits. Where necessary, mild 
laxatives may be employed but dependence upon such 
measures must be avoided. 

The value of yeast in acne is debatable. One opinion” 
states that, “The value of yeast in the treatment of 
acne vulgaris is supposedly due to its content of vitamin, 
The results as seen by dermatologists, however, have 
been disappointing. Few have been benefited and 
some have been made worse by the treatment, pustules 
increasing in number and size during the period of yeast 
therapy.” 

The whole question of the value of vitamin therapy 
in acne is very controversial. In the symposium on 
acne therapy,® referred to above, all the dermatologists 
agreed that vitamins are valueless except for the general 
indication of improving the patient’s health. Neverthe- 
less, there are many reports to substantiate the view 
that these substances are valuable in some cases. 
Maynard,’° for example, administered vitamin .D_to. 
two groups of patients for three months. In the first 
group of 70 patients and in the second group of 60 
patients, satisfactory results were obtained in 75.6 per 
cent. and in 83.4 per cent. of each group respectively. 
It was found that thirty-two patients in each group 
were healed in three months. Maynard considers that 
the greatest benefit from vitamin D treatment has been 
the avoidance of X-ray therapy which he believes too 
often becomes the master, rather than servant, of the 
physician. 

Lozza"® has observed, in a series of 25 acne patients, 
that intramuscular or intravenous administration of 
vitamin C causes improvement in the skin lesions; the 
numbers were reduced and old lesions began to heal. 
The skin became more opaque and less oily, the secre- 
tions of sweat and sebum being reduced in amount. 

Especially interesting are the recent findings of 
Marshall,’” who treated acne patients with a modified 
liver extract. He found that when injectable liver ex- 
tract is boiled for thirty minutes, its acne-improving 
factor seems to increase. When this boiled extract was 
given to patients already under routine liver therapy, 
their improvement was accelerated. The beneficial 
component of the liver may be a heat stable vitamin. If 
this is true, acne may be a manifestation of this un- 
known vitamin deficiency, which has been given the 
temporary name of “S” or skin factor. 

Since acne is most prevalent after puberty, when 
glandular changes begin to take place, the assumption 
that the endocrine functions are concerned with acne 
appears plausible. In 1935, Rosenthal and Neustaedter,® 
working on the belief that some abnormality of forma- 
tion or utilization of sex hormones is associated with 
acne, undertook a study of 63 patients with this skin 
condition. It was found that 90 per cent. had absence 
or abnormally low amounts of estrogenic hormone in 

(Continued on page 277) 
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WILL SELECTIVE 
DISTRIBUTION GO? 


“HE opinion of many in this industry is that the in- 
vestigation being conducted by the Federal Gov- 
ernment into the marketing practices of drug and cos- 
metic manufacturers might strike at some of the funda- 
mental conceptions of the marketing of drugs and cos- 
metics. The reason for the investigation is not far to 
seek. The granting by the states to manufacturers of 
the right to fix resale prices is the bone of contention. 
Manufacturers were sustained in this right by the 
U.S. Supreme Court which court based its opinion upon 
the property rights which the manufacturers had in 
their trade-marks. Since some forty-five states en- 
acted these laws, the Congress could do nothing else 
than to pass the Miller-Tydings bill which suspended 
the Federal laws which conflicted with the state price- 
fixing laws. The President signed this bill reluctantly, 
but there was not much else that he could do. 

But the Federal administration never liked these 
laws. First the administration did not like them because 
they were far from the administration’s philosophy of 
human rights prevailing over property rights in all in- 
stances. And secondly the administration did not like 
them because they did not fit into the administration’s 
idea of Federal control of all the economic conditions 
of the country. The administration probably felt that 
the manufacturers were running hog-wild under the 
state price-fixing laws. The administration would 
much prefer to have some scheme whereby the ad- 
ministration would have final control over manufac- 
turers in the fixing of prices. Some such agency as the 
Federal Trade Commission could then receive applica- 
tions from manufacturers who wanted to fix their 
prices and either approve or disapprove the figures sub- 
mitted. But since the administration has not obtained 
any such power, it appears that they are making a real 
effort to destroy the manufacturer’s control over prices. 

Therefore, the Federal Government, has, through the 
Federal Bureau of Investigation, obtained the records 
of manufacturers and trade associations for the last 
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five years. These records were shipped to Washington 
and included all correspondence, corporate records, 
orders, bills, and so forth. For many manufacturers 
this represented tons of material, and in the case of one 
manufacturer at least, it reached a carload shipment. 

What the charges of the Government against the 
manufacturers and wholesalers in this industry will be 
is hard to say. However, it is certain that the F.B.I. 
will attempt in every possible way to break down con- 
trol which the manufacturers have over the marketing 
of their products. This will not only act against the 
manufacturers, but also against the wholesalers. The 
Federal government will therefore demand much wider 
distribution and probably the end of selective distribu- 
tion. Take the case of Eli Lilly & Company, which 
company only sells approximately two hundred and 
fifty service wholesalers, sixty-odd of which are owned 
by McKesson & Robbins, and the balance of which are 
members of the Druggists Supply Corporation. The 
government might feel that the mutual wholesalers are 
being discriminated against and might order Lilly to 
sell them. Selective distribution as practiced by cos- 
metic manufacturers might also be ordered stopped, 
since the government might feel that there is no reason 
why a manufacturer should sell only one department 
store or one retail druggist in a town and not the 
others. 

In the case of this selective distribution through re- 
tail druggists, it is a well known fact that very often one 
druggist in a town has all the exclusive, and the other 
druggists have none of them. The government might 
decide that, by this method of distribution, the manu- 
facturer is causing unfair competition in the retail 
trade. Certainly in the wholesale trade, the govern- 
ment might decide that distribution to only class of 
wholesalers is a means of establishing a monopoly in 
the wholesale division of the trade. 

Many will ask what will become of the fundamental 
right of “refusal to sell’”’ if the government orders manu- 
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Some manufacturers see the likelihood 
of selective distribution being outlawed 
as the result of the FBI investigation. 
Perhaps manufacturers will no longer 


have the right to choose their customers. 


facturers to sell everyone in a particular line. The 
answer to this is that this might be not recognized as 
an inherent right any longer if the government prose- 
cuting attorneys arrive at an argument against it that 
is sustained by the present U. S. Supreme Court. These 
so-called “fundamental rights” are only what they seem 
to be so long as they are not upset by the U. S. Supreme 
Court. After all, the present Supreme Court might feel 
that exercise of the right of refusal to sell is of more 
harm to trade than it is good. They might call it 
restraint of trade which is prohibited by the Sherman 
Act. 

In a like manner the government might decide that 
fixed prices at wholesale are invalid and that the fair 
trade acts can only be applied to the fixing of prices at 
retail. Here the government might apply the argu- 
ment that the fair trade acts were sustained by the 
U. S. Supreme Court on the contention that cut prices 
result in damage to the property rights which the 
manufacturer has in his trade-marks, and that no 
damage to these property rights can occur in cut prices 
at wholesale. If the government knocks out the right 
of manufacturer-wholesaler contracts, then it knocks 
the props from under the service wholesalers. It has 
been these contracts that the service wholesalers have 
been fighting for, and if these and selective distribu- 
tion are outlawed, then things are going to be quite 
different so far as the service wholesalers are con- 
cerned. 

The reason why the government approaches the 
problem before it by having a complete investigation 
of all concerned, is that the selection of one or two 
manufacturers at a time would not expose the complete 
picture. Also an investigation of the wholesalers alone 
would not give the complete picture. By taking all the 
records on at once, the government has a massive job 
on its hands, but a complete picture is obtained that 
makes it possible for the government to determine just 
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how business is carried on in this industry by all 
different classes of manufacturers and wholesalers. 

In arriving at its decisions as to what steps should be 
taken against the industry as a result of the investiga- 
tion, the F.B.I. will base its case on all the Federal 
laws. Thus the Sherman Act, Clayton Act, Federal 
Trade Commission Act, Robinson-Patman Act, and 
Wheeler-Lea Act will all be used as necessary. The 
Robinson-Patman Act should be extremely useful in 
many instances of drug and cosmetic distribution. Also 
the Sherman Act will be used to support the conten- 
tions of restraint of trade. The demands made by 
manufacturers upon selected retailers might come in 
for some criticism, as well as the demands made by 
large retailers and wholesalers upon manufacturers. 

Under a state of affairs such as indicated above, the 
manufacturers might be better off as a whole, while 
many would suffer in undergoing the changes demanded 
by the Government. Quite often manufacturers would 
have liked to be free of the restrictions placed upon 
them by the demands of their main distributors. And 
manufacturers both large and small come in for de- 
mands of one sort or another. 

In the case of selective distribution of cosmetics it 
might be possible for manufacturers to demand that 
retailers carry an adequate stock properly to supply the 
demand. Therefore a manufacturer might demand that 
a small retailer carry ail shades of face powder, rouge, 
and lipsticks. This might cause the retailer not to 
carry the line. Certainly a retailer must be able to offer 
a line as it should be offered if the line is not to suffer 
unduly at the hands of the retailer. However, it is 
questionable how many of these arguments will bear 
weight with the government. The manufacturers of 
certain types of drug products might make similar de- 
mands upon wholesalers or retailers and in this way 
some of the disadvantages of completely open distribu- 
tion might be overcome. As a matter of fact, the drug 
manufacturers are in a better position to make these 
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demands than are the cosmetic manufacturers since 
many drug products must be kept under the proper 
conditions and must be distributed under certain re- 
strictions or the public health is endangered. 

But the old theory that a manufacturer did not have 
to sell anyone merely because he did not like his looks 
or the way he cut his hair might not be in existence 
within short time. In the future it is possible that a 
manufacturer must have some valid reason why he will 
not sell his goods to a distributor. Naturally, bad 
credit is always a valid reason. From the point of view 
of the government, the fact that a distributor cuts 
prices is probably never avalid reason not to sell goods 
to a distributor. And certainly under present conditions 
when a manufacturer can operate under fair trade acts 
and thus fix his resale prices, the government would not 
consider this a valid reason at all. 

There are those who do not believe that any such 
changes will result from the investigation being con- 
ducted in Washington. However, these people had 
best remember that there is “nothing so permanent as 
change,” and that conditions of business are always 
changing. There is no reason to believe that changes 
in distributive methods will not result from this in- 
vestigation. Evils exist to some extent, and in the 
elimination of these evils, conditions laid down for the 
conduct of the industry will probably be broad enough 
to include many other conditions than the actual ones 
complained of. 

It seems that if the manufacturers want the fair 
trade acts or not they are stuck with them now. 
Everything was lovely for a time, but now the industry 
is going to pay for them by having to do business in a 
somewhat different way. For it appears certain that it 
was these fair trade acts that brought about the F.B.I. 


investigation. However, with the fair trade acts in 
effect, much of the reason for selecting distribution has 


disappeared as one of the main reasons for this selection 


was to fix prices so that everyone handling a particular 
line would make a satisfactory profit and therefore 
push the goods in question. This was the main reason 
behind the selection of retailers by cosmetic manufac- 
turers. There was also a secondary reason of not having 


the goods displayed in stores that were not up to the 
prestige of the line, but the first reason was the all- 
impelling one. 

With selective distribution wiped out, cosmetic manu- 
facturers could select retailers at the start, but they 
would have to sell all retailers within competitive reach 
as soon as demand was created and these other re- 
tailers demanded the goods. However, there is not 
much to worry about from this angle for the reason that 
a demand of any real proportions is not built for a new 
line overnight and retailers are not anxious to buy goods 
for which a real demand does not exist. But the adver- 
tising line of department stores or chain drug stores 
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that a certain cosmetic or perfume is “Exclusive With 
*’ would not appear any more under the new 
conditions. 

There would be no reason why manufacturers could 
not confine their efforts to certain areas as a retailer in 
New York can hardly be considered to be in com- 
petition with a retailer in California. But where com- 
petition could be shown to exist, sales would have to be 
made to all on the same prices and terms. And this 
would mean that if a store that did not formerly get 
the goods of a certain cosmetic manufacturer sold as 
much as stores which had formerly handled the line, 
then this store would be entitled to get the same amount 
of cooperative advertising, demonstrators, and other 
things under the terms of the Robinson-Patman Act. 

The order to cease selective distribution in this indus- 
try might not mean the end of this type of marketing in 
all industries, any more than it would mean its com- 
plete end in this industry. Many things offered for sale 
require certain particular services on the part of the 
seller that are essential to the proper sale of the product. 
Automobiles furnish an excellent example as the seller 
must carry parts and must be able to service the car 
properly. Many other products offer similar problems. 

While selective distribution and the right to sell only 
whom one pleases might be considered an inherent right 
of a manufacturer, this right might be considered as 
being used in an improper manner damaging some 
people in a line of business. When it is considered what 
changes in the methods of doing business have been 
brought about by the Sherman Act, Clayton Act, Fed- 
eral Trade Commission Act, Robinson-Patman Act, and 
the Wheeler-Lea Act, it can easily be realized that the 
selection of customers might come to an end. 

The opening up of distribution so that all wholesalers 
and retailers would be able to buy the goods of all manu- 
facturers would bring about a change in this industry 
which would be most far-reaching. While the retail 
prices would still be controlled through the state fair 
trade acts, and therefore the manufacturers would be 
protected in this direction at least. Also the wider dis- 
tribution might easily work to the advantage of manu- 
facturers many of whom are now hemmed in through 
fear of lack of support by their present wholesalers if 
they sell to others. After all, the widest possible dis- 
tribution through as many outlets as posssible is what 
the manufacturer wants. Most manufacturers realize 
that their distributors must make a profit or they will 
not be in business to distribute his goods, but there is 
no reason why efficient distributors cannot make a profit 
even though the goods are distributed through a larger 
number. Distribution costs will only be lowered through 
competition between distributors, and the trend lately 
has been for distributors to demand higher discounts 
and thus raise distribution costs. 
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Acne 
(Continued from page 273) 


the blood. Treatment with estrogenic and gonado- 
tropic hormones brought improvement of acne in 60 
per cent. of this group. Subsequent papers by Rosen- 
thal’® confirmed these findings and indicated the ap- 
parent value of estrogenic therapy in these cases. 

At about the same time, other workers”””! treated 
acne in youths of both sexes with a pregnancy urine 
extract. Of 28 patients who could be followed up and 
who received adequate treatment, ten appeared cured, 
eleven much improved and seven moderately benefited. 
Templeton and Truman” reported that 50 per cent. 
of patients with acne respond to hormone therapy. 

More recent studies do not however, give such high 
percentages. Hollander and Schmitt” found that only 
fourteen of 60 cases of acne of both sexes showed 
definitely good response to estrogenic therapy. Five 
patients experienced moderate improvement, twenty- 
three slight improvement and the remainder were 
either slightly improved or made worse. In Schon- 
berg’s'® comparison of various methods for treating 
acne, endocrine preparations were used for twelve pa- 
tients, and of these, four obtained satisfactory results. 

Critical examination of the literature on endocrine 
therapy appears to cast doubt on both its rationale and 
its value. Lynch,’ on the basis of several thousand case 
reports, came to the conclusion that, “As a result of 
this review I am unable to point out any clinical evi- 
dence which might aid in establishing an etiological rela- 
tionship between acne and endocrine imbalance 
In severe cases of acne there is some association with 
menstrual irregularity, but in milder cases this associa- 
tion is not evident. With reference to acne of mild or 
moderate degree, it is hardly possible to say more than 
that it accompanies the process of puberty and sexual 
maturation.” 

This is substantiated by the findings of another group 
of investigators ;** their results indicate no rationale for 
the use of androgenic substances in the treatment of 
acne vulgaris. Molitch?’ found that testosterone pro- 
pionate gave little or no improvement in acne vulgaris. 
Significant, too, is the fact that all the dermatologists 
who took part in the recent acne-treatment sympo- 
sium® agree that endocrine therapy is without value. 
Especially interesting and indicative are the compara- 
tive studies of Williams and Nomland,” who divided 
students with acne into two groups. The first were given 
intramuscular injections of an endocrine preparation, 
the other group received sterile water. All got the same 
local treatment. The control group showed 78 per 
cent. improvement, while the hormone-treated patients 
showed 85 per cent. The difference was hardly great 
enough to suggest a deficiency of pituitary-like hormone 
as the cause of acne. From this it would seem that the 
local treatment is the most important factor in acne 
therapy. 
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It is quite evident that at the present stage of 
knowledge there is no specific treatment for acne. Until 
more is learned concerning the causes of the disease, 
proven and standard treatments, even if not as perfect 
as they might be, still remain the most valuable ele- 
ments for clearing this dermal condition. 
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Ten Cent Sizes Again 


(Continued from page 259) 


cent sizes—they bought these in the ten cent stores’ 
This might have been because the ordinary individua 
did not think that drug stores handled the ten cent 
sizes. But this chain and some other well known and 
substantial chains finally abandoned the ten cent sizes. 
The situation was complicated at that time by cut 
prices as the fair trade acts were not in effect then. In 
fact the chain that was cutting the prices to three for a 
quarter made the statement that at this cut price for 
the ten cent sizes the chain could make a fair profit 
while the sale of the large sizes at cut prices represented 
a loss. 

The ten cent sizes, which started out as advertising 
by manufacturers, have now become an integral part of 
the business of these manufacturers. It will be recalled 
that many years ago the large ten cent store chains 
literally begged the manufacturers of well-known prod- 
ucts to put out ten cent sizes. The products of these 
manufacturers were essential to the success of the cos- 
metic counters of these stores. Manufacturers looked 
upon the ten cent sizes as mere sampling and had no 
thought of going much beyond this conception. But 
now the entire aspect of these sizes is changed and all 
manufacturers in this industry are being made to realize 
it. The ten cent sizes are just as much a part of the 
manufacturer’s business as the larger sizes upon which 
his business was built. If the demand for the ten cent 
sizes increases due to this newly forced distribution, 
then manufacturers might have to change some of their 


accounting methods. 
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MERCHANDISING NEWS 
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HE COSMETIC TREND: In the absence of 

European leads cosmetic manufacturers are study- 
ing American fashion developments for indications that 
will help them to shape make-up and nail polish shade 
trends during the coming winter and spring. Not much 
comfort can be had from the shade card of the Textile 
Color Card Association with the possible exception that 
general tones favor the near pastels and that sand, 
brown and beige are coming up sharply in glove and 
accessory colors. Black starts the winter season off in 
dress shades, but buyers from out of town are showing 
more interest in nutria, brown and a near brown de- 
scribed as brass. Blue and red in combination with 
white, are pushed as a patriotic note. Noteworthy is 
that younger women are using henna rinses more freely. 

Make-up is expected to fall in with this undercurrent 
of brownish tones. This should make an end to the blue- 
reds, pinks, etc. and favors rather the clear flesh tones, 
which have a tendency to brilliant effects noticeable 
also in the nail polishes. In consequence of the large 
variety of browns, employed by dress designers, ranging 
from the light yellow browns to the deep reddish ones, 
cosmetic manufacturers will have considerable latitude 
to develop complementary make-up colors. Autumn 
red, patio and a bright terra cotta are mentioned as pos- 
sibilities, primarily because of their wide matching 
range. As most of these shades defy description fancy 
names will continue to be employed and the customer 
will have to make her choice from the shade card on the 
counter. The shade range is likely to be expensive, giv- 
ing customers plenty of chance to experiment but rather 
bewildering to the buyer who likes to plan ahead for the 
season. Complaints are heard and it becomes evident 
already that some machinery will have to be set up 
soon, which will enable cosmetic manufacturers and 
dress designers to get together ahead of the season and 
establish definite leads for basic and accessory shades as 
a guidance for the retailer. 

As to basic make-up—liquid powders, powder bases 
and face powders—bright, well outlined lips and eye 
make-up seem to call for a more subdued handling of 
the background and a demand for slightly darker 


Sept. 40: 47, 3 


PACKAGING NOTES 


The Drug and Cosmetic Industry 





shades than those of last winter is not unlikely. Sug- 
gestions are light creole, peach, light tan, etc., which all 
may show up more strongly with the coming of the 
Florida season. Much of this, however, is highly 
speculative. 

Hats continue to display much hair which makes it 
certain that hair preparations will come more to the 
foreground. The cosmetic note will be underlined in 
these. Rinses may get a strong boost, especially if they 
can get some novelty support. Suggested for the better 
trade are double purpose brightening shampoos, color 
shampoos and near-dye rinses. Manufacturers are 
studying some of the older standbyes in the line for a 
possible chance of a revival. 

American dress designers, ready to wrest leadership 
from Paris, apparently are turning to American his- 
torical motifs for inspiration. It is not likely that 
cosmetic manufacturers will follow the same lead by 
digging into their old books of formulas. It might give 
added sucngth, however, to the present drift for bou- 
quets in perfumes. Ccntainer designs, on the other 
hand, are taking the cue. 

Considerable activity is expected in all outdoor cos- 
metics which at the present hold the best prospect of 
building peak sales. The line is badly in need of dis- 
tinctive winter novelties for sale in the North, even if 
their introduction will necessitate setting aside for a few 
months the summer outdoor leaders that were pushed 
during the last years for all-season use. Plenty of chance 
will be: given for their revival with the coming of the 
Southern resort season. 

Suggested as a possibility for increasing cosmetic sales 
is reaching new groups of customers through new out- 
lets. Examples are: foot cosmetics through shoe stores, 
men’s cosmetics through men’s outfitters, sport cos- 
metics through sporting goods stores. Hand and skin 
protectives, now largely used only in industrial work, 
reach counters with a cosmetic appeal as mosquito 
repellents, aids to the women gardeners, etc. Recom- 
mended also is a study of the new military market offer- 
ing sales opportunities in foot aids, skin protectors etc. 
beside the conventional shaving kits. 
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IL IN TUBES: Schiaparelli has used tubes to 

package its new bath essence—six tubes to a 
package—each one holding enough bath essence for 
from one to three baths. These of course, are handy 
for the traveler as well as for home use. The bath pow- 
der presentation also illustrated carries an effective 
Shocking Pink heart design. 


INTER ADVERTISING: Following his interest- 

ing “Check List of Summer Advertising,’ George 
Bijur, head of the New York advertising agency of that 
name, has presented a similar list for the winter. Many 
of the factors he lists are of particular importance to 
sales and advertising managers of this industry and may 
serve as welcome reminders while making this winter’s 
plans. 

“Retail sales of perfume during the one month of 
December alone are greater than the combined total of 
the eight months of January, February, March, June, 
July, August, September and October. December 
accounts for 38.4% of the year’s volume, while Decem- 
ber and November together account for 51.2%—more 
than all other ten months put together. Does the retail 
sales curve of your product show a similar pre-Christ- 
mas hump? Are you timing your advertising to get the 
biggest share of the business when the business is 
biggest? 

“Christmas mail shows an approximate increase of 
600% over the average for the rest of the year. Are you 
allowing for this in scheduling your own direct mail to 
dealers, your couponed advertisements to the public? 

“Department of Health statistics show some remark- 
able shifts in disease prevalence during the winter 
months, The mortality rate of Scarlet Fever goes up 
133.3% during November, December, January and 
February. Whooping Cough rises 140%. Influenza 
soars up 286%. Pneumonia, 270%. Deaths from alco- 
holism rise 99%. Grippe, diphtheria, tuberculosis, 
bronchitis, diabetes, cancer, heart disease, nephritis also 
show important increases. Whether you sell warm 
clothes, nourishing foods, preventive medicines, or home 
heating, you may be able to help these larger groups of 
afflicted people. 

“The week after New Year’s is the annual peak for 
attendance at Turkish Baths. But for every person who 
seeks the restorative of the gymnasium’s thermal ap- 
paratus, a hundred who feel run down will muddle 
through their own pick-up treatment at home. A good 
week to run special copy, if your product is at all 
appropriate. 

“The first snowfall always creates a sudden spurt in 
the sales of such cold-protective products as aspirin, 
cod-liver oil, nose-drops, cough medicines, chest rubs, 
and other drug store items. The first snowfall drama- 
tically makes people realize the chilling fact that 
winter is here. You can turn this white broadcast of 
Nature’s into a timely promotion for your own product, 
by preparing in advance an ad whose headline features 
“vesterday’s snowfall, the first of the year.’” Then send 
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mats of the ad to newspapers early in November, on ~ 


wait order, with instructions to run the very next day 
after the first snowfall. 
“The average man or woman receives approximately 


40% less exposure to the sun during the months of ~ 


October, November, December and January. If your 
product contains Vitamin D, or other ingredients that 
compensate for sun-starvation, now’s the time to make 
sure the public knows it. 


“Forty-five million people attended football games 4 


last year and 90 million attended basketball games. 
Compare this with the 11 million who attended league 
baseball games during this same period. Are you mak- 
ing the most of the opportunities provided by autumn 
spectator sports, for the sale of your product before, 
after and during the game? : 

“Winter vacations are very much on the increase. So 
is the number of people going home for Christmas. 
Railroads reported a 15% increase last year, and United 
Airlines a 76% increase—while bus lines showed an even 
greater rise. Add to this the thousands who now pile 
onto ski trains for the North, or point their fishing rods 
toward Florida, and you have two special winter mar- 
kets that can account for a sizeable chunk of added 
sales. 

“Radio listening reaches its high in January and 
February. 73.4% of all sets are in daily use in February, 
for example, as compared with 62.7%, the daily average 
for the year. If you supplement your regular broad- 
casting campaign with spot or network reinforcements 
during these winter months, you automatically secure 
a more-for-your-money circulation bonus. 

“The shortest day of the year is December 21st. 
December and January show an increase of about 325 
million kilowatt hours in consumption of electricity 
over June and July—a rise of 31.4%. Sales of electric 
light bulbs during this same period show an even 
bigger increase—36.5%. So perhaps you'll want to 
change some of your outdoor advertising from bill- 
boards to spectaculars. And when you make up your 
magazine advertisements for these daylight-starved 
months, don’t study their color schemes in daylight; 
see how they look at night, under artificial illumination.” 
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PHOTOGRAPHY * Interest in sie 


tography as the basis of label design is increas- 
ing steadily because of the unusual opportuni- 
ties it offers for dramatizing the use of the 
product. As usual, Continental takes the lead 


in promoting its possibilities. 
Photography, of course, is not the simplest 
of illustrative techniques to reproduce on metal, 


nor the least expensive. Its use calls for excep- 


tional skill and expert knowledge of litho- 
graphic processes. But its attention value is 
high, and its effect both unusual and attrac- 
tively realistic, for added sales-appeal. 

To those intrigued by the potentialities of 
photography in container design, Continental 
offers expert packaging help, with excellence 
of results assured by Continental's craftsman- 


ship. We welcome opportunities to demonstrate. 


One of a Series Devoted to Packaging Ideas. Copyright 1940 by Continental Can Company, Inc. 
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USE THE THAT ATTRACTS 


MORE CUSTOMERS 


USE COLOR to draw attention to your product. Clinch more sales—by mak- 
ing the color Maryland Blue. There’s something about the rich, royal look of 
Maryland Blue glass that tells Mrs. Shopper: “‘Here’s a product of true blue 
quality and dependability—a product well worth your money.”’ Blue builds 
confidence—and confidence builds sales. Above are four of many distinctive 
Maryland Blue stock designs, all available in a wide range of sizes. They are 
(from left to right) the Squat Jar, 1/2 oz. to 18 oz., Cabinet Square, 1/2 oz. 
to 32 oz., Chesapeake Oval, 1/2 oz. to 32 oz., French Square, 1/4 oz. to 16 
oz. Send for samples today. Also available in crystal clear Maryland Flint. 


PACK TO ATTRACT IN 


Apargland, Boe 


MARYLAND GLASS CORPORATION, BALTIMORE, MD... . New York: 
270 Broadway . Chicago: Berman Bros., 1501 S. Laflin St. . St. Louis: 
Carl Floto, 908 Clark Ave. . Memphis: S. Walter Scott, 435 S. 
Front St. . . . Kansas City, Mo.: Aller Todd, 1224 Union Ave. . . . San 


Francisco: Owens-lllinois Pacific Coast Company. 
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“TD)INK PARTY:” 

toiletries appropriately named “Pink Party”’ and 
designed expressly pour la jeune fille and celebrating 
the cosmetic debut of the young girl. For the girl for 
whom social life is no longer casual but fraught with 
self-conscious importance and who preens for hours 
before parties to look her very best, Lentheric’s Pink 
Party line has been ensembled—soaps, talcum, bath 
powder, perfume of her very own. The fragrance is a 
blend of many flower notes, delicate but provocative. 
The line includes perfume, bouquet, lipstick, face 
powder, lip pomade, bath powder, bath soap, talcum, 
sachets, and several interesting gift sets. The pack- 
ages are simple and dainty with their scroll work design 
and motif of a young head and a dance program, and 
they are pink, of course. 


IMPLICITY: Coty launches its new line of beauty 

aids which stresses the theme of simplicity. Three 
representative items are illustrated—cleansing cream, 
skin freshener and a new creation, Sub Tint. These 
items are practically inseparable in use as basic treat- 
ment items, while Sub-Tint bridges the gap between 
the new beauty line and Coty cosmetics. 





IN CONTAINER FUTURE: American producers 

of tin plate do not share the fears recently voiced in 
some circles that this country faces the possibility of a 
shortage of tin which might cause curtailment of tin 
plate consumption and force the use of substitutes, 
according to the American Iron and Steel Institute. 

While no definite figures are available on aggregate 
stocks of tin held by members of the tin plate industry 
or in transit to them, leading producers are confident 
that the situation is comfortable. They foresee no im- 
portant disturbing developments in the outlook. 

That is the prevailing view despite recent events in 
the Far East which have cast a shadow over the future 
control of the Netherlands East Indies and French 
Indo-China. The opinion is common that even if those 
colonial possessions were to pass out of the control of 
the empires to which they now belong, the new rulers 
would be no less eager to sell tin. It is one of the most 
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Lentheric has created a line of 








valuable metals of the world and gives any country 
controlling supplies of it an important foreign trade 
asset. The United States as a great market for tin is 
not likely to be overlooked by those who have it to sell. 


ACKAGING SHOW PROGRAM: A program for 

the next Packaging Conference based entirely on 
topics suggested by manufacturers and buyers of pack- 
ages and packaging materials is the aim of the American 
Management Association in planning the sessions which 
will run concurrently with the Eleventh Annual Pack- 
aging, Packing and Shipping Exposition, to be held in 
Chicago on April 1-4, 1941. Committee work on the 
program will start in the next few weeks, and all are 
asked to send their suggestions for program topics to the 
association at 330 West 42nd St., New York. 


ERCHANDISING DIFFERENT SIZES AND 

TYPES OF PACKAGES: All sizes and types of 
packages must be made available to all classes of cus- 
tomers according to a ruling of the Federal Trade Com- 
mission in its case against Luxor. The latter company 
had restricted the sale of its small sizes to the syndicate 
stores. The commission in its decision order the com- 
pany to “cease and desist from furnishing any such com- 
modity packages in containers of a certain size and 
style unless all purchasers competing in the sale of such 
commodities are accorded the facility of packaging in 
containers of like size and style, on proportionately 
equal terms.”’ 

This thing has a lot of angles which only develop 
when you study the ruling with respect to your own 
merchandising problem. Naturally, its chief effect will 
fall upon those, like Luxor, who would like to see the 
10-cent size restricted to the syndicate store so that the 
drug store and the department store have to sell the 
larger sizes. And, of course, the quick way out is the 
licensing arrangement by which somebody else packages 
and sells the 10-cent sizes. But ere now you've prob- 
ably read our article on this subject in the preceding 
pages and, if you haven’t, and are interested, turn back 
there for more complete details. 
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of salesgils tn Fall Lake Ctly 5&I05 
wse lipsticks nade by SFcoull customer 


Latest of our surveys of cosmetic brands used by rep- 
resentative women, is a sample of the big market of chain 
store sales girls. Taken in Salt Lake City (first report 
from the Rocky Mountain states), it showed that 75% or 
122 out of the 163 girls working in the city’s two largest 
5 & 10’s, use lipsticks made by firms that have bought 


Scovill containers for one or more items in their line. 


Whether You Sell Vassar Girls or Dime 
Store Salesgirls—Scovill Can Help You 


From the items chosen by Vassar students, to the cos- 
metics picked by salesgirls—from coast to coast—it’s the 
Scovill customers that lead the parade. 

Several good reasons have brought these successful cos- 
metic firms to Scovill. One is the styling aid they receive, 
whether their new container be a mere idea, a blue print 
or a model. ; 

Another good reason is the production economies 
Scovill can often effect, with its great array of machinery 
for working in all sorts of metals and metal-plastic com- 
binations, backed by a staff of experienced engineers. 

Still another reason is Scovill’s pio- 
neering of extra-saleable containers, 


closures and finishes—like water-and- i 
scratch-resistant, enduringly gleaming Masters q | 


“Indurite” on aluminum. e 
Get in touch with our nearest office, 

for advice on your problems, or to see 

recent work done for top-notch firms. 

Scovill Manufacturing Company, Drug MANUFACTURING COMPANY 

and Cosmetic Container Division, 69 WATERBURY, CONN. 


Mill Street, Waterbury, Connecticut. = 


Bs 











The Majority of Brands in Leading Stores 
Have Seovili-Made Containers 





Boston, Providence, New York, Philadelphia, Syracuse, Pittsburgh, Chicago, Cincinnati, San Francisco, Los Angeles 
IN CANADA: 334 King Street, East, Toronto, Ontario 
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BOURJOIS 


HOUBIGANT 


ANNA D. ADAMS 


BOURJOIS 
Bourjois has designed a smart Mais 
Oui hat box with transparent cover, 
holding Mais Oui face powder, bath 
powder, Eau Parfumee, and an atomizer, 
all resting in a nest of white satin. The 
hat box can actually be used as such after 


it is empty. 
LUXOR 


Among Luxor’s many interesting com- 
bination packages for the holiday season 
is this three piece make-up gift set. It 
contains lipstick and compact dry rouge 
in one of Luxor’s five smart shades, ac- 
companied by a box of complexion pow- 
der in a harmonizing shade. The box it- 
self is silver and blue and sparkles with a 
modernistic treatment of the Christmas 
motif. 


HOUBIGANT 


Houbigant’s Christmas line this year 
represents an achievement of design and 
simplification of appeal. The conven- 
tional Christmas motifs are avoided, yet 
the sets possess the gaiety and festivity 
of the holiday season. Individual toil- 
etries, too, are encased in gay, ribbon- 
tied boxes. 


L’ORLE 

The first in a series of colorful porce- 
lain type perfume containers being pre- 
sented by L’Orle, is a presentation of 6 
bud vases, each design a replica of a 
museum piece, executed in 6 pastel 
colors. Each vase holds from 3 to 4 
ounces of delightful eau de toilette. 
After the eau de toilettee has been used, 
they may be used as attractive decorative 
flower vases for table or dresser. 


ANNA D. ADAMS 


Peeking out through a window framed 
in real lace is Anna D. Adams’ cologne 
and dusting powder. This daintily femi- 
nine gift package has a satin-lined tray 
which is removable, making a convenient 
handkerchief box. The dusting powder 
box opens to reveal a cyclamen swans- 
down puff. 


RICHARD HUDNUT 

Richard Hudnut has developed an 
interesting line of Gemey holiday sets. 
Among them are No. 483 which con- 
sists of perfume, face powder, toilet 
water and taleum, and No. 480, con- 
sisting of perfume, face powder, rouge 
and lipstick. 
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PARFUMERIE DE RAYMOND 


Parfumerie de Raymond presents 
another set in its rainbow series— 
bath powder and eau de cologne. 
This combination package is avail- 
able in Mimzy, Pinx and Deviltry. 


WM. H. RORER, INC. 

Rorer’s Gelatin-Epinephrine is 
offered in alkali resistance glass 
vials manufactured by the Kimble 
Glass Co. It is permanently labeled 
by the silk screen method recently 
made available for medical glass by 
Kimble. 


PRIMROSE HOUSE 


Primrose House has introduced a 
series of bath preparations in For- 
get Me Not fragrance—cologne, 
dusting powder, soap, all at- 
tractively packaged in dainty pink 
with blue forget-me-nots. 


BABS CREATIONS, INC. 


Babs Creations, Inc. announces a4 
new addition to its rapidly grow- 
ing family which includes ‘“Yester- 
year and ‘Forever Yours’ per- 
fumes. It is called “Gay Whirl” 
and represents a dainty ballerina 
poised atop a luxuriously carpeted 
glass staircase. 


ROGER & GALLET 


Roger & Gallet’s trio of “bon- 
bonnettes’’ nestling in a satin lined 
base with transparent cover make a 
grand gift set. The dainty miniature 
demijohns in colored molded con- 
tainers are exact replicas of the 
larger size. 


HOUSE OF 4711 

The House of 4711 holiday line 
includes this combination of Ger- 
anium Rose eau de cologne and 
talc, attractively packaged. The 
$1.65 size of Geranium Rose eau 
de cologne, also illustrated, is now 
being offered at $1. 


CORDAY 


Corday presents three ensembles 
in the Toujours Moi fragrance. The 
first contains eau de cologne, a 
dram bottle of perfume and a new, 
larger box of face powder. The 
second set holds eau de cologne 
and after-bath dusting powder, 
and the third has eau de cologne 
and a dram bottle of perfume. 


CUTEX 
The Cutex “Rumble Kit” is a 
traveller of distinction. Its _in- 
genious ‘luggage compartment” at 
the back carries a complete outfit of 


implements, from scissors to nip- 
pers. The case comes in top-grain 
leather with polka-dot lining. 


WOODBURY 


Mounted on silvery cardboard 
platform, in a gay box of Christmas 
red and green, are five Woodbury 
toiletries for men. This handsome 
gift set includes after shave lotion, 
liquid Castile shampoo, a tin of 
talcum powder in the new rachel 
shade, shave cream and a guest- 
size cake of facial soap. 


GABILLA 
Gabilla’s handsomely packaged 
holiday line includes set No. 984, 
consisting of a 1 oz. bottle of com- 
pose and a 6 oz. bottle of cologne. 
Available in either Sinful Soil or 


Foolish Virgin. 


YARDLEY 

Yardley’s English Lavender bath 
box holds: bath salt tablets to 
soften the water, lavender soap, 
Lavender or Lotus Lavender for an 
after-bath rub (this box contains a 
generous bottle of each), and bath 
powder. 


D’ORSAY 


A trio of D’Orsay colognes is 
now offered for holiday selling in 
an intriguing gift box that opens to 
make an attractive display piece. 
Each bottle holds 2 ounces, and 
the colognes may be had in a 
variety of fragrances. D’Orsay’s 
Cherry Blossom fragrance is now 
available in other toiletries includ- 
ing bubble bath (illustrated). 
Other items available include talc, 
dusting powder and soap. 


BARBARA GOULD 
Barbara Gould’s beauty pass- 


port travel case comes in red 
crocodile grain and black alligator 
grain. It has a removable tray which 
carries all necessary treatment and 
make-up preparations, plus a one 
ounce bottle of Daphne Garden 
fragrance. 


CAMPANA 


Campana is offering Italian Balm 
in a basket-weave decanter gift 
bottle, holding ten ounces, the 
largest bottle of Italian Balm ever 
marketed. 


KAROFF 


Karoff has designed a lovely 
figure made of lucite in blue, black 
and old rose, called “Celestial 
Dream’. The bottle is mounted in 
gilded brass and chromium finish 
and contains ¥ oz. of perfume. 
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1937 1938 1939 1940 


Sales of toilet articles and drug sundries by department stores 
in the New York Federal Reserve District were 5.4 per cent. 
greater in July 1940 than in the same month of 1939. This cor- 
responds to unadjusted index numbers of 83.9 for July 1940, 
98.9 for June 1940, and 79.6 for July 1939. 
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1937 1938 1939 1940 


Sales of toilet articles and drug sundries by department stores 
in Los Angeles were 6 per cent. greater, in San Francisco were 3 
per cent. greater, in stores of the Pacific Northwest were 5 per 
cent. greater and averaged 5 per cent. greater for the whole San 
Francisco Federal Reserve District in July 1940, compared with 
July 1939. Corresponding unadjusted index numbers for the 
whole district were 105.4 for July 1940, 100.8 for June 1940, and 
100.4 for July 1939. 


















































BN 


Department Store Sales of 
TOILET GOODS « DRUGS 

































































































































































1937 1938 1939 1940 


Sales of toilet articles and preparations by department stores 
in Baltimore were 17 per cent. greater, in Washington were 14 
per cent. greater and averaged 15 per cent. greater for the whole 
Richmond Federal Reserve District for July 1940 compared 
with July1939. Unadjusted index numbers for the whole dis- 
trict were 109.7 for July 1940, 128.2 for June 1940, and 95.4 for 
July 1939. 


286 The Drug and Cosmetic Industry 


01937 1938 1939 


Sales of toilet goods and drugs by department stores in the 
Chicago Federal Reserve District were 6.5 per cent. greater in 
July 1940 than in July 1939. This corresponds to unadjusted in- 
dex numbers of 105.2 for July 1940, 118.7 for June 1940, and 
98.8 for July 1939. 
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PROBLEMS 


OW THAT THE FTC HAS ORDERED that 
1 manufacturers must sell their ten cent sizes to any 
buyers of the larger sizes who demand them, manu- 
facturers will have to take stock of their profit position 
in the marketing of ten cent sizes. At least one manu- 
facturer has never sold less than one-half gross cases of 
ten cent sizes and he has always been willing to sell 
these to ten cent stores, wholesalers, or drug retailers. 
Perhaps this is the answer. If manufacturers package 
their goods in case lots that are sold on the same terms 
to all, then the retailer can get smaller lots from his 
wholesaler and therefore the goods are available to him. 
He will have to pay a higher price per unit for the 
smaller lots but that is as it should be and certainly the 
retailer has no legitimate kick from this angle. 


HE QUESTION OF WHETHER A PRODUCT 

IS A DRUG or a cosmetic is still bothering a lot of 
manufacturers. It is true that there are a lot of border- 
line cases that even the FDA does not answer too clearly 
indicating that they themselves are not too certain. In 
some instances the FDA has stated that some products 
might fall into two classifications and be both drugs and 
cosmetics. This strikes us as rather silly because a drug 
product has to meet all the requirements of a cosmetic 


and then some. We believe that manufacturers had best 
be guided by the claims that they make for their prod- 
ucts. Therefore, if they claim to clear up any condition 
that might be considered a disease, then the product is a 
drug. Or if they claim to relieve any condition for which 
people sometimes go to a doctor, the product is a drug 
without question. While the FDA sometimes seems to 
base its decisions upon the formula rather than on the 
claims made, this is not always the case and we should 
think that the claims would rule in practically every 
case. Surely the product is not a drug when it contains 
ingredients that are entirely harmless no matter how 
extensively used externally. 
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HE FOOD AND DRUG ADMINISTRATION 
has again undertaken the task of setting up regula- 
tions for vitamins. The hearing is now set for October 7 
in Washington. This is the hearing that was abandoned 
a few months ago when the transfer of the FDA from 
the Department of Agriculture to the Federal Security 
Agency loomed on the horizon. , 
Since the FDA has no right to set up standards for 
drug products, these regulations will set up standards 
for vitamins as foods. This is very strongly objected to 
by drug manufacturers and also by the American 
Medical Association through its mouthpiece Dr. Fish- 
bein. The FDA maintains that the setting up of stand- 
ards of vitamins as foods does not make these products 
foods in all instances. However, drug manufacturers 
will be present at the hearing to watch out for their 
interests and to register their protests against encroach- 
ment of their industry. 
After all, vitamins are potent substances and food 


manufacturers cannot be allowed to put them in foods 


indiscriminately. Rigid control of their use in foods is 
essential. Vitamin concentrates as used by physicians 
for the treatment of vitamin deficiency diseases can 
hardly be considered other than drugs. 


HILE THE FEDERAL BUREAU OF IN- 

VESTIGATION conducts its investigation into 
the marketing and distribution of drugs and cosmetics, 
the Federal Trade Commission carries on with its in- 
vestigation of price maintenance. Further field work is 
necessary before the report of the Commission is com- 
pleted and it probably will not be ready before the end 
of the year. Senator King of Utah was defeated in the 
primaries this year and therefore this staunch opponent 
of price maintenance will not be in the Senate next year. 
As chairman of the Senate Committee on the District of 
Columbia, Senator King has long prevented action in 
the Senate on a bill to permit fair trade contracts to be 
permitted in the District of Columbia. 


287 








HE ETHICAL PHASE OF MERCHANDISING 
in this industry continues to increase in importance. 
To a greater extent, manufacturers are seeking to obtain 
products that can be marketed in an ethical fashion, 
thus establishing the name of the company with the 
doctors and thereby helping the entire line of products 
now in existence. This seems to be the wise thing to do. 
Some manufacturers have added to their staffs, re- 
search chemists who are devoting their entire time to 
the development of new products that can be marketed 
ethically. Others are seeking to purchase established 
products of this type in an effort to save much valuable 
time. Some producers are buying ethical companies 
outright with their entire line of products and their 
sales, production, and research staffs. Such a purchase 
brings to the new owner complete knowledge of how an 
ethical business should be conducted. Still others are 
producing some of the simpler and competitive ethical 
products and detailing the doctor with them. This is 
merely a method of getting the name of the company 
before the doctor’s name so that the reputation of the 
non-ethical products will be highly regarded and the 
sales of these products will not suffer under the changed 
conditions of the industry. This detailing also prepares 
these manufacturers for the time when they will have 
unique ethical products, as they will have a detail staff 
and other things necessary to successful ethical mer- 
chandising. 


HE FOOD AND DRUG ADMINISTRATION 

continues to make available the opinions which it 
expresses in answer to inquiries made by manufacturers 
regarding enforcement of the Food, Drug, and Cosmetic 
Act. Some of these follow: 


N ANALGESIC TABLETS consisting of five grains 

of aspirin, five grains of citrated caffeine, and five 
grains of capsicum, the label should make clear that the 
product tends temporarily to relieve minor menstrual 
pains, and should not imply it as a specific for pains 
associated with menstruation. 


HERE IT IS DECIDED TO MARKET a light 

white mineral oil as a laxative, the label should 
make clear that the product is not the heavy oil, and 
that the dose is materially less. Directions for use 
should advise a further reduction of the dose if leakage 
occurs. 


F A MANUFACTURER CHANGES THE KIND 
OF FISH OIL or edible vegetable oil used in his 
vitamin-carrying oil for human consumption, his label 
may state the product “consists of natural vitamins A 
and D from a concentrate of fish liver oil blended with 
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the fish oils and a pure edible vegetable oil.” Ordinarily 
the label is required to identify the specific fish and 
vegetable oil used. The administration reserves the 
right to change its position if it finds the consumer is 
being deprived of necessary information. 


HE PHRASE “NO NARCOTIC OR OPIATES” 

should be generally discouraged, and it is considered 
inappropriate on the label of a carthartic, since the con- 
sumer might think the article contains no potentially 
harmful ingredients. 


HE ELIMINATION OF SELECTIVE DIS- 

TRIBUTION as the result of the present distribu- 
tion is something that would shake this industry to its 
very foundations. The right of the customer to sell 
whom he pleases has just about been believed to have 
been guaranteed to us by the constitution. However, it 
is possible that this might be considered restraint of 
trade in many instances, and it might be argued that 
this is a means of setting up a monopoly in distributive 
channels. No one can safely predict what the outcome 
of the investigation will be, but there are many straws 
in the wind that indicate the trend. The Government in 
Washington is opposed to the right that manufacturers 
possess to fix the resale prices of their goods through the 
state fair trade acts. They see manufacturers possessing 


power which the Federal Government believes it alone 
should possess. Under these circumstances, anything is 
liable to happen since the Federal Government is not to 
touch the state fair trade acts themselves as the states 


alone possess this power. 


AW MATERIALS FOR THIS INDUSTRY are 
being sought in many different places as a result of 
the war in Europe. Prices must continue to advance on 
many of these ingredients of drugs and cosmetics as 
stocks here are exhausted and shipments from the 
ordinary sources are stopped or have to take longer and 
more dangerous routes. The newer sources for raw 
materials are generally hard to get into production and 
higher prices are generally necessary to bring about a 
sufficient flow to meet demands. Manufacturers and 
importers in this country are extremely resourceful, 
however, and very few real shortages have developed 
thus far. Substitutes for some products, such as cod 
liver oil, will prove as good as the original product in 
most instances. Thus far we have not suffered any 
noticeable hardships due to the curtailment of supplies 
and there seems to be no reason to expect that we 
should. The country can be thankful that it has its 
present chemical industry, and also its present lot of 
importers and merchants taking care of the supplying of 
this industry with its raw materials. 
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Dimethyl Anthranilate Extra... The odor of this quality synthetic is somewhat simi- 
lar to that of methyl anthranilate. It is free from fluorescense and reduces the problem 
of discoloration to a minimum. The constant quality, shown partly by the crystallizing 
point of 17.3°—17.5° C., assures more dependable production and better results. Dimethyl 
Anthranilate Extra is recommended for perfumes, flavors and soap. 





Anisic Alcohol... This synthetic can be used in the same class of products as Anisic 
Aldehyde (Aubepine), to which it has a resemblance in odor. Its greater stability, softer 
tone and milder action on the skin make it more desirable for fine perfumes and creams. 








For samples and technical assistance write the Du Pont Aromatics Section, 40 
forth Street, New York City. 
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iB critical times, buyers are acutely conscious of the importance 
of establishing a direct customer relationship with houses whose 
reputation, resources and stability can give them an added secur- 
ity in the uncertain times ahead, 


This is particularly true of a perfume compound, because here 
not only the supply of the perfume is in question, but its known 
effect on the sale of any cosmetic in which this odor is used. The 
D & O perfume laboratory has been enlarged in space and person- 
nel to meet the unusual problems so many of our customers now 
face. 


Where odors must be matched, new odor combinations de- 
veloped, the resources of an organization, which for 142 years has 
penetrated every country for needed supplies, are a primary ad- 
vantage both to the laboratory and the customers it serves. 


A wide choice of odors, in price and in perfume character is 
immediately available for your selection, for use in any cosmetic 
product. Or, if you wish a special odor, either to replace one, where 
the supply is not secure, or to be used in a new product, our per- 
fumers will gladly do this specialized development work for you. 


138 0 VARI CK STREET! 


Rranches: BOSTON + CHICAGO + PHILADELPHIA + ST. LOUIS + LOS ANGEI! 























@ For more than a century, D & O products, dis- 
tilled and manufactured at our own plant at 
Bayonne, N. J., have offered a dependable source 
of supply to American consumers. 


Our Foreign Resources: 


@ In these critical times, it is well to remember that 
the D & O name has stood for fair dealing in every 
country supplying perfume raw materials for 142 
years. In securing those materials for which a 
shortage is threatened, D & O’s intimate friend- 
ships in these primary markets give us at least an 
advantage in protection of customers. 
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@ The policy of D & O has been to carry fully ade- 
quate stocks for ample protection of customers. 
While world conditions are unstable, this com- 
pany is making every provision within its wide re- 
sources to maintain this position. 


OL COT FT Conran 


NEW YORK. 


‘fant and Laboratories: BAYONNE, NEW JERSEY 





When there’s CAPPING to be done 
call PNEUMATIC for 


JARS OR BOTTLES 


Large diameter caps for jars or small 

sizes for sprinkler tops, all are ap- 

plied by Pneumatic Cappers for 

leaders like Pacquin, Walgreen, 
B® Grove, Lady Esther, Lehn & Fink, 
Lydia Pinkham. 


TALL OR TINY SIZES 


The flexibility of Pneumatic 
Cappers makes it practical to 
handle a wide size range. 
Change-overs are simple. Every 
cap applied to a uniform tight- 
ness. Cap feeding is automatic. 


CAPPER-CORKER. Above is a Two Head Capper applying caps to pint 
flasks; below the same machine, adjusted in less than 10 minutes, for seat- 
ing embossed top corks in round fifths. Speed 60 per minute. 


Is your closure application too costly? 
Chances are that Pneumatic can 
build you an automatic capping ma- 
chine which will bring closing costs 
down! The versatility of Pneumatic 
capping machines is indicated by the 


accompanying illustrations. 


PNEUMATIC SCALE CORPORATION, LTD. 
70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 
NEW YORK - ew. a Sacceeese - LOS ANGELES 


NO SPLASH—NO SPILLAGE 
Even though filled nearly to the 
brim with writing ink, Carter's Ink 
cubes are capped by Pneumatic 
at better than 100 per minute 
without spilling a drop. 


QUICK SIZE CHANGES. The Single Head Capper shown here in 
close-up will deliver 50 a minute on most containers and size changes 
take only 10 to 20 minutes. Now being used for as many as a dozen 


PACKAGING € BOTTLING EQUIPMENT 
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NE OF THE MOST SERIOUS PHASES of the 
raw material situation is the lack of shipment of 
essential oils and perfume concentrates from France. 
Importers of perfumes and concentrates from France 
cannot hold out much past the coming Christmas season 
generally speaking. Whether they will try to duplicate 
these problems here is questionable as they must use 
synthetics mainly and the varying of the formulas is 
fraught with danger. However, half a loaf is better than 
none, and it would be most disastrous to abandon the 
sale of these products altogether. However, we have a 
real synthetic aromatic chemical industry in this coun- 
try and there should be really no limit to what we can 
produce if we put our minds to it. Perfumes will be 
plentiful, and probably the great majority of the odors 
that we have had before the war will still be available in 
sufficient quantities. 


ERFUME AND COSMETIC MANUFACTUR- 

ERS who can read and who can understand the 
Food, Drug, and Cosmetic Act and the Regulations for 
Enforcement call us every so often to ask if there is not 
some way of avoiding putting the name and address and 
the quantity on the front of the package. They all seem 
to have good reasons for objecting to the requirement in 
the regulations, but there is nothing that we can tell 
them but to put on the information on the front as re- 
quired. We do not think that the regulation is required 
by the law and we believe very strongly that the regu- 
lation would not stand up in court. But unless a manu- 
facturer wants to have his goods seized and then fight 
the matter out in the courts he had better do as the 
regulations require him to do. 





ANY OF THESE QUESTIONS THAT WE ARE 

ASKED are borderline cases that can be 
answered one way or the other. However, the only way 
that a manufacturer can be certain of his position is to 
ask the enforcement officials in Washington. Local 
offices of the FDA are well acquainted with the de- 
cisions made in Washington but they are unable to give 
final decisions on questions that have not been pre- 
viously answered in Washington. Therefore we always 
advise these people to go to Washington if they are in a 
hurry, or to write to Washington if they have some time 
to spare. 


HE FEDERAL TRADE COMMISSION SHOWS 

NO LESSENING of activity in citing manufactur- 
ers in this industry for their advertising claims. Some 
of our “best”? companies appear in the records from 
month to month. It must be realized that cease and 
desist orders are often issued long after the company in 
question has ceased the advertising claims which the 
FTC complained of. Surprising is the fact that the 
FTC never seems to run out of companies making false 
claims for products for relief of delayed menstruation. 
Three or four new products of this kind are recorded 
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every month. Perhaps we shall see the Commission 
take more drastic steps in these cases so that they will 
not have new ones popping up just when they thought 
they had cleared them out. 


NCE AGAIN THE DRUG, CHEMICAL AND 
ALLIED TRADES SECTION of the New York 
Board of Trade is going to hold its Fall meeting and 
Golf Tournament at Skytop, Pa. This meeting which 
is held on Friday and Saturday so as to take as little 
time as possible away from business is taking place this 
year on October 18 and 19. This meeting is extremely 
valuable to all who attend since there are in attendance 
people with whom we should have better relations but 
with whom we very seldom have the opportunity to 
associate. Chemical manufacturers, essential oil im- 
porters, botanical drug importers, raw material sup- 
pliers, drug manufacturers, cosmetic manufacturers, 
container manufacturers and various other closely 
allied people are present under the pleasantest of rela- 
tions. Those who have attended this meeting for the 
past few years would not miss it because they get more 
out of it than any other meeting which they attend. 


ND SPEAKING OF MEETINGS and the Drug, 
Chemical and Allied Trades Section of the New 
York Board of Trade, no one acquainted in the industry 
should miss the testimonial dinner being given to 
Turner F. Currens at the Pennsylvania Hotel on the 
evening of Thursday September 19. Turner has retired 
from Norwich Pharmacal Company and the great many 
friends that he made during his business career will be 
on hand to honor him. 





NCE AGAIN WE FEEL CALLED UPON to ex- 
press wonderment that the Federal Trade Com- 
mission has not arrived at any decisions in the actions 
brought against several cosmetic firms under the Fed- 
eral Trade Commission Act and the Robinson-Patman 
Act. Demonstrators, P. M.’s, and several other prac- 
tices complained of well over four years ago still remain 
questionable with no decision as to whether they are 
right or wrong. We just cannot understand why the 
Commission is unable to make up its mind one way or 
the other. We should think that the Commission 
would have to give a decision in such cases after a cer- 
tain length of time, but evidently this is not so. Per- 
haps an action could be brought against the Commis- 
sion to force a decision, but probably no one cares about 
taking such a step. 

Therefore, we shall continue to wait for the Commis- 
sion to decide these cases in its own sweet time. The 
practices complained of could not have been such 
serious violations of the law if the Commission is uncer- 
tain as to whether they should be stopped or not. How- 
ever, it would greatly relieve the industry to find out 
just where manufacturers stand with regard to such 
practices. 
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Monsanto welcomes the their stability to light, resistance to soapy , 
opportunity to discuss your water and aging. For further information i 
manicure lacquer plans inquire: MONSANTO CHEMICAL COM- | 

without obligation to you. 
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PANY, Merrimac Division, Everett Station, : 
Boston, Massachusetts. a 
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From month to month, the fashion trend 

in manicure lacquers is a parade of chang- 
ing colors. What will be the preferred 
color for the next few months is even 













STANDARD SHADES OF 
MONSANTO MANICURE LACQUERS 





now the subject of news throughout Send for color card containing ex- L 
the country. act sample chips of shades listed. 
Regardless of change, Monsanto Mani- i ii ali eas i 
cure Lacquers will always keep abreast aanei Sane 54010 
of fashion. These quality lacquers are S-4851 S-4984 S-4978 ; 
available in standard shades listed at sensei ‘eomnattnai 


right, or, if you wish to inaugurate a S-4711 S-5061 S-4710 


new shade, competent Monsanto techni- S-4985 S-4833 


cians will be pleased to assist you. neersevess tiniiee 


S-4820 S-4980 S-5238 
S-4853 S-4854 S-4825 


Monsanto Manicure Lacquers have 
high gloss, excellent adhesion, durability 
and brushing properties. Two types are BLUISH SHADES 
available, creme and trans- $-5105 S-4708 S-4718 


arent. Dyes and pigmen Worse S-4838 S-4883 
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Complaints 


Not Asthma Treatment 

Wain’s Laboratory, Inc., Hollywood, 
Calif., allegedly misrepresents that its 
preparation, ““Wain’s Compound,” former- 
ly designated as “AMA-GON,” is an 
effective and competent treatment for 
bronchial asthma and bronchial coughs; 
that its use gives immediate or prompt 
relief from the paroxyms of asthma, and 
that it is entirely safe and may be used 
without danger of ill effects upon the 
health of the user. In truth, the com- 
plaint continues, the respondent’s prep- 
aration has no therapeutic value in the 
treatment of such conditions in excess of 
furnishing temporary symptomatic relief 
from the paroxysms of asthma and bron- 
chial irritations. It is further charged in 
the complaint that ‘““Wain’s Compound” 
is not in all cases safe as it contains potas- 
sium iodide in quantities sufficient to cause 
in some instances injury to health if 
taken under the prescribed conditions or 
under such conditions as are customary or 
usual. It is alleged that the respondent’s 
advertisements are also false in that they 
fail to reveal that use of its preparation 
under the conditions prescribed in its ad- 
vertisements or under such conditions as 
are customary or usual, may result in 
injury to health. 


Listerine and Dandruff 

Lambert Pharmacal Company, St. 
Louis, Missouri, is charged with mislead- 
ing representations of Listerine Antiseptic. 

In advertising its product, respondent 
allegedly represents that dandruff is of an 
infectious type caused by a particular 
germ, and that Listerine Antiseptic is 
effective in killing this germ. 

In truth, the complaint declares, 
dandruff is not recognized as having an in- 
fectious origin nor as being caused by the 
germ claimed by respondent. The com- 
plaint charges that Listerine Antiseptic is 
not a cure or remedy for dandruff, and that 
its therapeutic properties are limited to a 
temporary removal of scales and the miti- 
gation of the symptoms of itching. 

According to the complaint, respondent 
likewise misrepresents that its product 
will effectively prevent colds and sore 
throats; that it will keep colds from pro- 
gressing; that it quickly kills all mouth or 
throat germs, and that it reaches deeper 
into the throat than most gargles. These 
claims for Listerine Antiseptic are untrue, 
the complaint alleges. 

Through the dissemination of its adver- 
tising, the complaint continues, respond- 
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ent misleadingly represents that halitosis, 
or bad breath, is usually caused by the fer- 
mentation of food particles in the mouth 
and that Listerine Antiseptic quickly halts 
such food fermentation. 

Actually, the complaint charges, com- 
paratively few offensive breath odors arise 
from decayed food particles in the mouth 
and that Listerine Antiseptic in no way 
affects the usual sources of halitosis. 





Trox Tablets Cited 

W. S. McClymonds and G. L. Mc- 
Clymonds, trading as Oxol Laboratories, 
Denver, are charged with misleading rep- 
resentations of ‘“Trox Tablets.” 

According to the complaint, repsondents 
represent that their preparation is a cure, 
remedy and effective treatment for various 
diseases and ailments of the kidneys and of 
the prostate gland, when in truth it has 
no value with respect to relieving any such 
conditions. 


Vita-Ray Claims Cited 

Sterling Products, New York, and Vita- 
Ray Corporation, Lowell, Mass., allegedly 
misrepresent that their Vita-Ray cosmetic 
cream, by means of local application, sup- 
plies the need of the skin for vitamins A 
and D, and serves to stimulate and nourish 
the skin. The respondents further mis- 
leadingly represent that dryness, lines, 
wrinkles and coarse pores may be symp- 
toms of vitamin deficiency and that such 
deficiency may be relieved through the use 
of their cosmetic cream containing vita- 
mins A and D. According to the com- 
plaint, the respondents’ cosmetic cream 
will have no beneficial or therapeutic 
effect beyond the soothing, emollient and 
cleansing effects inherent in any cold 
cream. The complaint further points out 
that the skin does not require vitamins A 
and D by means of local application. 





Sterility Product 

American Drug & Chemical Company, 
Minneapolis, allegedly misrepresents that 
its drug product, “Ardanol,”’ is a cure or 
remedy for sterility in both sexes, will 
restore fertility of the generative organs, 
and is a reliable preventive of abortion. 
According to the complaint, the re- 
spondent further misrepresents that its 
drug products, “Chloro-Zol” and “‘Germ- 
I-Tabs,”’ constitute competent and effect- 
ive antiseptics and germicides and are a 
reliable means of feminine hygiene, when 
in truth they possess antiseptic prop- 
erties of a low toxicity and are not 
effective antiseptics or germicides. Further 
alleged misleading representations are that 
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“Chloro-Zol” is a competent and effective 
treatment for bromidrosis, tetter, Cuban 
itch, itching between the toes, blisters on 
the feet, skin irritations, acne, boils, hali- 
tosis and body odors. 





Wroblewski Products 


A group of Brooklyn, N. Y. dealers in 
various medicinals and cosmetics have 
been charged with misleading representa- 
tions of their products. Respondents are 
D. Stefan Wroblewski, Margie Wroblew- 
ski and Norman Hartman, trading as D. 
Wroblewski & Co., as D. S. Wroblewski, 
Inc., as Daferu Drug Company, Ltd., as 
Wroblewski Drug Company, Inc., as Kal- 
waryjskie Laboratories, Inc., and as D. 
Wroblewski & Company, Ltd.; D. Wroble- 
lewski & Company; D. S. Wroblewski, 
Inc.; Daferu Drug Company, Ltd.; 
Wroblewski Drug Company, Inc., Kal- 
waryjskie Laboratories, Inc., and D. 
Wroblewski & Company, Ltd., Brooklyn, 
New York. 

According to the complaint, respondents 
misleadingly advertise the therapeutic 
value of their medicinal and cosmetic 
preparations among which are the follow- 
ing: a so-called medicinal wine designated 
as ““Kalwaryjskie Wino Lecznicze”’; ““Am- 
po-Lin,”’ a liniment; “‘Reginol,” a prepara- 
tion for corns; “‘Masc Ratunek,” a salve; 
a cough syrup called “Kalwa’’; “Wuzi- 
Wuzi,” a purported fever reducer and 
headache powder; ‘“‘Krople-Kobiece” or 
“Women’s Drops,” represented as a 
remedy for ailments peculiar to women; 
“Sparoton,” a tablet represented as a 
treatment of fever and grippe; “Dunski 
Wyskok,” intended for use as a shampoo 
and for various scalp diseases; facial 
creams called ‘“‘Krem Mlodosci No. 1,” 
“‘Krem Mlodosci No. 2,” and Vitamin F 
Krem’’; and a face powder called ““Puder 
Ksiazecy.”’ 

It is further charged that respondents 
fail to reveal that use of “Wuzi-Wuzi” 
under the conditions prescribed in their 
advertisements or under customary or 
usual conditions, may cause injury to the 
health of the user. 

Use of the word “Laboratories” in re- 
spondents’ corporate and trade names, the 
complaint continues, is also misleading 
since they do not own or operate a labora- 
tory in connection with their business. 
References to the respondent D. Stefan 
Wroblewski as “Doctor” Wroblewski are 
also alleged to be false since the respondent 
is neither a physician nor trained in the 
practice of medicine. 

The complaint also charges respondents 
with using testimonials represented as hav- 
ing been supplied by persons who had re- 
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W: know that color attracts more customers, sells more 
goods. Colorful packages are better packages. And 
color costs no more when you tse LUSTEROID. Because 


LUSTEROID comes in colors—every color or tint you 
might want. And LUSTEROID labels are multicolored, 
and integrally processed to the LUSTEROID rigid-cellulose 


tubes and vials as part of the manufacturing process. 


LUSTEROID offers many other merchandising and produc- 
tive advantages. It is lightweight and practically unbreak- 
able. It comes transparent or opaque. It is smooth and 
pleasant to the touch. And every LUSTEROID package is 


custom-made for a specific purpose. 





A note or phone call will bring an answer to your pack- 






aging problem. 


LUSTEROID CONTAINER CO., INC. 


Formerly Lusteroid Division of Sillcocks-Miller Company 


SOUTH ORANGE NEW JERSEY 
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QUALITY 


IN ANY 


QUANTITY 


The highest quality droppers, atomizing 
droppers and vest pocket atomizers are 
available for immediate delivery in any 
quantity. If you have a packaging prob- 
lem why not consult us? We are spec- 
ialists in the glass ware field. Write for 
our catalog showing the latest develop- 
ments in closures, fittings and applicators; 
or, we will be glad to send you samples 
and prices. 








GLASS PRODUCTS CO. 


WINEL AAN@SSINEW JERS! 
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ceived benefit from the use of their prepa- 
rations, when in fact such testimonials 
were prepared by the respondents or their 
employees. 


Ladies Aid Tablets 


Blanche Kaplan, trading as Progressive 
Medical Company, Progressive Labora- 
tories, Ladies Aid Company, Ladies Aid, 
and as Ladies Aid Products, Chicago, 
allegedly misrepresents that “‘Ladies Aid 
No. 1 H. Y. G. Tablets” is a competent 
antiseptic and reliable germ destroyer; 
that it is an effective prophylatic and de- 
pendable contraceptive; that “Ladies Aid 
No. 4” is an effective treatment for certain 
conditions peculiar to women; that “‘Pro- 
meco Cod Liver Oil Compound Tablets” is 
an effective remedy for every condition for 
which physicians might prescribe cod liver 
oil, and that “Ladies Aid Reducing Tab- 
lets” is a safe and effective treatment for 
obesity. The complaint declares that the 
respondent also has disseminated adver- 
tisements that they fail to reveal that use 
of “Ladies Aid Reducing Tablets”, under 
the conditions prescribed may result in 
serious or irreparable injury to health. 


Menstruation and Eye Products 

Rene P. Balditt, trading as Clito Com- 
pany, San Antonio, Tex., allegedly mis- 
represents that his preparation designated 
as “Clito”’ and as “Clito Emmenagogue 
Capsules” is a competent treatment for de- 
layed menstruation and that it is harmless. 
The complaint further alleges that the re- 
spondent misleadingly represents that his 
preparation known as “Rayo De Sol” is a 
competent and effective cure for cataracts, 
cloudiness of vision, ulcers and inflamma- 
tion of the eyes. It is further charged that 
the respondent has disseminated adver- 
tisements that fail to reveal that use of this 
preparation, under the conditions pre- 
scribed, may result in serious and irrepar- 
able injury to health. 


Kuhn Remedies 


Kuhn Remedy Company, Chicago, is 
charged with misleading representations of 
a preparation formerly called ‘“‘Kuhn’s 
Rheumatic Fever Remedy,” and now 
known as ‘‘Kuhn’s Remedy.” 

Respondent misleadingly represents that 
its preparation is a cure or remedy for 
rheumatism, rheumatic fever, gout, neu- 
ralgia and lumbago, and for muscular and 
joint aches and pains generally, and that 
it possesses substantial therapeutic value 
on the treatment of such ailments and 
conditions. 

The complaint points out, however, that 
the preparation possesses no therapeutic 
value in the treatment of rheumatism, 
rheumatic fever, gout, neuralgia or lum- 
bago in excess of affording, in some in- 
Stances, temporary symptomatic relief 
from aches and pains associated with such 
disorders. 
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The respondent further is alleged to 
misrepresent that its preparation is en- 
tirely safe and harmless and may be used 
without danger of ill effects. 

It is also charged that the respondent’s 
advertisements are false because they fail 
to reveal that use of its preparation under 
the conditions prescribed in the advertise- 
ments or under such conditions as are 
customary or usual may result in injury 
to health, in that such advertisements do 
not contain any cautionary statement to 
the effect that its preparation should be 
used only as directed on its label. 


Claims for Laxative 

M. A. Younkman and Alice Younkman, 
trading as Colonial Sales Company and as 
Colonial Drug Co., Tulsa, Okla., are 
charged with misleading representations 
of ‘“‘Natural Mineral Extract.” 

The complaint alleges that while this 
preparation has no therapeutic value other 
than that of a mild laxative and mild 
diuretic, respondent recommends it for use 
both internally and externally as a cure, 
remedy and competent treatment of a 
large number of diseases and ailments for 
which it has no therapeutic value. 

The complaint further charges that re- 
spondent falsely represents that the prepa- 
ration supplies minerals essential to health, 
that it has therapeutic value in the treat- 
ment of female diseases, and is an effective 
treatment for ill-nourished, backward or 
defective children. 


Rubinstein Claims Cited 

Helena Rubinstein, Inc., New York, is 
charged with misrepresenting that ordi- 
nary powder particlesswell within the pores 
and cause enlarged pores, blackheads and 
blemishes; that its ‘““Town and Country 
Face Powder’’ because of a pre-expanded 
quality or balsamizing process is moisture- 
proof, prevents and removes enlarged 
pores, blackheads and blemishes; that its 
“Eye Lash Grower Cream” has special 
properties which will be effective in caus- 
ing eye lashes to grow, and that its “Eye 
Lash Cream and Darkener’” makes the 
lashes dark, silky and luxuriant looking 
and has special properties which will be 
effective in preventing eye lashes from 
breaking. 

It is also charged that respondent mis- 
represents that its “Egg Complexion 
Soap”’ will benefit the complexion through 
the presence of eggs therein and that such 
product purifies the skin. 


Bromide Quinine 

Frank Spors, trading as The Spors Com- 
pany, Le Center, Minn., is charged with 
representing that his ‘“Super-Pure Laxa- 
tive Bromide Quinine Tablets’’ constitute 
a cure or remedy for colds, when in truth, 
they may afford only partial and tempor- 
ary relief for the symptoms of colds. 
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Dr. Scholl's Zino-Pads 


Scholl Manufacturing Company, Chi- 
cago, is charged with misrepresenting that 
use of ‘Dr. Scholl’s Zino-Pads” stops pain 
instantly; constitutes a cure or remedy for 
corns, callouses and bunions; has healing 
properties, and abolishes shoe pressure and 
friction. The respondent further allegedly 
misleadingly represents that use of ‘Dr. 
Scholl’s Kurotex Foot Plasters’’ instantly 
relieves pain caused by corns, sore toes, 
callouses, bunions, and tender spots on the 
feet and toes caused by new or tight shoes. 


Jacks and Jacque Claims 

Lambert Agin, trading as Jacks Chem- 
ical Company and as Jacque Chemical 
Company, Pleasant Ridge Station, Cin- 
cinnati, is charged with representing that 
his medicinal preparation called “JACKS” 
and “JACQUE” constitutes a cure or 
remedy for gall, kidney and bladder stones, 
diabetes, rheumatism, swollen limbs, hives, 
excess acid and excess uric acid, when in 
truth, it is wholly incapable of effecting 
any of the results claimed by the re- 
spondent. 


Nuga-Tone Dangerous 

National Proprietaries, Inc., is alleged 
to represent that ‘“‘Nuga-Tone”’ has sub- 
stantial value in treating nervous disorders 
when in fact it does not possess such value. 

The complaint alleges that in addition 
the respondent has disseminated adver- 
tisements that fail to reveal that use of the 
preparation under the conditions pre- 
scribed may result in serious and irrepar- 
able injury to health, since it contains cor- 
rosive sublimate, strychnine sulphate, ar- 
senic trioxide, reduced iron, extract gen- 
tian, extract cascara sagrada, extract 
taraxacum and zinc phosphide. 


Delayed Menstruation 

An injunction has been issued by Judge 
Watkins of the U. S. District Court for the 
Southern District of West Virginia, re- 
straining Howard Deckelbaum, trading as 
Sun Cut Rate Drug Store, Huntington, 
W. Va., from dissemination of advertise- 
ments of a drug preparation advertised as 
‘Harmless Prescription Capsules,”’ and as 
“Special Prescription Capsules,” otherwise 
designated as ‘Prescription Female Cap- 


sules—Double Strength’ and as “‘Pre- 
scription Female Ca ps ul es—Triple 
Strength,”’ designated as a safe, competent 
and effective preparation for delayed 
menstruation, which advertisements fail 
to reveal that the preparation, if used 
under the conditions prescribed in the ad- 
vertisements or under conditions such as 
are customary or usual, may result in 
serious or irreparable injury to the health 


of users. 
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FOR PACKAGES 


a 


CONTAINERS 


@ Eye catching . . . any color or color combination, 
transparent or opaque. Labels imprinted directly 
on the container. 

@ Durable . . . seamless and unbreakable. 


@ Inexpensive to ship . . . 80% lighter than glass. 
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CELLUPLASTICS 


HYCOLOID - CLEARSITE 


CELLUPLASTIC 
LORPORATION 


Formerly HYGIENIC TUBE & CONTAINER CORP. 
Executive ag and Factory: 
44 Avenue L—Newark, N. J. Market 2-4544 
N. Y. Display Office: $28 Pirin Ave., New York City 
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MANUFACTURING 
FACILITIES 
AVAILABLE 


We are manufacturers of toilet soaps and 
kindred products and can offer our facilities 
for the manufacturing and packaging of a sim- 
ilar line of products. 

We have laboratory facilities available, and 
the careful supervision required for constant 
controls. 

To any concern needing such facilities, we 
believe we can offer an excellent service. All 
communications will be regarded as strictly 
confidential. We shall be glad to exchange 
references. 


ADDRESS BOX 2 
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Delayed Menstruation 

Louis, Soland Marvyn Cohen, trading as 
Cohen’s Cut Rate Drug Store, as Cohen 
Drug Co., and as Cohen’s 905 Virginia St., 
East, Charleston, W. Va., allegedly mis- 
represent that their preparation, desig- 
nated as “Soluble Gelatine Capsules No. 5, 
Apiol and Ergotin Compound” and ad- 
vertised and sold as “Lady Lydia Cap- 
sules,” is a competent, safe and effective 
treatment for delayed menstruation. In 
truth, the complaint continues, the re- 
spondents’ preparation is not an effective 
treatment for delayed menstruation, and is 
not safe as it contains the drugs apiol 
green, ergotin, oil of savin, and aloin, in 
quantities sufficient to cause serious and 
irreparable injury to health if used under 
the conditions prescribed in the adver- 
tisements or under such conditions as are 
customary or usual. Such use of the 
preparation, it is further alleged, may 
result in a toxic condition and excessive 
purgation, and may give rise to abortion, re- 
sulting in uterine infection with extension 
to other pelvic and abdonmial structures, 
and even the blood stream, causing the 
condition known as blood poisoning or 
septicemia. The complaint charges that 
the respondents’ advertisements are also 
false in that they fail to reveal that the 
use of their preparation under the pre- 
scribed conditions or under such condi- 
tions as are customary or usual may result 


in serious and irreparable injury to health. 


Stipulations 
Tyson to Modify 


Tyson & Company, Inc., Paris, Tenn., 
agrees to cease and desist from represent- 
ing that J & T Tried and True Vegetable 
Compound is a dependable or competent 
remedy for ailments peculiar to women; is 
a competent remedy for nervousness, mal- 
nutrition or dysmenorrhoea, or is scien- 
tifically compounded. 

Respondent further agrees to desist 
from representing that La Dainty Hair 
Dressing & Grower, La Dainty Special 
Hair Grower, La Dainty Temple Grower, 
La Dainty Pressing Compound, La Dainty 
Quinine Pomade, or La Dainty Sheik 
Cream makes hair natural; restores nat- 
ural color to the hair; prevents baldness; 
overcomes deficiencies of the skin and 
scalp and eliminates the cause of dandruff. 

It is further agreed that respondent will 
cease using the words “Hair Grower,” 
“Special Hair Grower” or ““Temple Grow- 
er” so as to imply that its products will 
cause hair to grow or will restore a growth 
of hair. 

Further representations discontinued 
are that La Dainty Cold Cream, Mme. 
Carue Tissue Cream, Mme. Carue Cleans- 
ing Creme, La Dainty Lucky Lovin’ 
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Cream, Tyson’s Ideal Bleaching Creme, 
La Dainty Vanishing Cream or any sim- 
ilar preparation, is a skin food or skin 
invigorator; makes skin beautiful or makes 
the skin lighter. 

Respondent also agrees to cease repre- 
senting that La Dainty Bleaching Oint- 
ment gives youthful beauty and glow to 
the skin; that La Dainty Beauty Bar 
nourishes and stimulates the skin; that La 
Dainty Special Face Soap will cause skin 
to become young looking; that its products 
are compounded by skilled and ex- 
perienced cosmeticians, beauty experts or 
chemists, or that its products are “‘Guar- 
anteed” unless clear and unequivocal dis- 
closure is made of exactly what is offered 
by way of security, as for example, refund 
of purchase price. 


Not Scalp Foods 


Grecian Chemical Company, trading as 
Zala Perfumery Company and as The 
Olivo Company, Philadelphia, in connec- 
tion with its sale of barber and beauty 
preparations, agrees to cease using the 
words “scalp food” as descriptive of its 
products, or the words ‘Feed the scalp 
what it needs”’ so as to imply that its prod- 
ucts act as nutriment for the scalp. Re- 
spondent also agrees to cease representing 
that use of any of its products will replace 
or restore natural oil in the scalp. 


Hair Claims Stopped 

Beutalure, Inc., Wilmington, Del., will 
cease advertising that “‘Beutalure Hair 
Tonic” (now designated “‘Beutalure Hair 
Lotion’) will bring hair back to its 
original shade; contains no dye; relieves 
dandruff, unless the assertion is limited 
to its aid in the temporary removal of 
dandruff; checks or stops excessive falling 
hair; reveals the natural hidden beauty of 
the hair, or is a competent treatment for 
gray, dull, faded or streaked hair. Re- 
spondent also agrees to desist from de- 
scribing its product as a tonic and will not 
use the word “tonic” as a part of the trade 
name for the product. 


Not Constipation Cure 

The Milks Emulsion Company, Terre 
Haute, Ind., agrees to desist from repre- 
senting that its ‘““Milks Emulsion” is a 
competent treatment for constipation, or 
will do more than aid in temporarily re- 
lieving constipated conditions; is ‘‘Na- 
ture’s Remedy;’’ would free one from con- 
stipation for all time; is sold under the 
“strongest” guarantee of any medicine, or 
that thousands of mothers have testified 
as to what “Milks Emulsion” has done for 
their children. Respondent also stipu- 
lates that it will cease using the word 
“Emulsion” or any letters that simulate 
emulsion in sound or spelling to designate 
its preparation as compounded and manu- 
factured prior to May 13, 1940. 
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Barbara Gould's Firma-Tone 

Barbara Gould, Inc., New York, stip- 
ulates that it will cease representing that 
“Firma-Tone,”’ is a competent treatment 
for conditions of relaxed facial contours, 
heaviness of the jaw line, or flabby skin; 
enables the user to “‘hold the clean, firm 
contours of youth” or to have “youthful” 
contours of face and neck; stimulates, 
exercises, tones or strengthens the muscles 
of the face and neck, or gives “lasting 
results.”’” Respondent agrees to cease using 
the designation ‘“Firma-Tone” for its 
product or to represent that use of such 
product may be relied upon either to 
“‘firm’’ the facial or neck contour of the 
user, or to “‘tone”’ the skin or muscles. 


Vim Herb Claims 

A. P. Durham, trading as Herb Prod- 
ucts Company, Anderson, S. C., agrees to 
cease representing that his medicinal prepa- 
ration, ““Vim Herb,” will strengthen or 
build up the system; will rid the system of 
poisons; will completely cleanse the in- 
testinal walls; will act as a tonic for the 
blood; will benefit everyone; will relieve 
pain; will clear the skin of eruptions, or 
will afford immediate, lasting, or positive 
relief from any disease, disorder or ailment. 
Respondent further agrees to desist from 
representing that his preparation is a 
tonic; that it has benefited thousands, or 
that the preparation is harmless, without 
at the same time clearly indicating that 
its use may be injurious where there are 
present acute inflammatory conditions of 
the gastro-intestinal tract. Respondent 
also stipulates that he will cease repre- 
senting that his preparation is guaranteed, 
without at the same time clearly indi- 
cating the nature and scope of the guar- 
antee. 


Reducing Tea 

Medical Tea Company of California, 
Los Angeles, agrees to discontinue repre- 
senting that its “‘Sylphide (or Cleo) Tea,” 
a preparation consisting of various herbs, 
is safe to use for weight reducing purposes, 
except when such use is moderate or em- 
ployed over short periods of time, or that 
it is a competent and effective remedy or 
treatment for obesity, except to the extent 
that it may reduce weight by increased 
elimination. The respondent also stipu- 
lates that it will cease representing that 
some of the ingredients of Sylphide Tea 
possess certain therapeutic properties 
which they do not in fact possess. 





Sinus-Aid Claims 

E. A. Hartman, Ezra Hartman and 
R. J. Jeffries, trading as Neah Labora- 
tories, Fort Wayne, Inc., agree to cease 
representing that ‘“Sinus-Aid,” affords a 
new or effective method for treating sinus 
infections, colds, asthma, hay fever, or 
other disturbances of the respiratory tract, 
or that the fumes of their preparation are 
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effective without carrying the infection to 
other parts of the respiratory tract. The 
respondents will discontinue use of the 
word “‘Laboratory,”’ or any similar word, 
as any part of their trade name, or repre- 
senting in any manner that they own, 
operate or control a laboratory.  Re- 
spondents also agree to cease using the 
word “‘Sinus,”’ or any similar word, as part 
of the trade name of any medicinal prepa- 
ration which is substantially similar to 
“‘Sinus-Aid.” 


Laxative Claims Stopped 

Paul V. McCoy and L. E. Goursmen, 
trading as McCoy Drug Company, Santa 
Ana, Calif., have stipulated to discon- 
tinue representations of “‘McCoy’s Little 
Tablets.” 

Respondents agree to cease represent- 
ing that their product will correct elimina- 
tion of any organ or will effect other than 
temporary relief from constipation. Re- 
spondents further agree to discontinue 
claims that when constipation is overcome 
through use of their product, it ends, or 
often ends, nine-tenths or any other 
specified numerical estimate of other ail- 
ments with which a sufferer may be 
afflicted when in fact such claim is not 
based upon statistical or other competent 
evidence. 

Further representations which the re- 
spondents agree to discontinue are that 
their product does not contain harsh laxa- 
tives or ingredients that depend upon 
irritating the bowels for their effect, or 
that it will act as a tonic for every part of 
the digestive tract and will sweeten the 
stomach. 


Foot Preparations 
Henry J. Pinkston, trading as The 
Henry J. Pinkston Laboratories and as 


The Pinkston Laboratories, Chicago, 
agrees to desist from advertising that his 
preparation, “‘Pinkston’s Corn and Callous 
Remover,” is one of the greatest dis- 
coveries of modern times or is a discovery 
at all; that it will remove corns or callouses 
by the roots, or that corns or callouses 
have roots. Respondent will also cease 
representing that “‘Pinkston’s Bunion Re- 
ducer”’ will do more than temporarily 
relieve the pain caused by inflammation of 
the skin over the bunion, and will cease 
using the word “Reducer’’ as part of the 
trade name of his product, or in any other 
manner representing that it will reduce 
bunions. 

It is further agreed by the respondent 
that he will cease using the word ‘“‘Labora- 
tory’’ as part of his trade name, or in any 
other manner representing that he owns, 
operates, or controls a laboratory. 


Does Not Break Fat Cells 


Mellquist Reducing & Cosmetic Salons, 
Inc., a New York corporation, Mellquist 
Reducing & Cosmetic Salons, Inc., an 
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Illinois corporation, and Erik W. Mell- 
quist, individually and as officer and di- 
rector of both corporations, New York, in 
connection with ‘“‘Mellquist Massage 
Balm,” agree to cease use in their adver- 
tisements and advertising matter, or in 
any other way, of statements or representa- 
tions the effect of which tends or may tend 
to convey the belief to purchasers that use 
of the product in and of itself will break 
down fat cells and strengthen tissues, or 
in any way reduce the user’s weight or 
otherwise solve the user’s reducing prob- 
lems. 


Orders 


Lambert Discounts to All 

The F. T. C. has ordered Lambert Phar- 
macal Company, St. Louis, to cease violat- 
ing the Robinson-Patman Act in the sale 
of its “Listerine Antiseptic” and allied 
products by allowing to certain customers 
compensation for sales services or facilities 
furnished by them without making such 
payments available on proportionally 
equal terms to all other competing buyers 
of the Lambert products. 

Commission findings are that the re- 
spondent company granted to certain 
wholesalers and retailers compensation for 
either carrying warehouse stocks or furn- 
ishing selling services and facilities, or 
both, as follows: 

To one group of wholesalers, a sum 
equal to 10 per cent. of the respondent’s 
net billing prices of Lambert products sold 
by such wholesalers during the previous 
month. 

To another group of wholesalers, five 
per cent. of the previous month’s pur- 
chases. 

To a group of retailers, 10 per cent. of 
the previous month’s purchases. 

To another group of retailers, for serv- 
ices and facilities less extensive than those 
supplied by the 10 per cent. retailers, a 
sum equal to five per cent. of the previous 
month’s purchases. 

It was found that the respondent cor- 
poration failed and refused to make avail- 
able or pay compensation for similar serv- 
ices and facilities offered by other whole- 
salers and retailers competing with those 
dealers receiving the Lambert company’s 
compensations. It was further found that 
some of the respondent corporation’s 
customers who received compensation 
equal to five per cent. of the previous 
month’s purchases claimed that they were 
able and willing to furnish services and 
facilities for which the Lambert company 
paid their competitors 10 per cent. of their 
previous month’s purchases, but that the 
respondent corporation refused to accept 
their offers or to pay them the 10 per cent. 
compensation. 

In failing and refusing to pay the com- 
pensation requested in these instances, the 
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respondent corporation, according to find- 
ings, failed to make such compensation 
available to all of its customers competing 
in the distribution of its commodities, on 
proportionally equal terms, thereby vio- 
lating section 2 (d) of the Clayton Act, as 
amended by the Robinson-Patman Act. 

The Commission’s order specifically for- 
bids the granting or allowing of the 10 and 
5 per cent. compensations to the wholesale 
and retail groups aforementioned unless 
such payments are made on proportionally 
equal terms to all competing buyers. The 
order also generaily prohibits the allowing 
of any compensation to any customer for 
services or facilities furnished, unless such 
payments are made on _ proportionally 
equal terms to all competing buyers. 

The Commission’s case relates to opera- 
tion of the respondent corporation’s plan 
as it was in effect on March 29, 1939, the 
date of the Commission’s complaint. 


Shepherd's Baby Oil 


Imogene Shepherd, Ltd., Chicago, has 
been ordered to discontinue misleading 
representations of its ““Baby Skin Oil’ and 
“Baby Skin Oil Soap.” 

Respondent is directed to cease repre- 
senting that its preparations are remedies 
or effective treatments for dryness, rough- 
ness of the skin, eczema and acne; will pre- 
vent and correct skin disfigurements; will 
rejuvenate the texture of the skin, or re- © 
store to adults the soft and silken texture 
of baby skin. 

The order further directs respondent to 
cease representations that its products 
will nourish or cause permanent benefit to 
the skin on account of their Vitamin E and 
so-called “‘Vitamin F’’ content; that they 
will restore essential lipids to the skin, or 
that they are amazing discoveries and the 
outstanding development in beauty cul- 
ture of the present day. 


De'ayed Menstruation 

Judge McMillan of the U. S. District 
Court for the Western District of Texas, 
upon petition of the F.T.C., has issued an 
order restraining Rene P. Balditt, trading 
as Clito Company, San Antonio, Tex., 
distributors of “‘Clito,” from further, dis- 
semination of false advertisements which 
fail to disclose that the preparation, also 
designated as “Clito Emmenagogue Cap- 
sules,”’ may, if used under such conditions 
as are customary or usual, cause serious OF 
irreparable injury to the health of users. 

The petition alleged that the prepara- 
tion was advertised as being a safe, com- 
petent and effective preparation for de- 
layed menstruation; and that there is no 
risk from its use. The petition asserts that 
the preparation contains a combination of 
drugs potentially dangerous, and that its 
use as prescribed in the advertisements 
might cause serious gastric disturbances, 
and, in the case of pregnant women, 
might result in septicemia or blood 
poisoning. 
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EW MARKETS FOR PERFUME MAKERS 





PHARMACEUTICAL GELATINS 
BROADEN THEIR USEFULNESS 





Emulsifying properties of the pharmaceu- 
tical gelatins are opening up new fields of 
application in preparing a wide variety of 
products, it was recently reported. These gela- 
tins are now available in two types, it is said. 
One type is particularly suitable for use in 
emulsions 10-60% 
claimed to result in pleasant-tasting emulsions. 

A suggested formula for this type has the 


containing oil, and is 


following proportions: 
8 gm 
.0.6 gm 
60 cc 
as desired 
100 cc 
. 500 ce 


Gelatin . 

Tartaric acid 

Alcohol 

Flavor 

Syrup ; 

Water, tomake . 

This formula, it is claimed, is suitable for 
mixing with an equal quantity of such sub- 
stances as castor oil or liquid petrolatum. 

The second type of pharmaceutical gelatin 
is said to be intended for use in preparing 


dilute emulsions containing 5-25% oil phase, 
such as cosmetic emulsions and food products. 
U.S.I. will gladly refer readers to a source 


of supply of these gelatins. 





ALCOHOL IN SHAMPOOS ADDS 
TO FAT-SOLVENT PROPERTIES 


Better cleansing effects in hair shampoos 
result from the use of alcohol in the formula- 
tions, it is reported. The ability of the alcohol 
to dissolve fats is said to be an especially de- 
sirable property in preparations for the hair- 
a property which is of value also in other prep- 
arations for the hair and scalp. 


U.S. 


Perfume is in constant demand, and with the re- 
duction in imports of foreign brands, the domestic 
manufacturer is in an excellent position to extend 
his markets. Purity of U.S.1. Alcohol helps the per- 
fume maker to please a discriminating public. 


TECHNICAL DEVELOPMENTS 


For further information write U.S. 

A packaging machine is said to be espe 

cially designed to handle Pliofilm, and to 

have the necessary precise temperature 

control and special folding mechanisms 
(No. 370a) 


A new perfume base is said to impart a 
combination of the aldehyde note and the 
chypre character. Maker recommends it 
for use in conjunction with a fougere 

(No. 371a) 


An indol derivative is reported to be suit 
able for use as a substitute for indol in 
any formula. It is said that it will not dis- 
color nor cause discoloration. (No. 372a) 
A powder filling machine is reported to be 
capable of handling 40 to 240 units per 
minute. Filling is by vacuum, it is said 
(No. 373a) 
A new synthetic substance is designed to 
replace certain waxes and greases in cos 
metics, according to the maker. It is said 
to be non-hygroscopic, to have high affin 
ity for essential oils, to require no pre 
servative. (No. 374a) 
A new finish is said to protect against at 
tack by alcohol, oil, or water. It is applied 
by the maker to labels of his manufacture 
(No. 375a) 
A permanent wave solution minimizes any 
tendency toward burning or over-steaming 
of the hair, improves waving response, aids 
hair to retain natural texture, according 
to a recent patent. (No. 376a) 
A new adhesive can be applied to paper, 
glass, leather, films of regenerated cellu- 
lose, is transparent and pressure-sensitive, 





Domestic Manufacturers Profit 
By Shortage of Foreign Brands 





New sales opportunities for the American 
perfume industry are being opened up by 
current conditions, which have caused a sub- 
stantial reduction in imports of foreign per- 
fumes. Most of the raw materials needed in 
perfume formulations are available in ample 
quantities from domestic sources, and Amer- 
ican chemists are constantly developing syn- 
thetic floral odors that allow the perfume 
manufacturer plenty of opportunity for inter- 
esting formulations. Vital factor in perfumes 
is the quality of the alcohol used. U.S.L.’s 
rigid control standards assure the perfume 
manufacturer of alcohol free from impurities 
that might cause disagreeable odors help 
him to formulate products that please the most 
exacting taste. 


ALCOHOL GIVES ASTRINGENT 
EFFECTS IN SKIN LOTIONS 





Desirable astringent effects, without the 
use of mineral astringents, are easily obtained 
in skin lotions formulated with alcohol. In 
addition, the antiseptic and germicidal prop- 
erties of alcohol are beneficial. Denaturants 
used by U.S.I. in the 16 formulas of S. D. Alco- 
hol authorized for use in facial and hand 
lotions are selected with extreme care. 








can be pigmented if desired, it is claimed. 
(No. 377a) 





NDUSTRIAL GHEMICALS, 


60 EAST 42Npd ST., NEW YORK USE) BRANCHES IN ALL PRINCIPAL CITIES 
AlL GRADES AND ALL 


INDUSTRIAL ALCOHOL IN 


HIGH QUALITY PURE ALCOHOL 
DEMANDED BY PURCHASERS 


U.S.I. Pure Alcohol exceeds U.S.P. specifi- 
cations for quality, purity and uniformity. 
U.S.1., the oldest and leading producer of 
pure alcohol, has extensive production facili- 
ties and ample stocks in conveniently located 
warehouses to serve its customers. 

Manufacturers of drugs, pharmaceuticals, 
and food flavorings, as well as medical and 
scientific institutions, are creating an increas- 
ing demand for U.S.I. Pure Alcohol. 


FORMULAS 





CONTROL OF YEAST 


CULTURES 


IS KEY TO ALCOHOL QUALITY 
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(Above) The pre-seeding tanks, with a capacity of more than 300 gallons, are another step in 
the development of the yeast. At each stage, molasses is added to the culture to permit the 
organisms to develop. 


NO. 3 OF A SERIES ON THE CONTROL 
AND TESTING OF U.S.I1. ALCOHOL 


“YAREFULLY controlled fermentation conditions are essential to the quality 
C of aleohol—and fermentation depends on the yeast culture. 

At U.S.I. the yeast cultures used in the fermentation process are grown 
under the watchful eyes of skilled research workers. They begin as a tiny 
colony plated on a watch glass—a colony in which all the organisms are of 
the same type—a vital factor in good fermentation. The colony grows to fill a 
test tube, a flask, and eventually the yeast occupies tanks holding thousands of 
gallons, with all the organisms still of the same type! 

The delicate skill and constant supervision needed to produce these yeast 
cultures are typical of the care taken to safeguard the quality of U.S.L. 
Alcohol at every step in the production process. You can profit by U.S.I.’s 
skill and experience in alcohol manufacture—for U.S.I.’s methods of control 
and testing assure you of the alcohol qualities you need to formulate products 


that will build sales by pleasing your customers. 
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(Below) Yeasts from many natural 
sources are studied at U.S.I. Those 
suitable for the fermentation process 
are plated to develop a colony in 
which all the minute organisms must 
be of the same type. 


(Above) From watch glass to test tube to flask, the 
yeast culture develops, while U.S.1. laboratory work- 
ers take every precaution to prevent the entrance 
into the culture of any alien form of yeast which 
would adversely affect the quality of the alcohol. 








Companies 


Turner F. Currens Retires 

t Turner F. Currens, vice-president and 
manager of the eastern sales division of 
The Norwich Pharmacal Company, re- 
tired September 1, after more than thirty- 
five years of distinguished service. He con- 
tinues as a director of the company. 

} Mr. Currens started his career with 
Norwich as a sales representative in cen- 


TURNER F. CURRENS 


tral Illinois in February, 1904, and was 
promoted to the managership of the com- 
pany’s New York branch, January 1, 1913, 
and has since made his headquarters in 
New York. 

Guy L. Marsters will assume the re- 
sponsibilities relinquished by Mr. Cur- 
rens. Mr. Marsters has spent his entire 
business life with The Norwich Pharmacal 
Company, has an intimate knowledge of 
all phases of the business and a wide 
acquaintance in the drug and allied field 
trades. He was elected a director of the 
company at the early age of 28, and in 
1934, he became a vice-president. 

In transferring his office from Norwich, 
Mr. Marsters will be the company’s vice- 
president and resident director in New 
York. He will manage the company’s 
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eastern sales division and also the special 
sales division. In addition, he will function 
as director’‘of purchases 

Edson W. Collins, who has been first 
assistant to the director of purchases for 
the past four years, has been named pur- 
chasing agent of The Norwich Pharmacal 
Company. Mr. Collins will be assisted by 
Lewis R. Mott. 

James C. Scanlon, who began his career 
in the Norwich laboratories many years 


GUY L. MARSTERS 


ago, will supervise special sales business 
from Norwich. Both Mr. Scanlon and Mr. 
Collins will function under the direction of 
Mr. Marsters. : 


S. & D. Name Doctors 

Sharp & Dohme, Philadelphia, has ap- 
pointed Dr. A. D. Welch and Dr. Louis A. 
Kazal to its medical research staff. 

Dr. Welch, a graduate of the Universi- 
ties of Florida and Toronto was a member 
of the pharmacology staff at Washington 
Medical University, St. Louis, where he 
obtained his M. D. 

Dr. Kazal obtained his B. S. in chemis- 
try at Seton Hall College and his Ph.D. in 
physiology and biochemistry at Rutgers. 
At Sharp and Dohme his research will be 
in the field of hormones and enzymes. 
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Haines with Schofield-Donald 

Harold W. Haines, concerned with 
chemical sales for the U. S. Industrial 
Alcohol Co. for the past twenty years, has 
been appointed sales manager of Schofield- 
Donald Co., Inc., it has been announced 
by Daniel H. Reheis, secretary and gen- 
eral manager of the company. 

Mr. Haines, a graduate chemical 
engineer of the School of Mines, Columbia 
University, began his business career in 


H. W. HAINES 


1917 when he designed and operated the 
plant of the Alcohol Products Co., Newark, 
N. J. In 1921 he joined U. S. Industrial 
Alcohol Co. and has served as manager of 
chemical sales in the Chicago and New 
York offices. 

Schofield-Donald Co., Inc. was formed 
in 1926 to specialize in the sale of mag- 
nesium compounds and kaolin. In addi- 
tion, the company now handles a wide line 
of chemicals for the paint, rubber, phar- 
maceutical, cosmetic and allied industries. 


Lustrite Moves 

The Lustrite Corp. has moved to larger 
and more modern quarters at 30 Irving 
Place, New York. 
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BOUQUET #56 


An outstandingly new and 
different type with a very 
faint aldehyde top note. 


BOUQUET #721 


An exceptionally delightful 
semi-floral type with an 
undertone of Carnation and 
Sweet Violet. 


BOUQUET #67 


A rich, medium-heavy, 
semi-spicy type with an 
unobtrusive undertone of 
Gardenia. 


BOUQUET #529 


A light floral type with a 
well blended Jasmin note. 


These are among the most recent creations of 
our Perfume Research Laboratory and merit 
your consideration for new items. 


Samples of finished extracts of the above avail- 
able to interested manufacturers. 


Variations of these odors for use in creams, 
powders, colognes, lotions, etc., are also 


available. 











he 


ROSE #175 


$1.75 per pound 


Slight increase for smaller quantities 
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A rose of 1001 different uses. Will not discolor. Economical 
in use. Inexpensive, efficient. Investigate it at our expense. 
Send today for your sample. 


50 Ib. Cans 





PRODUCT S§S 
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CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N.J. 


CHICAGO 
831 N. Wabash Ave. 


PHILADELPHIA 
610 Brown Bldg. 





Water Soluble Gums 
Thymol 

Aromatics 

Rice Starch 


Waxes 
Stearic Acid 
Essential Oils 


BOSTON CINCINNATI 
89 Broad Street 


505 W. McMillan St. 





Zine Oxide French 





Cosmetic Raw Material 
Oleo Resins 
Perfume Bases 


Olive Oil 
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MEMPHIS, TENN. 


1620 Carr Ave. 


Fruit Flavors 

Food Colors 

Quince Seed 
Irish Moss 
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Parkinson to Direct 

G. R. Parkinson, director general of 
Parfums Schiaparelli, Paris, has arrived 
from London to assume charge of the ex- 
port trade of Parfums Schiaparelli, New 
York. Mr. Parkinson, an Englishman who 
has lived in Paris for twenty years, was 
evacuated on the eve of Nazi cocupation. 
He made his way to Bordeaux and em- 
barked for England with hundreds of other 
British refugees on a small boat which took 
four days to reach an English port and 
which narrowly escaped destruction by 
bombs. 

The Paris office of Parfums Schiaparelli 
at 12 Place Vendome is open but until 
satisfactory communication is established 
between Paris and Bordeaux and trans- 
Atlantic transportation between that port 
and New York is resumed, business from 
Paris is at a standstill. 


Ciba Retirement Fund 

Henry Kamp, vice-president of Ciba 
Pharmaceutical Products, Inc., Summit, 
N. J., has announced that a retirement 
program for its employees has been in- 
augurated. The plan provides that em- 
ployees may normally retire at the age of 
sixty-five and receive a life income, which 
will be derived from monthly contribu- 
tions by the employer and employees dur- 
ing the years of future service. The com- 
pany intends to provide additional 
amounts of retirement income in recogni- 
tion of service prior to the effective date— 
July 1, 1940. The monthly income thus 
becoming payable to employees upon re- 
tirement, plus the old-age benefits of the 
Social Security Act, will approximate 30 
to 60 per cent. of pay in the majority of 
cases. 

The retirement program is in addition 
to a group life and group accident and 
health insurance plan which was put into 
effect in August, 1938. 


Schimmel Price List 

Schimmel & Co., Inc., New York, has 
just issued its new price list. This is in a 
loose leaf form so that monthly change 
sheets can be conveniently added. Of par- 
ticular interest are the sections which deal 
with compounds for different products. 
These are classified for easy reference into 
perfume compounds for perfumes, lotions, 
colognes, etc., perfume compounds for 
vanishing cream, perfume compounds for 
cold cream; perfume compounds for rouges 
and lipsticks; compound oils for hair ton- 
ics, after-shaving lotions, etc.; perfume 
compounds for bath preparations of all 
types; flavor compounds for tooth pastes, 
dentifrices, etc., perfume compounds for 
toilet soaps, and perfume compounds for 
various technical and other uses. This 


division is intended to eliminate products 
which, while suitable for cold cream, might 
oxidize or be unsuitable for vanishing 
creams, etc. The well known ‘Schimmel 
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Briefs” have also been bound and issued in 
loose leaf form so that additional sheets 
may be bound in for permanent record. 
These briefs carry the same type of val- 
uable technical information such as that 
which characterized the annual ‘“Re- 
ports.”’ Copies may be obtained from the 
company, 601 W. 26th St. 


Slater Advanced by Baker 

Ralph A. Clark, general sales manager 
of J. T. Baker Chemical Co., Phillipsburg, 
N. J., has announced that Charles H. 
Slater has been made division sales man- 
ager in charge of fine chemical sales to 
pharmaceutical, cosmetic and allied trades. 
This is a new division of the company’s 





CHARLES H. SLATER 


sales department and will permit closer 
cooperation with this class of trade. Mr. 
Slater now makes his headquarters at 
Phillipsburg. EE 
He has been with the company for six 
and a half years and during the last three 





HAROLD W. FEUCHTER 


has been manager of the company’s New 
York sales office. He is a chemical engineer 
and a graduate of New York University. 
Mr. Clark has also announced the ap- 
pointment of Harold W. Feuchter as man- 
ager of J. T. Baker’s New York office at 
420 Lexington Ave. Mr. Feuchter, who 
succeeds Mr. Slater in this position, has 
been with the company for six and a half 
years, calling on accounts in upper New 


York State. 
The Drug and Cosmetic Industry 


Arcularius Representing Suzy 

Robert S. Arcularius has joined the 
S.P.F. of America, Inc.. sole distributor in 
the United States of Suzy perfumes. Mr. 
Arcularius is well known throughout the 
entire trade through his connections with 
the House of 4711 and with Maison 
Jeurelle. 


Lili Perfumes 

The firm of LiLi Perfumes, Inc., a New 
York corporation, has been organized to 
handle the distribution in the United 
States of Bermuda’s LiLi perfumes. Her- 
bert Scott is president of the company. 
Peter Wilkinson is vice-president and sales 
manager. Mr. Scott is also vice-president 
and general manager of the producing 
company, Smith & Scott, Ltd., of Ber- 
muda, Pan-American Airways will have 
him as a frequent passenger. 





Revlon Promotions 

John R. Nazzaro, formerly sales promo- 
tion manager of the Revlon Products 
Corp., New York, has been advanced to 
the position of sales manager, retail 
division. 

Pauline Foster, formerly sales manager, 
department store division, has been pro- 
moted to the newly created post of assist- 
ant sales manager, retail division. 


Burma-Shave Builds 


Burma-Vita Co., Minneapolis, manu- 
facturer of Burma-Shave, has started the 
construction of a new factory in Min- 
neapolis. The new plant, which will have 
22,000 square feet of floor space, will oc- 
cupy a site comprising two city blocks in 
the new Bassett’s Creek Valley Park 
which were released by the city for the 
building. 


Great Lakes Chem. Director 

T. S. Nichols, vice-president of Prior 
Chemical Corp., has been elected a director 
of Great Lakes Chemical Corp., Filer 
City, Michigan. Prior Chemical Corp. is 
the sole selling agent for Great Lakes 
Chemical Corp. : 


McKesson Cash Stolen 

Thomas Sheridan, an employee of the 
Newark branch of McKesson & Robbins, 
was held up and robbed of $26,738 August 
28 when he was taking the money to the 
bank for the company. 











Machinery & Equipment Corp. 

Harry Pearlman and Irving H. Laskey 
have announced the formation of Machin- 
ery & Equipment Corp., 59 East 4 St., 
New York. The company will act as man- 
ufacturers’ representatives and dealers in 
new and rebuilt machinery for the chem- 
ical, food and allied industries—inks, 
soaps, drugs, paints, liquors, plastics, 
chemicals, cosmetics, food products and 
process industries. Mr. Pearlman and Mr. 
Laskey were formerly with First Machin- 


‘ery Corp. 
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Citric Acid 


CRYSTALS - GRANULAR » POWDERED 


MADE IN WORLD’S LARGEST LEMON PRODUCTS PLANT 
BACKED BY THE SUNKIST GROUP OF 14,000 CITRUS GROWERS 


Copyright, 1940, California Fruit Growers Exchange, Products Dept. 


CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK 


IMMEDIATE DELIVERY FROM WAREHOUSE IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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Monsanto to Build 

Edgar M. Queeny, president of Mon- 
santo Chemical Co. has announced that 
plans are under way for the construction 
in the Detroit area of a manufacturing 
plant for the production of peacetime 
chemicals. A tract of 138 acres, known as 
the Bewick tract, situated fifteen miles 
southwest of Detroit, at Trenton has been 
purchased as the site. 

The plant will be the company’s 
eighteenth and the fourth in the phosphate 
division. The new Trenton plant will pro- 
duce phosphoric acid and phosphates and 
is expected to go into production in the 
summer of 1941. R. R. Cole, general man- 
ager of the phosphate division, and J. B. 
Rutter, director of engineering for the 
company, will supervise the construction 
of the plant. 

H. P. Walmsley is manager of the dis- 


trict sales office in Detroit. 


Godefroy Vacation 

A simultaneous two-week 
period is granted to all employees of Gode- 
froy Manufacturing Co., St. Louis. Each 
year a general employee assembly is held 
at which the vacation period is selected. 

While the employees are vacationing, 
Charles W. Godefroy, president of the 
company, the executive staff and a skele- 
ton shipping crew remain on duty to 
service emergency orders and business. 


vacation 


Boulware with Denney 

Frances Denney, Philadelphia, has ap- 
pointed Harold Boulware as sales repre- 
sentative in eleven western states. 

Lilyan Benet has resigned her position 
as west coast sales representative. 


Seaforth Opens Canadian Branch 

Alfred D. McKelvy Co., Minneapolis, 
distributor of the Seaforth for Men line of 
toiletries, has opened a Canadian branch 
which is a complete entity in itself, that is, 
it will both manufacture and distribute. 
The headquarters are at Toronto and 
Operations will be fully under way Sep- 
tember 1. 

Ralph G. Moore has joined Seaforth and 
will handle the New York and Eastern 
territories. He was formerly with the 
House for Men. 

Kenneth Lancaster will cover the Sea- 
forth territory out of Atlanta. 


Bolte Quits Scott & Bowne 

Brown Bolte, director of sales for Scott 
& Bowne Vitamin Corp., has resigned to 
become vice-president and advertising 
director of F. R. Taylor & Co., distributor 
of motion picture advertising. 
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Shulton Opens Fourth Branch Office 

Shulton, Inc., opened its fourth branch 
office the early part of June of this year in 
Dallas, Texas. Already established are of- 
fices in New York, Chicago and Los 
Angeles. The Dallas office is on the sixth 
floor of the Santa Fe Building, Unit 2, and 
occupies six thousand square feet, which 
is divided into showroom, business offices 
and warehouse. This fourth branch is in 


charge of H. H. Waters. 


Change of Name 

Parfums Chevalier Garde, Inc., 730 
Fifth Avenue, New York, will now be 
known as Artra Cosmetics, Inc., distrib- 
utors of Irma cosmetic depilatory, Sutra 
sunfilter cream and Parfums Chevalier 
Garde. This simplification is made prin- 
cipally for the convenience of its custom- 
ers. There is nochange in corporate set-up, 
ownership, or otherwise. 


Ruth Ball Resigns 

Ruth G. Ball has resigned her position 
as office personnel manager for Schimmel 
& Co., Inc., New York, so that she can 
join her sister in Long Beach, Calif. A 
farewell party was given for her by 
Schimmel & Co., Inc., Thursday, August 1. 


Aitken Joins De Faros 

Roger Aitken has been appointed gen- 
eral manager for Parfums de F'aros, New 
York. He was formerly connected with 
Cartier and Prince Matchabelli as sales 
manager and is well known throughout the 
perfume industry. 


Almond Meal 


The advent of Italy into the European 
war has caused some concern regarding the 
replacement of almond meal. In this re- 
gard we are in receipt of a communication 
from Stafford Allen & Sons Limited, advis- 
ing that, as they are the largest English 
producers of cold pressed almond and 
apricot kernel oils, they have available 
considerable supplies of almond meal for 
export to the United States. Manufactur- 
ers interested should communicate with 
them at Wharf Road, London, N. 1. 


Dow Magnesium 

The Dow Chemical Co., Midland, 
Mich., is running a series of three adver- 
tisements on its magnesium metal in 
newspapers. The advertisements are in- 
tended to counteract a suggestion recently 
made by the Attorney General’s office that 
certain magnesium alloys are subject to 
foreign patent control or are unreasonably 
high in price. : 

The ad points out that the magnesium 
alloy, known as Dowmetal, has been de- 
veloped wholly by Dow, which pays no 
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patent royalties to foreign sources and 
which has steadily reduced the price for 
magnesium from $3.50 a pound to an all 
time low of 27 cents a pound. Dow has 
doubled its production facilities within the 
past year and by December 1940 facilities 
wil] have been doubled again, making the 
annual production 25,000,000 pounds a 
year. 


Sharp & Dohme in Canada 

Sharp & Dohme, Philadelphia, has 
established a Canadian company, Sharp & 
Dohme (Canada), Ltd., with general of- 
fices and manufacturing laboratories in 
Toronto. John D. Cash, formerly district 
sales manager in Minneapolis, is the gen- 
eral manager of the Canadian company. 
Other Sharp & Dohme subsidiaries are 
located in London, Cuba and Mexico with 
sales offices in all parts of the world. 


Carbide Alcohols 

Carbide and Carbon Chemicals Corp., 
unit of Union Carbide & Carbon Corp., 
New York, has published a new folder 
entitled, “Synthetic Alcohols.” It is one 
of a series of pamphlets designed to present 
brief and concise information on industrial 
organic chemical families. “Synthetic Al- 
cohols’”’ describes twelve members of the 
alcohol group—from methanol to hepta- 
decanol—giving the uses of each. There is 
a convenient. table which presents their 
principal properties—- boiling points, speci- 
fic gravities, vapor pressures, flash points, 
and various solubility data. 


Lanolin Folder 

In celebration of its fifth anniversary the 
Lanaetex Products Sales Corp., Elizabeth, 
N. J., has printed a folder on Lanolin and 
Wool Fats. It contains a description of 
lanolin, its chemical composition and 
properties and lists many of its uses. 
Copies are available upon request to 
Lanaetex Products Sales Corp., Box 52, 
Station A., Elizabeth, N. J. 


Leslie Colne Here 

Leslie Colne of H. Bronnley & Co., 
London, is in this country on an extended 
selling trip. Mr. Colne arrived in this 
country early in September accompanied 
by Mrs. Colne and two of their children. 
He is making his headquarters at the Hotel 
McAlpin, New York. 


Farm Left to Dr. Kunz 

Under the conditions of the will of the 
late Dr. M. Szamatolski, for sixteen years 
in charge of manufacturing for Givaudan- 
Delawanna, Inc., his 400-acre farm near 
Asheville, N. C. was left to Dr. Eric C. 
Kunz, executive manager of the company. 
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Your customer asks ‘“‘What’s new?” But she demands assurance that each 


new product be safe, pleasing, a valuable beauty aid. That’s why Kolmar 


Laboratories, originators of outstanding merchandising ideas, test each 


product . . . times without number. So that Kolmar leadership, based on 
sound research, may help you to greater success. Contact your nearest 


Kolmar representative, today. Let him show you why Kolmar News are 


KOLMAR 


LABORATORIES 


MILWAUKEE e NEWARK 


Contact any of these Kolmar representatives: 
M. C. Boyd, Quinby Building, Newark, N. J. 


Private Label manufacturers. We never compete Douglas Haggerty, 122 East 42nd St., New York City 
. . . . Warren Curry, 3950 Club Drive, Atlanta, Ga. 
with our clients. We protect your interests with Pdanaan: Kale: SON Misadiailioe Aiest; Chicana, 


Products Liability Insurance. R.F.G. Byington, 155 N. Vermont Ave., Los Angeles, Cal. 


always Good News! 
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Coty Perfume Reserves 

In the leiter issued on March 15th, 1940, 
which was part of the report of the Coty 
Corporation for 1939, the statement was 
made ‘‘Realizing that no plans of one kind 
or another can ever succeed indefinitely 
unless supported by quality merchandise 
and desirous of keeping up its usual stand- 
ard, your company, last Spring and Sum- 
mer, anticipating difficult times ahead, 
was able to secure through its various 
purchasing agencies throughout the world 
substantial supplies of the highest grade of 
raw materials and other essentials. 

‘‘We have increased to a considerable 
extent the reserves which we had on hand 
as of March 15. These were purchased by 
us not only in anticipation of increased 
difficulties that might arise in the future, 
but because of the expanding demand in 
this country for our products. Our present 
stock of unassembled raw materials is so 
complete that despite any possible de- 
mand made upon us, we shall have prop- 
erly aged supplies to meet it. Further- 
more, we have again been assured by our 
suppliers throughout the world that the 
moment additional stocks are available, 
they will be offered to us first.” 





Caron Perfume Stocks 


Caron Corp., New York, has made the 
following announcement: “‘We wish it to 
be known that we have on hand a stock of 
Caron perfumes imported prior to the 
severance of communications with France. 
These perfumes are obtainable through our 
customary distributors, the better retail 
stores. We hope the quantity will be suffi- 
cient to meet the fall and Christmas re- 
quirements of our customers.” 


Associations 
Co-Metic Club Branch 


A toilet goods club has been formed in 
Detroit known as the Co-Metic Club of 
Detroit, affiliated with the Co-Metic Club 
of Minneapolis. A charter has been 
granted to the new club to operate under 
the Co-Metic Club name and to use its by- 
laws. The first annual cosmetic show will 
take place September 16 to 21 at the Book 
Cadillac Hotel, Detroit. J. E. Jorstad, 
Bourjois and Barbara Gould, is president; 
R. J. Gates, Johnson & Johnson, vice- 
president; T. L. Berry, Peggy Sage, Inc., 
and Northam Warren Corp., is secretary 
and treasurer; George Meier, Corday, 
Inc., board of governors. Among the lines 
which will be represented are: Corday, 
Coty, Barbara Gould. George W. Button, 
DeVilbiss, DeBoer & Livingston, Par- 
fumerie de Raymond, Harriet Hubbard 
Ayer, Houbigant, Johnson & Johnson, 
Lentheric, Luxor, Northam Warren Corp., 
Parfait Powder Puff Co., Peggy Sage, Inc.; 
Pro-phy-lac-tic Brush Co., Shulton, Inc., 
Yardley, Inc., and there will probably be 


more. 
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Salesmen's Golf 

The Salesmen’s Association of the Amer- 
ican Chemical Industry held its third golf 
tournament of the season August 20 at 
Larchmont, N. Y. The winners were: Low 
Net Class A, Charles Alexander, Seldner 
& Enequist, 2nd, S. C. Moody, Calco 
Chemical Co.; Low Net Class B, E. J. 
Boehm, National Aniline Works, 2nd, 
Ray Giebel, Harshaw Chemical Works; 
Member Kickers, D. L. Prior, Prior Chem- 
ical Corp., 2nd, C. W. Frost, Prior Chem- 
ical Corp., 3rd, C. H. Slater, J. T. Baker 
Chemical Co.; Members Low Gross, Paul 
A. Dunkel, Paul A. Dunkel Co. Inc.; 
Guests Low Net, J. B. Eakins, J. S. & 
W. R. Eakins; Guest Kickers, R. H. 
McCahan. 


Chicago Golf 

The Golf Auxiliary of the Chicago Drug 
& Chemical Association and the Chicago 
Perfumery, Soap & Extract Association 
held its regular August tournament at the 
Calumet Country Club in Homewood, 
Iil., August 13. The prize winners were: 
Class A—I1st, H. F. Woulfe, 2nd, E. Y. 
Smith, 3rd, T. Sayers, 4th, H. K. Young; 
Class B—Ilst, S. M. Lind, 2nd, A. F. 
Frantz, 3rd, W. L. Johnson, 4th, C. E. 
Leonard; Class C-—Ist, F. A. Degener, 
2nd, E. L. Drach, 3rd, J. A. Gauer, 4th, 
T. C. Jesdale; Guests—Ist, George Becker, 
2nd, W. A. Rotherman, 3rd, Don Glen- 
ister, 4th, R. Carlson. 

The inter-city meet with the Detroit 
Allied Drug & Cosmetic Association for the 
Fort Dearborn Trophy is scheduled for 
September 13 at the Olympia Fields 
Country Club, Olympia Fields, Il. 


New England Annual Show 


The annual show sponsored by The New 
England Toilet Goods’ Association will be 
held at the Parker House, Boston, from 
September 9 to 21. It will be larger this 
year, as many concerns have taken reser- 
vations. The officers of the Association 
are: James L. Wood, president (Roger & 
Gallet); Wm. D. Crookes, vice-president, 
(Lentheric); Wm. J. Griffin, treasurer 
(Yardley & Co.), and Charles Everett, 
secretary (Le Sonier). 


Trade Practice Conference 

A trade practice conference under the 
auspices of the Federal Trade Commission 
has been called for the beauty and Barber 
Equipment and Supplies Industry, to con- 
vene at the Hotel Stevens, Chicago, 
September 20. An official of the Federal 
Trade Commission will preside. 

Some of the subjects suggested for dis- 
cussion are: Misrepresentation in various 
forms; misuse of the word ‘“‘free’’ as ap- 
plied to products of the industry; decep- 
tive representations as to price reductions; 
imitation of a competitor’s trade-marks, 
trade names, etc.; false invoicing; unlawful 
price discriminations; inducing breach of 
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contract; defamation of competitors or 
disparagement of their products, and vari- 
ous other unfair trade practices and trade 
abuses. 

The conference has been authorized by 
the Commission at the request of and in 
cooperation with members of the industry 
in accord with the purpose of fostering and 
promoting full protection of the purchas- 
ing public and of fair competitive condi- 
tions in the industry. 

All members of the industry are invited 
by the Commission to attend and par- 
ticipate in the conference. 


D.C. A.T. Lunch 

The first fall luncheon meeting of the 
Drug, Chemical and Allied Trades Section 
of the New York Board of Trade origin- 
ally scheduled for September 18, will be 
held Thursday, September 19, at the 
Hotel McAlpin. 


Kansas City Show 

The first annual toilet goods show is 
being held in Kansas City, Mo., at the 
Hotel President, the week of September 
15. Among those exhibiting are: Harriet 
Hubbard Ayer, Coty, Inc., DeVilbiss Co., 
Shulton, Houbigant Cheramy, Richard 
Hudnut, Lentheric Pro-phy-lac-tic Brush 
Co., Helena Rubinstein, Northam Warren 
Corp., Allen B. Wrisley. 


F. W. D. A. Meeting 


The twenty-fifth annual meeting of the 
Federal Wholesale Druggists’ Association, 
Inc., of the United States and Canada was 
held at the Homestead, Hot Springs, Va., 
September 8-11. 

On Tuesday, September 10, a joint 
meeting of the Active and Associate mem- 
bers was held. S. C. James, president of 
the association presided. 

Hector Lazo, executive vice-president, 
Cooperative Food Distributors of America, 
spoke on “The Cooperative Movement— 
Past, Present and Future” and John Al- 
bright, of the Bureau of the Census, spoke 
on “Drug Wholesaling in Light of the New 
Census.” 

On Wednesday, September 11, Thurman 
W. Arnold, Assistant Attorney General, 
Department of Justice, Washington, ad- 
dressed a joint session of the active and 
associate members. Mr. Arnold spoke on 
“The Operations of the Anti-Trust Divi- 
sion.” 

J. V. Powers was chairman of the com- 
mittee on arrangements and entertain- 
ment and Paige D. L’Hommedieu was 
vice chairman. 


Associated Chain Meeting 

The convention of Associated Chain 
Drug Stores is being held September 15 to 
18 at the Hotel Biltmore, New York. 
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N. A. R. D. Meeting 


The annual meeting of the National 
Association of Retail Druggists will be held 
at the Hotel Pennsylvania, New York, 
September 23 to 27. 


Affiliated Drug Meeting 

The meeting of the Affiliated Drug 
Stores will be held at the Hotel Biltmore, 
New York, September 22 to 24. 


Robinson Joins N. W. D. A. 


Rogers N. Robinson has been appointed 
assistant to Dr. E. L. Newcomb, executive 
secretary of the National Wholesale Drug- 
gists’ Association. Mr. Robinson, who 
will make his headquarters at the New 
York office, succeeds Robert Morrisson as 
Dr. Newcomb’s assistant. Mr. Morrisson 
recently resigned to become general man- 
ager for Cook, Everett & Pennell, whole- 
sale druggists, Portland, Me. 

Mr. Robinson was graduated from the 
University of Minnesota in 1928, the Har- 
vard Law School in 1938 and is a member 
of the bar in Kentucky. Since being ad- 
mitted to the bar, Mr. Robinson has pre- 
pared a survey of the marketing laws of 
the various states for the Works Progress 
Administration and more recently has 
served as a junior counsel in the office of 
the solicitor-general of the Department of 
Agriculture. 


New Alcohol Regulations 

The regulations governing industrial 
alcohol, plain, ethyl and denatured, are 
being revised by the Alcohol Tax Unit, of 
the Bureau of Internal Revenue, Treasury 
Department. The regulations now in 
effect were established April 1, 1931. 

Dr. H. E. Howe, executive secretary of 
the Council of Industrial Alcohol Users 
and chairman of the industrial alcohol 
committee of the American Institute of 
Chemical Engineers and others concerned 
with the use of industrial alcohol have 
asked the Treasury Department for an op- 
portunity to study the proposed revisions 
so that they may make suggestions before 
the new regulations are put into effect. 


People 


Putnam on Defense 

Roger L. Putnam, mayor of Springfield 
and president of Package Machinery Co. 
has proposed to Charles K. Kettering, 
chairman of the National Inventor’s 
Council a plan to include associate mem- 
bers who have speeded national defense 
production by suggesting improved work 
methods. 

Suggestions made by employees would 
be forwarded to the Council and if con- 
sidered worthy would be rewarded with a 
certificate of honor and an associate mem- 
bership, according to the plan. While the 
suggestions could not strictly be called in- 
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ventions, being merely practical improve- 
ments on present work methods, they 
could, nevertheless, be of great help to the 
individual company and thereby to the 
country as a whole. 

Mr. Putnam said: ‘‘We have a sugges- 
tion box plan here at Package Machinery 
that in the short time it has been operating 
has produced two very helpful improve- 
ments. Henry O. Luther made an im- 
provement on a _ precision jig boring 
machine that has increased production on 
his machine approximately 25 per cent. A 
suggestion by William Fitzgerald, on a 
work holding and measuring device, is in- 
creasing production in our steel cut-off 
room. 

“If similar intelligence and energy could 
be developed on a national scale, it would 
aid the national defense program ma- 
terially, increasing production all down 
the line.” 


Johnson Resigns 

Harry 1. Johnson has announced his 
resignation as vice-president and general 
manager of Elizabeth Arden, Inc. He is 
now enjoying a well-earned vacation and 
rest, and at the same time giving considera- 
tion and study to various plans and pro- 
posals involving his future business ac- 
tivities. 

In addition to the position of vice-presi- 
dent and general manager of Elizabeth 
Arden, Inc., Mr. Johnson has also been 
general sales manager of Helena Rubin- 
stein, Inc., and vice-president in charge of 
sales of Denney & Denney, and is gener- 
ally credited with having one of the out- 
standing records of sales successes in this 
industry. 


Keeley Recuperating 

C. R. Keeley, advertising manager of 
Beauty Fasuion, is recovering from an 
emergency operation which took piace at 
the Fifth Ave. Hospital, New York, on 
August 8. He was on the critical list for 
about ten days and his condition was such 
that twelve blood transfusions were neces- 
sary before and after the operation. His 
condition is now very good and his recov- 
ery reported to be just a matter of time. 
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Luckmans Take Children 


Charles Luckman, vice-president and 
general manager of the Pepsodent Co., and 
Mrs. Luckman are entertaining two young 
English refugees at their home in Bar- 
rington, Ill. The children, Patricia and 
Adele, three and four years old, are the 
daughters of Captain and Mrs. J. G. 
Wynne-Williams. Captain Wynne-Wil- 
liams, managing director of Pepsodent 
Co., Ltd., London, is now in charge of an 
anti-aircraft battery and Mrs. Wynne- 
Williams has offered her services as a 
nurse. 


Thomas on European Mission 

H. Gregory Thomas has resigned from 
Bourjois, Inc., to engage in a special mis- 
sion for the Toilet Goods’ Association in- 
volving a study of conditions in Europe 
with particular respect to the raw ma- 
terials needed by the perfume and cos- 
metic industry in this country. He left im- 
mediately for Europe aboard the Dixie 
Clipper from LaGuardia Field, New York, 
on August 15. He is on this mission with 
plans to be gone for two months as chair- 


man of the Raw Materials and Essential 
Oils Committee of the Toilet Goods’ Asso- 
ciation. 

Mr. Thomas had been with Bourjois for 
about a year, during which time he was in 
charge of work pertaining to compliance 
with governmental regulations and with 
trade and consumer relations. He went to 
Bourjois from the Toilet Goods’ Associa- 
tion where he had created the Board of 
Standards and served as its director for 
three years. Previous to that he had been 
vice-president and general manager of 
Guerlain, Inc. 

He brings to his new mission an unusual 
background of training and temperament 
which ideally suits him for this work. He 
is well known in international circles, hav- 
ing studied and practiced international 
law in Europe and having been for some 
time legal advisor to one of the South 
American delegations to the League of Na- 
tions. He holds the degree of Master of 
Arts from Cambridge University and Doc- 
tor of Laws from the University of Paris. 
After studying law at the University of 
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Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 


DEEP-ROOTED QUALITY 


Like the sturdy roots of a giant oak, Baker Quality goes deep. 


The Baker Chemical Co. was founded — and achieved its first success — 
on quality. That was 35 years ago when Baker pioneered Analyzed 
C. P. Chemicals—boldly printing on the label the actual analysis (purity 
analyzed to the decimal). Baker was the first company and still is the 
only company in this country to take this quality step. 


Baker’s achievement of quality in Fine Chemicals, purity by the ton, has 
been equally interesting. Because of their unusually high standards of 
purity, their uniform quality, Baker’s Fine Chemicals are sought by hun- 
dreds of pharmaceutical manufacturers. 


You, too, may have a manufacturing problem where a quality Fine 
Chemical can enable you to offer more selling advantages. It may be a 
refinement of a U.S. P. Chemical. It may be a special chemical made 
especially for you to rigid specifications. Whatever it is—let Baker 
discuss your problem with you. Baker has had the privilege of helping 
many pharmaceutical manufacturers achieve their goal. 
Look at the list of tonnage Fine Chemicals on this page. These are 
only a few of the many Baker Fine Chemicals that have won us a host 
of friends from large pharmaceutical and drug houses. 
Wherever Fine Chemicals are used, the name, Baker, is known. 
. « , So be sure to get samples of Baker’s, and compare. It is on 
this basis alone that we ask you for your business. 
Your inquiries and interest are invited. 


- E> yl T. BAKER CHEMICAL CO., Phillipsburg, NeW Jersey 


NEW YORK PHILADELPHIA CHICAGO © 
420 Lexington Avenue 220 South 16th Street 435 North Michigon Avenue 
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Aromatics VERONA 


os the trade name Aromatics Verona, we bring to your 


attention from time to time a series of Aromatic Chemicals of 
which we are justly proud. 

lt is our intention to serve the industry under this trade name 
with Aromatic Chemicals of the utmost purity and of the highest 
quality. 

We believe that it is to the interest of the user of Aromatics 
to investigate these products and we will be glad to send 


adequate working samples. 
Among the leading items produced are: 


Alpha Amy! Cinnamic Aldehyde 
lonone Methy! 


lonone Ketone 

Phenyl Ethyl Alcohol 

Para Cresol Ethy| Ether 

Para Cresol Methy| Ether 
Ethy| Methyl Phenyl Glycidate 


The products manufactured are naturally of a much wider 


range and can not be noted in the space available. 


May we mail you a complete list? 


AROMATICS DIVISION 
GENERAL DRUG COMPANY 


170 Varick St., New York 9 S. Clinton St., Chicago 
907 Elliott St., W., Windsor, Ont. Transportation Building, Los Angeles, Cal. 

















Madrid in Geneva and at the Academy of 
International Law at the Hague, he was 
elected president of the Association of In- 
ternational Studies of the University of 
Paris and remains honorary president of 
that organization. 


Katz and Miller on Faculty 

Dr. Alexander Katz, member and chief 
chemist of the firm of Florasynth Labora- 
tories, Inc., has been appointed to the 
faculty of the California Associated Col- 
leges, a unit of the College of Applied 
Science. He will lecture on aromatic chem- 
icals and essential oils dealing particularly 
with perfumes and flavors and flavoring 
materials. 

The California Associated Colleges offers 
a four-year course in the specialization of 
the cosmetic, perfume and flavoring 
sciences and confers a degree of Bachelor of 
Science therefor. Associated with Dr. 
Katz in the theory and laboratory practice 
and manufacture of cosmetic and perfume 
phases of the course is W. Henry Miller, 
chief chemist of the Brunswig Drug Co., 
Los Angeles. 
Marilyn Richardson Resigns 

Marilyn Richardson has resigned from 
St. Denis Toiletries, Inc., New York. She 
was director of publicity and supervisor of 
demonstrators. 


Bergholt—Auto Designer 

Fred Bergholt, creator of Bergholt cos- 
metics, Minneapolis, was the subject of an 
article ‘n the Saint Paul Pioneer Press. It 
told of a streamlined automobile designed 
by Mr. Bergholt in 1933 which has proved 
to be the forerunner of modern stream- 
lined cars. With the turtle as his inspira- 
tion he designed a car which was turned 
down by the automobile manufacturers as 
being ‘‘too radical in design.” 

Today the “‘turtle’”’ which was built for 
cosmetic advertising bears a striking re- 
semblance to the modern car. 


Girl To The Mennens 
A daughter was born August 15 to Mr. 
and Mrs. William Mennen, Jr. 


Girl To The Bobsts 

Mr. and Mrs. E. Walton Bobst have 
announced the birth of a six-and-a-half- 
pound daughter, Anne De Wees, on 
August 19. Mr. Bobst is associated with 
Hoffmann-La Roche, Inc. 








Bond in New Position 

0. M. Bond is now connected with the 
Fair Trade Merchandising Associates, 
Boston. He was formerly with Sharp & 
Dohme and Norwich Pharmacal Co. 
Jayne Appoints Rubio 

Dr. D. Jayne & Son, Philadelphia, has 
appointed Juan Rubio export manager of 
the company. 
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Turner Currens Dinner Sept. 19 

The Drug, Chemical and Allied Trades 
Section of the New York Board of Trade 
in cooperation with the many other friends 
of Turner F. Currens, for many years 
vice-president of the Norwich Pharmacal 
Company, will honor him at a testimonial 
dinner to be held at the Hotel Pennsyl- 
vania on Thursday, September 19, 1940, 
at 7 P. M. On September 1, Mr. Currens 
retired as vice-president of the company 
after more than thirty-six years of dis- 
tinguished service but will continue as a 
Director. 

Ralph E. Dorland, eastern sales man- 
ager of the Dow Chemical Company and 
Chairman of the D. C. A. T. Section, 
heads a committee composed of the follow- 
ing men who are arranging the details of 
the dinner: Messrs. William D. Barry, 
Mallinckrodt Chemical Works; Philip M. 
Dinkins, American Cyanamid & Chemical 
Corp.; Charles L. Huisking, Chas. L. 
Huisking & Co.; R. D. Keim, E. R. Squibb 
& Sons; F. J. McDonough, New York 
Quinine & Chemical Works; Charles Mott, 
“Drug Topics;” and Ray Schlotterer, 
Federal Wholesale Druggists’ Association. 

Subscription for the dinner is $5.00 per 
person and reservations can be obtained 
from John C. Ostrom, Secretary, 41 Park 
Row, New York. 


Mrs. Dodge Serves 

The United States Committee for the 
Care of European Children, Inc., New 
York, has formed a cosmetic division 
headed by Mrs. Lillian Dodge, president 
of Harriet Hubbard Ayer. 





Contest Judge 

Irma Coleman, president of the Irma 
Coleman Corp., Philadelphia, has been in- 
vited to act as one of the judges to choose 
Miss America in the Atlantic City beauty 
pageant. 


Drug Credit Man 


New officers of the Credit Congress of 
the National Association of Credit Men 
include: J. W. Roberts, Vick Chemical 
Co., Wilmington, Del., chairman; H. P. 
Jay, Canadian Kodak Co., Toronto, vice- 
chairman; H. R. Gruber, Upjohn Co., 
New York; Walter N. Kuntz, Jr., South- 
western Drug Corp., Waco, Texas, and 
Marion Thatcher, Hazeltine & Perkins 
Drug Co., Grand Rapids, Mich. 

The new officers will plan the activities 
for the coming year and make the ar- 
rangements for the annual convention 
which will be held in New Orleans in May. 








Financial 


Vick To Issue Stock 

The stockholders of Vick Chemical Co. 
at its annual meeting September 17 vote 
on a proposal to issue 1,000,000 shares of 
$5 par capital stock, and to permit the 
company to enter new lines of business. 
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H. S. Richardson, chairman of the execu- 
tive committee, in recommending the ac- 
tion stated that it is the belief of the direc- 
tors that the war will impair ‘“‘the protec- 
tion of world-wide ‘market’ diversification 
which the company has enjoyed in the 
past”’ and that increased diversification of 
sources of income within the United States 
should be sought. He also stated that at 
present the directors have no particular 
line of business which they wish to enter in 
mind. 





Dow to Issue Bonds 

The Dow Chemical Co., Midland, 
Mich. has filed with the Securities and 
Exchange Commission a registration state- 
ment covering $15,000,000 of ten-year de- 
bentures due September 1, 1950, and 103,- 
199 shares of common stock, no par value. 
The interest rate on the debentures will 
be furnished by amendment. 

The debentures will be offered publicly 
and the common stock will be offered at 
$100 a share to the Company’s common 
stockholders of record September 20 on the 
basis of one share for each ten shares held. 

The registration states that $5,125,000 
of the net proceeds will be applied to the 
redemption, at 10214 of $5,000,000 of 3 
per cent. fifteen-year debentures. The 
balance will be added to the company’s 
cash funds for capital additional replace- 
ments and improvements to the plants, 
processes and facilities for the manufacture 
of new products and to meet increased 
demands for old ones. 


I. V. C. Net Up 


International Vitamin Corp. reports for 
the year ended June 30 a net income of 
$120,052. This is equal to 59 cents each 
on 204,000 capital shares and compares 
with a profit of $97,694, or 48 cents a 
share in the year ended June 30, 1939. 


Lehn & Fink Net 

Lehn & Fink Products Corp. and 
domestic subsidiaries report for the six 
months to June 30 a net profit of $300,033, 
equivalent to 75 cents each on 400,000 
shares of common stock, compared with 
$307,666, or 77 cents a share, in the first 
half of last year. 


Mead Johnson Earns Less 

Mead Johnson & Co. and subsidiaries 
report for the six months to June 30 a net 
profit of $816,240, equal to $4.59 each on 
165,000 shares of common stock, and com- 
paring with $904,575, or $5.12 a share, in 
the first half of 1939. 


Bristol-Myers Net Off 

Bristol-Myers Co. and subsidiaries re- 
port for the quarter ended June 30, 1940, 
a net income of $369,810, or 54 cents a 
share on the 681,973 shares of the $5 par 
value capital stock. This compares with a 
net profit of $447,829, or 66 cents a share, 
in the same quarter last year. 

For the six months ended June 30 the 
consolidated net earnings were $1,142,841, 
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Active Fingertips Are Pretty Stiff Judges! 
They Point To A NAIL ENAMEL 


As Sturdy as LACQUERS 


Outdoors —in an office — around the home, active fingertips 
take heavy toll on a nail enamel unless it's top grade — and 
tough. Like LACQUERS . . . a durable, longer-wearing polish - 
that doesn't chip, doesn't streak, doesn’t play up to temper- 
ature changes. 


What more can a buyer ask? . . . except color . . . and 
LACQUERS answers that in the coming season's fashion 
shades, cremes and transparents. 

e 
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ENGLEWOOD, NEW JERSEY 
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or $1.67 per share, against $1,318,699, or 
$1.93 a share, in the first six months of 
1939. For the twelve months ended June 
30, 1940, the net earnings amounted to 
$2,203,926, or $3.23 per share, against 
$2,560,605, or $3.75 a share, in the twelve 
months to June 30, 1939. 





Parke, Davis Nets Less 

Parke, Davis & Co. and subsidiaries re- 
port for the six months to June 30 a net 
profit of $3,869,085, compared with $4,- 
622,618 last year. For the twelve month 
period to June 30, the net income was 
$8,550,669, compared with’ $9,303,410 for 
the year to June 30,1939. 


Plough Earns Less 

Plough Inc. and subsidiaries report for 
the six months to June 30 a net profit of 
$122,234, or 40 cents a share on 300,000 
shares against $150,025, or 50 cents a 
share in the first six months of last year. 


Sharp & Dohme Earnings 

Sharp & Dohme Inc. reports for the 
June quarter a net profit of $176,330, 
equal to 77 cents each on 229,085 shares of 
$3.50 preferred stock, compared with a 
net profit of $188,402, or 82 cents a share, 
in the same quarter of last year. 

For the twelve months ended June 30 
the net profit was $1,011,859, equal to 27 
cents a share on common stock and com- 
paring with a net profit of $837,064, or 4 
cents a share in the previous twelve 
months. 


United Drug Loss 


United Drug Inc. and subsidiaries re- 
ports for the June quarter a net loss of 
$246,997, compared with $239,681 in the 
same quarter of last year. For the six 
months ended June 30, 1939, the net loss 
was $26,141, compared with $182,302 in 
the first half of last year. 


Obituaries 


Catherine L. Armstrong 

Catherine L. Armstrong, formerly a 
cashier in the Humphreys Homeopathic 
Medicine Co., New York, died at Bloom- 
field, N. J., August 26. She was seventy- 
seven years old. 


Weicker Bequests 

According to the will of the late Theo- 
dore Weicker, chairman of the board of 
E. R. Squibb & Sons, the bulk of the 
estate goes to his immediate family. A life 
interest in one-fifth of the residuary estate 
is left to each of three sons, Theodore, of 
Locust Valley, L. I.; Lowell, of New York, 
and Frederick, of Taluca, Mexico. A life 
interest in the remaining two-fifths goes to 
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a daughter, Florence. The principal will 
go to their children upon their deaths. 

Three thousand shares of common stock 
of E. R. Squibb & Sons are left to the three 
sons in equal shares. 





Dennis E. Bergen 

Dennis E. Bergen, active for many 
years in oil trade circles, died at his sum- 
mer home in Blue Point, L. I., August 23 
from a heart attack. He was sixty-five 
years old. 

Upon his graduation from St. James 
Academy, Brooklyn, in 1891, he entered 
the employ of Welles & Knight, remaining 
with the firm when it was succeeded by 
Welles & Welles and until it was taken 
over by the Swan & Finch Co. He then 
went into partnership with Frederick J. 
Welles, under the name F. J. Welles & Co. 

In 1904 he became associated with Alden 
S. Swan, who had withdrawn from Swan 
& Finch. Mr. Bergen was made secretary 
and director of Alden S. Swan & Co. when 
the company was incorporated in 1907. 
He also became secretary and director of 
the other companies in which Mr. Swan 
was interested, becoming president, treas- 
urer and director of most of them upon 
Mr. Swan’s death. When Alden S. Swan 
& Co. and N. B. Cook Oil Co. were con- 
solidated under the name of Cook & Swan 
Co., Inc., Mr. Bergen became vice-presi- 
dent and director. In 1932 he became 
associated with Werner G. Smith Co., a 
division of Archer, Daniels, Midland Co. 

Mr. Bergen was one of the organizers 
and a former treasurer and president of the 
Oil Trades Association of New York. 


Richard F. Erental 


Richard F. Erental, formerly president 
of Parfumerie St. Denis which he founded 
in 1922, died after a long illness at his 
home, 1185 Park Ave., New York, July 28. 
He was fifty-three years old. 


Peter C. Doyle 


Peter C. Doyle, associated with Ferdi- 
nand Gutmann & Co., Brooklyn, died 
suddenly at his home in Rockville Center, 
August 17. Active in both the advertising 
and sales departments, Mr. Doyle had 
been prominently identified with the 
closure industry for many years, having 
been sales manager of the American Metal 


Cap Co. 


William R. Jackson 


William R. Jackson, for thirty-seven 
years a salesman for Bristol-Myers Co., 
died in Garden City, L. I., August 5. He 
was sixty-seven years old. Mr. Jackson 
was a former officer of the Pharmaceutical 
Association of the state of New York. 


Max Pick 

Max Pick, treasurer and a member of 
the board of directors of L. Sonneborn 
Sons, Inc., New York, died at his summer 
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home in Easton, Conn., August 20 after a 
two weeks’ illness. He was sixty-two 
years old. 

Mr. Pick had been associated with L. 
Sonneborn Sons, Inc. since 1906 and 
served as treasurer of Sonneborn’s offili- 
ated companies which included W. H. 
Daugherty & Son Refining Co., the Amer- 
ican Oil and Disinfectant Corp. and the 
Franklin Creek Refining Co. 


Theodore Weicker 

Theodore Weicker, chairman of the 
board of E. R. Squibb & Sons, died at his 
home in Greenwich, Conn., August 7. He 
was in his eightieth year. 

Mr. Weicker was born in Darmstadt, 
Germany, in 1861 and was graduated from 
the “‘Realschule” in that city at seventeen. 
He then joined the two-century old Ger- 
man house of E. Merck, attaining an exe- 
uctive position within a few years. In 1882 
he went to London where he became asso- 
ciated with a general export house. 





THEODORE WEICKER 


In 1887 he came to New York where he 
persuaded Merck & Co. to discard a two- 
hundred-year-old tradition and establish a 
branch in this country to take the place of 
the previous agency. Mr. Weicker became 
a partner in the American company and 
remained as manager for fifteen years. 

He found time to study at Columbia 
University and acquired two degrees, grad- 
uating in pharmacy and pharmaceutical 
chemistry. In 1905, following the death of 
Dr. Edward R. Squibb, he joined with the 
late Lowell M. Palmer, to buy and pre- 
serve the name of E. R. Squibb & Sons. 
At that time, one bookkeeper, one sales- 
man and about a hundred laboratory 
employees comprised the entire Squibb 
staff. 

In 1938 Mr. Weicker saw a lifelong 
dream come true when he threw open the 
doors of the new Squibb Institute for 
Medical Research at New Brunswick, 
New Jersey. 

He is survived by his wife, Florence 
Palmer Weicker, three sons, Theodore 
Weicker, Jr., Lowell Palmer Weicker, 
Frederick Ernest Weicker, and a daughter, 
Florence Palmer Weicker 2nd. 
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DRUG AND COSMETIC REVIEW 


A LARGER BOOK, BETTER ARRANGED, 
WITH VALUABLE NEW DEPARTMENTS 


Over 4,500 copies of the last edition were 
distributed to buyers, chemists, perfumers, 
plant managers in the United States and 
to drug and cosmetic manufacturers in over 
32 foreign countries. 


Here are some of the features in this new 
edition which will make it a must for ready 
reference in your office— 


Directory in three separate, but consecutive 

l sections, on different color paper for quick 
reference for: Packages, Equipment, Chemicals 
and Raw Materials. 


The cream of formulas, manufacturing methods, 
practical articles, assembled from the last two 
years of Drug and Cosmetic Industry and other 
literature. 


Statistics—10 year range in prices on over 1,000 
materials, imports, etc. 


Laws affecting this industry, enforcement 
officials, and members of associations in the 
trade. 


The most complete reference of sources of sup- 
ply for this trade ever published. Full story, 
many in catalog form, of where to buy and who 
to buy from. 


E DRUG AND COSMETIC INDUSTRY 


D1 West 3ist St., New York City 
ORDER AT ONCE! 


Drug and Cosmetic Review 
1940-41 Edition 


| 
| 
| 
| 
1 $63.00 
| 
| 
| 
| 


lease send me at once “Drug and Cosmetic Review” for which I enclose 


Postpaid 
Beautifully Bound 
590 Pages 


after 24 hours examination I wish to return “Drug and Cosmetic Review” 
is understood that my money ($3.00) will be refunded at once, on pub- 
er’s receipt of the book. 





















Any book reviewed in this section can be pur-~ 


chased direct from THE DRUG AND COSMETIC 


The Kinetics of Chemical Change, by C. N. Hin- 
shelwood, 270 pages, Oxford Press, $4.50. 

The first edition of ‘Kinetics of Chemical Change in 
Gaseous Systems” first appeared in 1926 and pretty 
well covered the field defined by the title. Succeeding 
editions were larger but were able to cover the subject 
less completely, so that the author in this fourth edition 
has changed his approach completely. This work 
attempts, without too great detail, to give as simple and 
as balanced an account as possible of the general prin- 
ciples of chemical kinetics, and is written for those 
interested in the wider aspects of physical chemistry. 
Chapter divisions include elementary statistical me- 
chanics and the theory of chemical equilibrium; the 
energy of activation; collision reactions in gases; some 
typical unimolecular and bimolecular reactions; ter- 
molecular reactions; chain reactions showing special 
characteristics and explosion phenomena; kinetics of 
heterogeneous reactions; and some general aspects o 
chemical kinetics. 


Specific And Special Reactions, by F. Feigl, Ph.D., 
192 pp., Nordeman Publishing Co., New York, 
Cloth, $3.50. 

This is a translation from a revision of the Third 
German Edition by Ralph E. Oesper, Ph.D. Until now 
only the practical part of the author’s “Qualitative 
Analysis by Spot Tests’ has been available in English 
translation. Many chemists expressed the hope that 
the “Theoretical Part” also would be made accessible 
to a wider circle of readers through the issuance of an 
English translation. The present volume is the answer 
to these heartening requests. The author has en- 
deavored to collect here, from the literature and his own 
studies, all the facts important not only to the familiar 
theoretical bases of analytical chemistry, but which, in 
addition, are of peculiar significance to the special field 
of sensitive and indisputable detection reactions. These 
findings have been arranged and discussed under ap- 
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INDUSTRY at regular publisher’s price. 








propriate headings. The fruit of these efforts is this 
monograph. It should be of interest not only to those 
engaged in making spot tests but also to the chemists 
employed in general analytical work or in related 
fields. These considerations are the justification for the 
publication of the Theoretical Part as a separate 
volume: Specific and Special Reactions for Use in 
Qualitative Analysis. 


Oakes’ Pocket Medical Dictionary, by Lois Oakes, 
Fourth Ed., 409 pp., Peter Reilly Co., Phila., Flex. 
Lea., $1.00. 

In this Fourth Edition the whole of the subject mat- 
ter has been carefully revised. A few of the more 
obsolete terms have been deleted and many new ones 
inserted. The book contains most of the common terms, 
definitions, and tables necessary to produce an efficient 
book without unduly increasing its bulk. 


Principles of Inorganic and Analytical Chemistry, 
by Ernest J. Baldwin, Ph.D., D. Van Nostrand Co., 
New York, Cloth, $3.25. 

The author has intended to include in this work the 
main features of the various theories of inorganic 
chemistry together with their applications to the re- 
actions commonly used in analysis. The book differs 
from most others now in use in second year work in that 
it does not treat qualitative or quantitative analysis as 
separate subjects. Rather the purpose has been to pre- 
sent in unified form the material needed for classroom 
study during the entire second year of chemistry. At 
the same time the fact has been constantly kept in 
mind that in the laboratory the student will ordinarily 
be engaged in the actual practice of analysis, and every 
opportunity has been taken to stress the many ways in 
which chemical principles are utilized in the develop- 
ment of analytical methods. The book is divided into 
two parts as follows: Part I—Properties of Atoms and 
Molecules; Part II—Theory of Reactions (With appli- 
cation to Qualitative and Quantitative Analysis). 
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increase over last year. 
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... When 
| 
is part of the REMEDY 


Remember the Uniformity of 
NATIONAL CERTIFIED COLORS 


Rscicdieaibiats pellets must be just 
the faint coral tint she is used to. Young 
Tommy’s occasional pill must be exactly 
as bright as a wintergreen berry. Other- 
wise the efficacy of the remedy is likely 


to be questioned. 


No one knows better than you the 
importance of color in medicinal products. 
And no one is more interested than Na- 
tional in contributing to the uniformity of 


the colors in your pills, tablets or elixirs. 


National, pioneer domestic color 
manufacturer, produces the most complete 
line of Certified Colors obtainable. These 
colors are prepared by men versed in phar- 
maceutical chemistry—the same men who 
staff the laboratory that produces National's 


famous Biological Stains and Indicators. 


We invite your inquiry. 





WiSiRsascsHaT oss 
NATIONAL ANILINE & CHEMICAL CO., ING. 

40 Reoclir Kt, New York NY, 
ae ge ge 
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Scientific Price Management I, by Allen W. Rucker, 
34 pp., Size 10x12’’, The Eddy-Rucker-Nickels Co., 
Cambridge, Spiral Binding, $5.00. 

In this Manual is treated the first phase of price 
management. It is that phase embracing pricing moves 
in two types of decisions: (a) decisions involving a direct 
or indirect concession in price without any reduction in 
direct costs; (b) decisions involving increases in direct 
costs without any change in the regular price. Of 
special interest in Scientific Price Management I is the 
publishing for the first time the Eddy-Rucker-Nickels 
Calculator Charts—constructed for universal applica- 
tion in pricing problems. 


Sizzlemanship, by Elmer Wheeler, 294 pp., Prentice- 

Hall, New York, Cloth, $3.00. 

Sizzlemanship is the name that Elmer Wheeler has 
given to his unique method of “Sizzle Selling,” first 
introduced to the American public in his book “Tested 
Sentences That Sell.” In this new book Elmer Wheeler 
dips again into the vast fund of experience that he has 
acquired in applying the “sizzle” formula to selling 
different types of products. Here are actual stories of 
work done behind the counter and out in the field, the 
things that the genial Sizzle Philosopher discovered 
about selling for his many clients and on tours to Cuba 
and Mexico. The Sizzle formula remains unchanged in 
this new book, but there are new applications of it— 
new ideas that you can use in your work as an individ- 
ual salesman, or as a director of the selling activities of 
others. 


A New Dictionary of Chemistry, Edited by Stephen 
Miall, LL.D., B.Sc., 575 pp., Longmans, Green & 
Co., New York, Cloth, $15.00. 

Conciseness is the keynote to this publication into 
which has been compressed a remarkable amount of 
accurate information. The chemical elements are each 
included in a separate entry and the entire series is re- 
viewed from several angles under such headings as the 
elements and their electrons, isotopes, and the periodic 
table. The more important compounds of these ele- 
ments are also surveyed, and in certain typical instances 
their crystal structures as revealed by X-ray analysis 
are indicated by appropriate diagrams. The heavy 
task of compressing into one small volume typical 
examples of the numerous groups of organic substances 
has been achieved with a considerable measure of suc- 
cess, and the selected compounds, which form a very 
comprehensive section, are illustrative of both pure and 
applied organic chemistry. The entries related to the 
chemistry of alkaloids and other substances of pharma- 
cological significance are specially noteworthy. The 
important subject of chemical change is discussed from 
several viewpoints under various headings, including 
catalysis, heats of reaction, and law of mass reaction. 
Essentially a handbook for ready reference, this new 
dictionary of chemistry should supply a need ex- 
perienced by all who are interested in the historical 
and technical developments of chemistry and the allied 
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Powder Fillers You heed Lhis Catalog 


Suppository and It is our new equipment catalog, complete with 


machine descriptions, illustrations, specifications. 
It answers many of the questions that arise about 
r tablet making procedure, choice of equipment, prepa- 
+ 9 
Tube Filling, ration of granulations by the slugging method, etc. 
Closing and It describes new and improved machines... more 
Sealing Machines efficient, more productive equipment...for both 
laboratory and large production purposes. It contains 
much information we believe you will find of real im- 
Miscellaneous : ; 
mediate and future value. Your copy will be mailed 
Equipment for the asking. 
F. J. STOKES MACHINE COMPANY 
5932 Tabor Road Olney P. O. Philadelphia, Pa. 


Representatives in New York, Chicago, Cincinnati, St. Louis, 
Cleveland, Detroit, Boston 
Pacific Coast Representative: L. H. Butcher Company, Inc. 


5 


Est. 1895 


Lipstick Molds 
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PRONUCTION FORE 


DV pec: ee 
PRUOQULTIUN ENGINEER 


DUSTY STOCK 

The problem of keeping slow moving finished stock 
on shelves free from dust is one which causes a great 
deal of annoyance to stock keepers. In many cases 
closed bins are employed and in others shelves of open 
stock are covered with wrapping paper. Such ex- 
pedients interfere with rapid stock picking. The 
thought occurred to me that transparent pliofilm cur- 
tains could be hung over stock bins and this would give 
complete dust protection with perfect visibility. The 
curtains could be made like shower curtains with 
weights fastened on the bottom to keep them from 
flapping into the aisles. If split curtains were used over 
each section of bins, they would not interfere with the 
stock picker because the curtains would fall back into 


place when pushed aside. 


PROMULSOR 

Some time ago we described the promulsor, a machine 
combining the principle of the homogenizer and the 
colloid mill, which has been extensively used in the food 
trade for making mayonnaise emulsions, cheese pastes, 
and similar products. At the time the article appeared, 
the company was unprepared to service the pharma- 
ceutical and cosmetic trade in that inadequate testing 
laboratory facilities were available. We have been ad- 
vised that this condition has been corrected and that 
adjustments have been made on the equipment to 
make it generally applicable to our trade. 

My attention was called to the fact that a perfect 
blue ointment dispersion had been made in a single pass 
through the machine. The company claims better dis- 
persion than is possible with the usual type of homogeni- 
zer or colloid equipment with a fraction of the customary 
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power requirements. For example, the standard ma- 
chine will produce 350 gallons of a heavy mayonnaise 
per hour with 2 HP. The address of the Promulsor Co. 
is 1270 Sixth Ave., New York and the testing labora- 
tories are maintained at 210 West 65 St., New York. 


LIQUID CULTURE 

Some years ago when announcements appeared in 
the scientific press about the first results of hydro- 
ponics or liquid agriculture, we suggested the possi- 
bility of growing certain expensive drugs in this 
manner. The idea still appeals to us because under 
controlled conditions it ought to be possible to produce 
larger yields of active constituents per pound of drug. 
Belladonna is grown in large quantities by a number of 
firms in the trade and it would be an interesting subject 
for experiment. We wonder if anybody in the trade has 
done any experimental work in this field. If so, we 


* would like to hear about it. The matter is again brought 


to your attention because war conditions are making it 
impossible to get certain drugs which might possibly 
be grown in this country by means of liquid cultivation. 


FLOOR SEALER 

The American Asphalt Paint Co., 43 East Ohio St., 
Chicago, has introduced a product called “Valdura” 
floor sealer which seals the grain of wood floors, giving 
it a polished appearance with no surface coating to 
wear off. It is claimed that it furnishes protection 
against dirt, penetrates water and grease, and is not 
affected by wear. It can be applied with'a mop or a 
brush and one gallon will cover 800 square feet. Only 
one coating is necessary. 
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Forget it, officer . . . there’s 
no limit on this highway . . . 


In fact, speed in a wrapping machine is a highly desirable 
SAFEGUARD—prevents heavy costs and tie-ups in the 
wrapping department, the ‘‘bottle-neck”’ of production. 

Here’s a machine that’s really fast—our Model CM -2. 
Wraps 250 to 380 packages per minute, depending on the 
size and nature of the package. . . Yet it operates with 
the utmost smoothness and efficiency. That means 
good design, rugged construction, assurance of long life. 

Extremely compact (only 4’ 314” x 3’ 6”), the CM-2 


is a decided improvement over former machines used for. 


the same type of work. Designed to wrap comparatively 
small packages. Adjustable for various sizes within its 
limits. 

The CM-2 was introduced only a short time ago, yet 
it has already been adopted as standard equipment by 
drug manufacturers and makers of cigarettes, cough 
drops, razor blades, mints, etc. 


Write for folder on the Model CM-2. 
PACKAGE MACHINERY COMPANY e = Springfield, Massachusetts 


NEW YORK CHICAGO CLEVELAND LOS ANGELES TORONTO 
Mexico, D. F: Agencia Comercial Anahuac, Apartado 2303 
Buenos Aires, Argentina: David H. Orton, Maipu 231 
Peterborough, England: Baker Perkins, Ltd. Melbourne, Australia: Baker Perkins, Pty., Ltd. 


WRAPPED PACKAGES 
PER MINUTE 


PACKAGE MACHINERY COMPANY 
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FLAKING DRUM 

A new flaking drum designed and manufactured by 
Blaw-Knox Company, Pittsburgh, Pa., provides an 
economical method of converting certain liquid chemi- 
cals into flake form. This equipment, illustrated in the 
accompanying photograph, chills the liquid product on 
a highly polished stainless steel drum and scrapes off 


the flakes with an adjustable knife. 
Motor driven through a large gear and motoreducer, 
the drum rotates in a pan containing the liquid ma- 































terial to be flaked and a coating is formed on the cold 


stainless roll. The cylindrical contact surface of the 
drum is highly polished so as to reduce the adherence 
of the material. The knife is adjustable, being con- 
trolled by a hand wheel. 

Inside the freeze roll is a cooling solution, either 
water or brine, which is circulated through the in- 
terior, thereby cooling the contact surface. The cooling 
solution enters and is discharged through end trunnions. 
Glass panels permit observation of the knife action 
during operation. 


JOE WATSON'S GALS 

The mention made of the new Northam Warren plant 
in this department and elsewhere last month did not 
describe one aspect of the plant which struck us very 
forcibly, namely, the new crew of factory operators. 
Because a great many employees had family connec- 
tions they refused to move to Stamford. The result 
was that among the thousand jobs confronting Joe 
Watson, Plant Manager of the concern, was that of 
hiring and training a great number of new factory 
operators of all kinds. That he was able to do so and 
at the same time bring production up to its former 
volume within a short period is in itself a pat on the 
back for Joe. 

In selecting the new crew of operators, Joe did such 
a good job that he could be accused of ulterior motives. 
As a matter of fact, when I went through the Packag- 
ing Department and looked the new gang over, I was 


Sept. 40: 47, 3 





The Drug and Cosmetic Industry 


so impressed with the wholesome charm of the new 
girls that Joe had me thrown out. He said he had asked 
me to come up to check over the equipment, not the 
women. I never saw a better looking crowd of girls. 
The possibility of being able to employ high type 
operators like this is one of the advantages of locating 
a plant in a small town and it adds to the joy of being 
a plant manager. 


HEALTH EXAMINATIONS 

More and more firms are going in for physical ex- 
aminations for all employees. I know a number which 
are examining not only new employees but old ones as 
well. In one instance the matter was brought to a head 
because a workman had a heart attack while he was on 
top of a ladder and in falling was killed. Had the com- 
pany not been able to prove that the man was a chronic 
heart sufferer, it might have had a lawsuit on its hands 
which would have cost much more than the regular 
examinations of its employees. Following this experi- 
ence, arrangements were made to examine all em- 
ployees, regardless of length of service. An amazing 
number of eye defects were uncovered and some 
other unsuspected heart cases were revealed. 


COATING PILLS AND TABLETS 

Pill and tablet coating is one of the variable processes 
in the industry which is wholly governed by rule of 
thumb methods and about which little has been done in 
fifty years. We have often wondered why coating 
materials are not formed into a suspension and sprayed 
on with a paint gun as the pills and tablets are rotated. 
Five or six years ago at Norwich we discussed the pos- 
sibilities of this idea but never got around to doing 
much experimental work on it. Jack O’Brian of United 
Drug Co. told me that he fooled around with the idea 
for some time and got some interesting results. So did 
Dick Jester at Sharp and Dohme. But nobody seems to 
have made an exhaustive study of this process. 

This is mentioned here for the purpose of stimulating 
research into the coating process because some of you 
surely have the time and facilities to play around with 
various methods of pill coating which should be much 
more rapid than traditional methods and which should 
make it possible to control the density and thickness of 


the coatings much more closely. 


LUMPY MATERIAL SIFTER 

Sprout Waldron and Co., Muncy, Penn., have de- 
veloped a new brush type sifter for lumpy granular or 
powdered material. The unit consists of a breaker and a 
brush sifter. The breaker is located above the revolving 
brush and consists of a pair of shafts with breaker fingers 
mounted at intervals. The fingers rotate toward each 
other, thus serving to break up large lumps of material. 
The brush is made of steel wire and is mounted in a 
semi-cylindrical screen. The fine lumps which pass 
through the breaker are agitated until they are small 
enough to pass through a screen of appropriate mesh. 
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Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER" 





At half the price, the new 
COLEMAN Industrial pH e Durable e Simple to operate 
Tester permits PLANT tests 
for more ACCURATE con- 
trol! Full glass electrode 
range O to 12 pH. 





e Moderately 
priced 


e Eliminates e Light construction 
spilling 


e Convenient sizes 


Proof Send for 5-Day Trial... 
or ask for No. 9DC, In- The most practical hand filler 
dustrial Tester Bulletin. for creams, lotions and liquids. 


Write for illustrated folder and prices 


WILKENS - HAGERTY BROS. & CO. 
A RK D fF P S 0 Fe F 0. 10 Platt Street : New York, N. Y. 


111 WN. CANAL ST. CHICAGO 




















HORM FILTERS 


Designed to give you the highest clarity, maximum flow rate, 
at minimum cost. 
Only the Horm Asbestos Filter has the quick opening, 
labor and time saving device, extra large feed and outlet 
manifolds, extra heavy castings. 


Send a sample of your unfiltered liquid to our laboratory 
for free and unbiased analysis of your particular problem. 4 SUPPOSITORIES 
. STYPTIC PENCILS 


F.R. HORMANN & CO. INC. “i fer “A dente 
18 Bergen Street @ Brooklyn, N. Y. bn. | i Mei he 
EQUIPMENT ENGINEERS ao ot So 


FILTERS TANKS MIXERS FILLERS VA. CAVALLA, INC. 163 W. 18» ST. NEW YORK 





























CONSOLIDATED OFFERS: 


1—World Rotary Automatic Labeling Machine 

2—Pneumatic Scale6-head so ee wena pabeemnie Cap Feeders. 

2—Kar! Kiefer Visco Filling Machin: 

1—World and 1—Ermold semi-automatic Labeling Machines. 

1—Pfaudler 500 gal. Glass Lined jack. Stainless steel agitated 
Kettle, motor driven 

1—Cherry Burrell No; £00 Viscolizer. 4. 

—7S5 ga ass Lin r, stainless stee tator, m. ° ° 

1—U.S. Bottlers Combination No. 4 Filter Filler, Pump & Motor. As a service to our subscribers who may not 

8—Single Punch and Rotary Tablet Machines: 1—Colton No. 
se ee ee em Se 1s B find a bookstore convenient we offer for sale 

oO! lo. 


1—Btokeen No. 18 Powder F Filler, auger t any book published in the United States at 
Powder Mixers from 50 to 2000 I 


a ton No. 4 Worm Tube Filling Sadhine. * ’ : 
29—Aluminum, Copper, Glass Lined, jacketed and agitated regular publisher 8 price. 


Kettles. 
Low prices for quick sale. Act at once! 


CONSOLIDATED PRODUCTS COMPANY, Inc. DRUG AND COSMETIC INDUSTRY 
20-21 Park Row New York, N. Y. 101 W. 31st Street New York, N. Y. 
Warehouse and Shops: 331 Doremus Ave., Newark, N. J. 
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No. 3 Hand Paste Filler 


seal tubes for applying clips. 


suited for your purpose. 


2620 East Jefferson Avenue 





Hand Tube Closer 


Colton Hand Operated Machines 


No. 3 Collapsible tube filler (hand operated) for tubes up to 1” x 514” long. 
Hand operated tube closer made in two sizes and styles to seal tubes with the Colton Clipless Closure or to 


Foot operated crimper for applying final corrugation to the closed end of the Colton Clipless Closure which 
gives it a decorative appearance as well as greater rigidity to the closed end of tube. 

We also furnish this same machine without the crimping jaws for applying clips. 

Our catalog No. 11 illustrates a variety of fillers and closers to suit production required. Please make 
us acquainted with your requirements and capacity, and we will be pleased to recommend machines best 


ARTHUR COLTON COMPANY 


Established 1884 


Foot Power Crimper 


Detroit, Michigan, U. 8. A. 











LOOK AT THE 


ADVANTAGES 
OF THIS 


ALL-PURPOSE 


ASBESTOS 
DISK 
BENCH 
MODEL 
FILTER 


EBW BENCH MODEL . « for the small 
plant— also ideal for experimental work in large plants. 
. . Capacity can be easily dou- 
bled by adding two additional 
rings. 

. . Plug to an electric socket, and 
the machine is ready to operate. 


-. Completely portable, with 
built in pump and motor. 

.. Three gallon a minute pump 
capacity. 

For proof of this remarkable all-purpose filter send us a sample of 
your liquid for demonstration. Send it TODAY! 


Bere E ncineerine Corporation 
EXECUTIVE OFFICES AND FACTORY AT 
42 MILL STREET, KINGSTON, N. Y. 
SALES OFFICE AND SHOWROOM 
40 WEST 48th STREET, NEW YORK, N. Y. 
MANUFACTURERS OF LIQUID HANDLING EQUIPMENT 
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ENJOY THE REFINEMENTS OF THE 


ROSS NEW MODEL 6” x 14” 


THREE ROLL MOTOR DRIVEN MILL 


For Grinding Ointment 
and Lipstick Bases, 
Deodorant Compounds, 
and for Milling Tooth 
Pastes and Shaving 
Creams. 


1. Convenient — Apron 

adjustment insures equal 

tension under all conditions. 2. Quiet — Tex-Rope Drive. 
3. Efficient — All the standard features that are found on 
larger ROSS Mills. 


Send for Catalog 10A covering our complete line of ROSS 
Mills and Mixers for the drug and cosmetic industry. 


CHARLES ROSS & SON COMPANY 


The Drug and Cosmetic Industry 





enw 7S 
gn ov aN 
T 4HBiag ‘eX, 


/! 
Le yy 
St Tie V4 
ta On yyy) 
ee Pee 17 
i (aii wu " 

















S&S G-1 Filler 


The Drug and Cosmetic Industry Sept. 40: 47, 3 














SANITAIR 

New Air Cleaner: Sanitair is the trade name of a new 
fully automatic rotary bottle and container cleaning 
machine manufactured by the U. S. Bottlers’ Ma- 
chinery Company of Chicago, Illinois. 

This recently developed cleaner will handle a wide 
variety of styles and types of containers regardless of 
their construction. Their filling openings may vary 
from the smallest AGST finish to the largest wide 
mouth finish. 

This new unit utilizes a blast of compressed air at 
pressures of from 50 to 90 pounds per square inch as a 
cleaning medium. 

The cleaning of these containers is accomplished in an 
inverted position and all foreign materials blasted from 
the insides of the containers can be collected by an in- 
dependent exhaust system. 

The direction of travel of the containers within the 
machine, the automatic feeding of the containers, the 
inverting of the containers, the inserting of the cleaning 
tubes, the cleaning of the containers, the removal of the 





cleaning tubes, righting and discharging of the contain- 
ers and the rotating of the complete working assembly 
of the machine is accomplished through the use of a con- 
tinuous and constant motion in one direction. 

This is made possible by employing double acting 
cleaning stations which do away with the need for re- 
versible cams and intermittent stop and go motions. 
Constant motion machines operating in a single direc- 
tion are known to have a longer life. They are much 
smoother in operation. 

By employing double acting cleaning stations each 
container may be held on the rotary bed of the machine 
for 134 revolutions of the machine bed instead of 34 
of a revolution as normally required by all other rotary 
machines. Double acting cleaning stations make pos- 
sible double the cleaning time normally available -on 
rotary machines. Double the cleaning times assures a 
thoroughly cleaned container. 
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The SANITAIR, like all other U. S. Automatic 
Rotary Machines is equipped with a U. S. Vari type 
Drive Control. This control permits almost instant 
selection of any predetermined operating or output 
speed between the minimum operating speed of forty 
containers per minute and the maximum operating 
speed of one-hundred and fifty containers per minute. 

The machine is normally supplied with one set of 
attachments for the handling of one size container only 
and without feed and discharge conveyor or conveyor 
drive. 

Additional attachments for handling a variety of 
types and sizes of bottles are also available from the 
manufacturer at a small additional cost. These attach- 
ments can be quickly and easily removed when chang- 
ing from one size container to another. Careful thought 
was given this problem by the U. S. Bottlers Machinery 
Company’s Engineering Staff when developing the 
SANITAIR. The most complicated change-over from 
one size container to another can be accomplished in 
less than ten minutes. 

When desired, Standard type LCC Machine Con- 
veyor manufactured by the U. S. Bottlers Machinery 
Company can be furnished for the handling of contain- 
ers to and from the SANITAIR. The bed of the 
machine, while normally supplied to handle U. S. Type 
LCC Conveyor Chain can be furnished to handle any 
of the standard machine conveyor chains supplied by 
other equipment manufacturers. The cleaning unit can 
be installed in any automatic production line by insert- 
ing in the present conveyor set-up. 


SHAFT SEALS 

The Syntron Co., Homer City, Penn. have developed 
some flexible pipe couplings and anti-friction mechani- 
cal shaft seals. These shaft seals are particularly useful 
for sealing the shafts of equipment such as vacuum 
mixers, dreg stills, compressors, vacuum pumps, etc. 


LABEL STORAGE 

It is a problem to store small labels in an accessible 
manner and yet in a limited amount of space because 
each label must be stored in a separate container. This 
leads to the use of many containers and a large amount 
of wasted space. In this connection, therefore, we 
would like you to consider the equipment made by 
Wellston Mfg. Co., 180 S. Michigan Ave., Wellston, O. 
This company manufactures revolving storage cabinets. 
There are innumerable sizes and designs. Each unit 
consists of a series of circular tiers which rotate on a 
vertical shaft. It is possible, of course, to have the bins 
on each tier made in different sizes to accommodate 
different size labels. Similarly it is obvious that a rotat- 
able bin of this kind can be enclosed within a housing 
and kept under controlled humidified conditions. 

Storage racks of this kind are invaluable in finished 
stock rooms for storing small articles such as lipsticks, 
rouges, nail polish, and similar items. Depending on the 
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/"BOTTOMS UP" 


‘9 ||” ROTARY BOTTLE 
CLEANER 


could tell its own story. 


You'd hear something like this: “I am one more of the many 
Karl Kiefer proved successes 


“T'll give smooth, continuous operation in synchronization 
with your filler and eliminate glass breakage. 


“I am equipped with variable speed drive, safety controls, 
speed indicator, auxiliary air filter. 


“Yes, I'll prove my efficiency in YOUR plant as I have in so 
many others if you'll only give me the chance.” 


We build completely automatic . . . semi-automatic 
. . . hand-fed equipment to clean, fill, close and 
convey bottles, jars, tins and collapsible tubes. 
Filters .. . . Pumps .. . . Percolators 
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size, one rack will store 80 or 100 items. Hence the 
orders consisting of small items for customer orders can 
be picked up without moving from a given convenient 
location. 


STAINLESS STEEL DRUG MILL 

In the preparation of granulations for tabletting 
certain combinations of materials and moisture cause 
more or less rapid deterioration of steel and iron parts of 
machines coming into contact with these materials. To 
overcome this corrosion the F. J. Stokes Machine 
Company, Philadelphia, is building drug mills of Stain- 
less steel. The design of this machine is the same as 
that of the Stokes No. 64-B Drug Mill, but a special 
Stainless steel is used for the hopper, grinding cones, 


cone drive shaft and collecting basin. All parts coming 
into contact with material being processed are thus 
made completely corrosion-resistant to all materials 
commonly used in pharmaceutical and chemical prepa- 
rations. 

A number of these machines are in operation and 
results have been entirely satisfactory. It is stated that 
experience has shown the greater first cost of Stainless 
construction is more than offset by the much longer life 
of the mill, its cleanliness and the prevention of con- 
tamination in products being processed. 


SCALE REMOVAL 

Those who operate water stills will be interested in 
the product K. A. T. made by the American K. A. T. 
Corp., 122 E. 42 St., New York, which is used for pre- 
venting the formation of scale in distilled water stills 
and evaporators. It also prevents forming an entrain- 
ment, thus promoting the production of a pure distil- 
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late. It is said to be very effective and will work with 
all types of raw water. The action of the material is 
strictly physical. It does not contain any chemicals, 
oils, or acids. The scale-forming impurities are coated 
and precipitated as sludge. It is recommended by both 
Barnstead Still and Sterilizer Co. and F. J. Stokes 
Machine Co. 


PAINT DRYER 

We all know what an interference painting can cause 
in production and office operations. Even though quick 
drying paints and enamels are used, from twelve to 
twenty-four hours or longer must be allowed for the 
paint to dry thoroughly. The Westinghouse Electric 
and Mfg. Co., have developed an idea which makes it 
possible to dry paint almost as fast as it is applied. The 
idea consists of a portable board of suitable dimensions 
on which are mounted twelve or more infra-red lamps. 
The board can be mounted vertically so that the painter , 
can push it along after him as he paints a side wall, for 
instance, or it can be mounted horizontally for use in 
connection with floor painting. Since floor painting 
causes most delay, the idea is worth trying. The infra- 
red lamps are screwed into ordinary reflector sockets. 


PATENT RECORDS 

As we have so often remarked, the patent office is a 
repository of good and half-baked ideas. We have been 
working on a new type of packaging machine which was 
considered patentable and in making the search it was 
surprising how many different inventors had sub- 
stantially the same idea but failed to develop a prac- 
tical, working apparatus. In making a careful examina- 
tion of all the patents bearing on our own apparatus, we 
came to the conclusion that there is a whale of a differ- 
ence between a good invention and a good machine and 
that this difference is essentially a question of good 
machine design. 

In not a single instance will any of the inventions 
work because the inventors lacked sufficient experience 
to make a practical operating machine or they failed to 
take into consideration some of the operating conditions 
under which the machine must work. In some instances, 
it was obvious that the machine could be applied to a 
single and very limited purpose. For this reason the 
several inventions failed to reach the market. 

We hope our own idea will work because, in the first 
place, we built an operating model which was tested 
over a considerable period of time and, secondly, we 
had sense enough to take it to a designer who has had 
many years of experience in designing automatic equip- 
ment. So if you have an idea which is patentable don’t 
worry too much about securing patent protection until 
you have first built an operating model. This in itself, 
together with your sketches and notes, constitutes a 
prior record and for all legal intents and purposes, it is 
virtually as good as a patent. After you have satisfied 
yourself that your invention is practical from a produc- 
tion standpoint, then take it to a good, widely ex- 
perienced machine designer. 
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The popularity of the Ross Systems throughout the Drug 
Industry results from the complete range of requirements that 
they cover. Designed to produce any pre-determined condition 
involving use of low, medium or high temperature, Ross Pure 
Air Systems are maintaining uniformity of materials and 
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You can rely upon recommendations by Ross based upon an 
experience of 20 years. 
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KOVEN VACUUM DRYER 

A rotary dryer of unique design for chemicals and 
other process materials was recently built by L. O. 
Koven & Brother, Inc., Jersey City, N. J., for a prom- 
inent manufacturer of pharmaceuticals and fine chem- 


icals. 

The all stainless steel drying drum—32” O. D. and 
54” long has a cylinder welded to dished heads. Through 
the stuffing box at one end of the drum a stainless steel 


vacuum pipe outlet permits the removal of vapors dur- 
ing drying. The drum rotates over a trough like gal- 
vanized steel stand at the bottom of which are a series of 
steam pipes used for supplying the heating medium. 
By rotating the drum over the radiated heat from the 
steam pipes, the material in the dryer is subjected to 
uniform exposure to the heat absorbed by the drum, 
thereby assuring uniform drying, at a uniform rate. 
In place of steam, gas or electric heating may be 
provided. 

The series of swing bolts which hold the reinforced, 
ribbed stainless steel cover in place are easily loosened 
allowing the cover to be quickly removed and the drum 
tilted into position for removal of material and recharg- 
ing of the dryer. Made of ordinary metals a dryer so 
designed can be used as a drug still. 


STRAINING 

It is a difficult problem to strain heavy mucilage such 
as quince seed and acacia mucilage. Asa rule the opera- 
tion is done by hand by rubbing the mucilage through 
a screen with a stick. It can be done very much more 
rapidly by using a vibrating screen of the type manu- 
factured by Great Western Mfg. Co., Leavenworth, 
Kansas. These screens are sometimes called riddles and 
consist of round sieves supported in a shaking mechan- 
ism. You can use any type of vibrator, of which a num- 
ber of standard units are available, or you can make a 
vibrator by attaching an off-center disc to a small high 
speed motor and affixing this motor to the frame of the 
screen. 


BANDAGE WRAPPER 

Completion of the first wholly automatic machine of 
its kind for wrapping, double-sealing, and providing an 
opening string for individual tape-bandages, was an- 
nounced by the Package Machinery Company, Spring- 
field, Mass. 
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Delivery of several of these special machines will be 
made to Bauer and Black. 

In final test runs the new machine is reported to have 
established a record performance for its three auto- 
matic operations totaling 125 wrapped bandages per 
minute. 

My good friend George Mohlman, vice-president of 
the company says that this new machine represents 
another step forward in the trend toward improved 
sanitary protection for pharmaceutical supplies by 
wrapping containers with glassine, cellophane and plio- 
film wrappings. Consumers, he added, are probably 
more conscious of wrapping on this type of product than 
on any other kind. 

The bandages, composed of gauze and adhesive tape 
ready for application on small cuts, are completely pro- 
tected individually for the first time. The seals are so 
tight an easy opening string is necessary to remove one 
end of the wrapping. This type of wrapping permits 
application of the bandage while it is still sterile, and 
removes the danger of it being handled when the wrap 
is removed. 


SEND FOR A COPY 

The American Seitz Filter Co., Paterson, N. J., have 
issued a new comprehensive and well illustrated bulle- 
tin on filtration. Among other units the company’s dual 
filter is described. This is a double section filter de- 
signed for double filtration. 

Cleveland Tramrail Co., Wickliffe, Ohio, have issued 
a brochure entitled “How To Determine Where Over- 
head Handling Can Be Used Profitably.”’ This booklet 
describes the design and application of monorail 
systems for various types of production. 

T. Shriver and Co., 810 Hamilton St., Harrison, 
N. J., have issued a bulletin on the filtration of drug 
and cosmetic products. 

B. F. Sturtevant Co., Hyde Park, Boston, have 
issued a bulletin on blowers for air conditioning and 
dust exhaust systems. 

Gale Oil Separator Co., 405 Lexington Ave., N. Y., 
have issued a bulletin describing the Gale separator 
which is a settling device designed for the separation of 
sludges such as soap slimes and other waste products 
from liquids of various kinds. A. number of firms are 
using these to separate polluted waste from their plant 
disposal systems to prevent the contamination of 
waterways. 

We would recommend sending for a copy of Process 
Industries Quarterly, Vol. 5, No. 2, published by Lukens 
Steel Co., Coatesville, Penn. This quarterly contains a 
number of interesting illustrations of pharmaceutical 
equipment. 

John W. Kiesling and Son, 1795 Atlantic Ave., 
Brooklyn, have issued a new catalog on factory eleva- 
tors and dumb waiters of all kinds. 

Brosites Machine Co., 30 Church St., N. Y., have 
issued a bulletin on the “Webcell Continuous Dialyser.” 
This dialyser will be of interest to all manufacturers who 
produce ampoule solutions. 
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BLACK STAR 


STABILITY 


In these times particularly, Stability is tremendously 
important too—in supply sources for materials for your 
Pharmaceutical Specialties. 


Dealing here, you have the benefit of an accumulated 
experience of almost a century and a quarter, plus sound 
American substitutes for commodities formerly im- 
ported and now hardly, or not at all available. 


In ISCO TRINITY TALC, for example, you can be 
sure of excellent quality, speedy delivery in any 
amount—and favorable price. The basic fine quality of 
this American Talc is reflected in the products in which 
it is used. 

ISCO SILVER TALC too, has long been a favorite 
with manufacturers of Face and Talcum Powders. 

For a good Stabilizer, you need look no further than 
ISCOALGIN, a purified white colloidal product ex- 
tracted from marine kelp in the U. 8. A. ISCOALGIN 
is water soluble, easily handled and requires no pre- 
servatives. 


Call on us for WATER SOLUBLE GUMS and 
almost every type of WAXES, produced in our Jersey 
City plant and backed by seasoned experience and ex- 
pert knowledge of what will give specific results in 
specific problems. 


SPU EG 


- Established. 1816) 
YORK 
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* COMPOUNDER’S CORNE 


OINTMENT VEHICLES 


An ideal ointment base would be one 
possessing the following characteristics: 
stability; neutral in reaction or almost so; 
non-greasy and not degreasing; non-de- 
hydrating and not too hygroscopic; non- 
irritating; removable by washing with 
water; compatible with most chemicals 
and body secretions; freedom from objec- 
tionable odor; does not stain; capable of 
having present chemicals soluble in water 
and in fats and a fairly rapid transfer of 
such chemicals into the skin; and display- 
ing efficiency on dry, oily and moist skins. 
One might extend the properties to the 
ease of preparation and cheapness in cost. 
The older ointment bases do not meet 
many of these requirements. However 
newer ointment vehicles are available 
which will meet most of these require- 
ments and make possible the more fre- 
quent use of ointment bases with in- 
creased efficiency. These newer vehicles 
owe their value to the presence of sub- 
stances which act as emulsifying agents 
and surface tension depressants. 

The dermatologist is well aware of the 
inadequacy of different vehicles for thera- 
peutic agents used in the treatment of skin 
diseases. Success or failure of therapy in 
dermatology depends frequently upon 
physical influences. Among the latter may 
be the solubility of the active agents or 
their ionization in the vehicle employed, 
and the lipotropic or hydrotropic charac- 
teristic of the vehicle. The old type oint- 
ment bases having an affinity for fat are 
indicated providing the surface of the skin 
is relatively intact and fatty. These lipo- 
tropic preparations are, however, ineffec- 
tive if the surface is moist, or as in many 
cases the epithelial layer of the skin is in- 
jured or destroyed. When the latter con- 
ditions prevail, a vehicle possessing a hy- 
drotropic characteristic, that is affinity for 
water is apt to be more effective in bring- 
ing the desired active agent or agents in 
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contact with the affected parts of the 
skin. 

Medicinal ointments depend upon diffu- 
sion and absorption, primarily, to produce 
the effects of the active therapeutic agents 
present. The inclusion of water in oint- 
ments has become an important factor, 
this resulting in a demand for bases that 
will carry large amounts of water or water- 
soluble drugs. 

Hydrotropic bases, frequently desig- 
nated as absorption bases, will absorb and 
carry large amounts of water and water- 
soluble agents. It is known from the ob- 
servations of different workers that the 
therapeutic agents contained in bases with 
lipotropic characteristics (as lard, petrola- 
tum, anhydrous wool fat) are not ab- 
sorbed by the skin as readily as when 
these agents are contained in hydrotropic 
bases which hold large amounts of water. 
The latter absorption bases are marketed 
as Synthetic Waxes and the Oxycholesterin 
Bases, which as hydrophilic bases absorb 
several times their own weight of water. 

Creams made with members of the 
Oxycholesterin Group are odorless, do not 
dry out, have long keeping qualities, and 
are not affected by temperature changes 
as are other bases. Powers, Leask and 
Warner state that the emulsifying effi- 
ciency of the cholestrol is much less than 
the emulsifying efficiency of mixtures of 
cholestrol and cholesterol esters when used 
with petrolatum for the purpose of emul- 
sifying water. Cholesterol esters when 
used alone have no emulsifying action. 

The Glyceryl Mono- and Di-Fatty Acid 
Esters produce oil-in-water type emulsions 
and are employed in the preparation of 
neutral oil-in-water non-greasy creams of 
low and medium fat content. Glyceryl 
monostearate gives oil-in-water emulsions 
and is more effective in the presence of 
soap. It is incompatible with soluble elec- 
trolytes and with free organic acid. 

Triethanolamine in combination with 
the soaps formed with the free fatty acids, 
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producing triethanolamine oleate and 
stearate, is used in the preparation of 
ointments which possess the power of ab- 
sorbing varying amounts of water. As an 
emulsifier, it permits the use of a large 
group of vegetable oils, petroleum prod- 
ucts, fats, waxes, etc. which can be emulsi- 
fied. The resultant product is white in 
color, possesses satisfactory consistency 
and texture, and remains stable for long 
periods of time. The particles of oil in 
such an emulsion are of uniformly small 
size. Vanishing cream formulas contain- 
ing triethanolamine and its soaps even in 
low concentration are removed completely 
by washing. 

The higher fatty alcohols (cetyl and 
stearyl alcohols) in combination with an 
oil-in-water emulsifying agent, produce 
effective cream and ointment bases. 

Water-miscible bases are to be preferred 
as bases for antiseptics and other thera- 
peutic agents when incorporated in the 
latter to produce ointments, lotions, etc. 
Self-emulsifying wax and water-miscible 
vanishing cream bases being miscible can 
be diluted with water and are comparable 
to conditions as found in practice on 
human tissue. Their use results in an “‘oil- 
in-water system,”’ the oil being surrounded 
by the water which is free for circulation 
and for misciblity with the culture medium 
or tissue fluids. In such a system electrical 
conductivity is possible. It is possible to 
add glycerin or even sufficient fat so as to 
overcome the drying effect of these bases 
(if this characteristic is displayed), an 
objection which occasionally may be 
raised though many vanishing cream bases 
do not reveal such an effect. With petro- 
latum or similar bases, dilution is only pos- 
sible with oil and not water, as such bases 
are not miscible with the latter. In the 
latter system there is no electrical con- 
ductivity. With such petrolatum type 
bases, the medicinal material incorporated 
with them can escape only with great 
difficulty into the essentially aqueous en- 
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INSECT REPELLENT 74 


Efficient Non-Toxic Repellent Base 
Glyceryl-, Ethylene—-, Propylene-, Diethylene Glycol-, 
Mono-Stearate, Mono-Laurate, Mono-Myristate, Mono-Oleate, Mono-Palm, Mono-Ricinoleate 


FATTY ACID ESTERS 


Methyl-, Ethyl-, Propyl-, Butyl-, 
Stearate Laurate Palm Myristate Oleate 
Also esters of other Fatty Acids and Alcohols. 








Kesscowax AC Triacetine C.P. Cycloform 
(Acid Emulsifier) (A base for Suntan Preparations) 


For Samples, Specifications or Suggested Formulae, WRITE TO 


KESSLER CHEMICAL CO., Inc. 


DELAWARE AVE. and MIFFLIN ST. ESTABLISHED 1921 PHILADELPHIA, PA. 
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TONKAIRE* 


Your problem for removing the sharpness of alcohol odor in perfumes 
and toilet waters is solved by using Tonkaire. 


Tonkaire is also used in talcs to remove the metallic earthy odor; 
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Trial pound . . . $8.00 Trial ounce . . . $1.00 


WRITE FOR SAMPLES AND INFORMATION TODAY 


* Reg. U.S. Pat. Off. 
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vironments such as tissue or culture media. 
When the oxycholesterin type bases are 
employed, if water is incorporated with 
the ointment (as it should be), there is 
provided a water-in-oil emulsion, which, 
although not miscible with an aqueous 
fluid, nevertheless, with the proper balance 
of ingredients, does permit the escape of 
water in which is dissolved the active 
medicaments, and this aqueous solution 
passes into the surrounding medium or 
environments. Theoretically, one would 
regard the oil ointment bases as the 
vehicles of choice when ointments con- 
taining therapetuic agents are used on 
skins where sebaceous secretions are pres- 
ent. Practically, however, in many in- 
stances ointment vehicles can be used in 
which the sebaceous secretion is emulsified 
with the ingredients in the ointment 
vehicle. 

Seven years ago, Gershenfeld and Miller 
reported on the findings of the in vitro 
efficiencies of the different ointment bases, 
the old and newer types. Within the past 
year, a more extensive report was pub- 
lished by Gershenfeld and Brillhart on the 
same subject. They incorporated bac- 
tericidal agents in the different vehicles, as 
with the same antiseptic but different 
ointment vehicles in the finished prepara- 
tions, it was possible to make in vitro com- 
parisons of the newer and older bases. 
Such in virto comparisons with any worth- 
while degree of accuracy were not possible 
with therapeutic agents other than anti- 
septics. Tests indicated that antiseptics 
used in the newer water-miscible ointment 
bases gave greater bacteriostatic action as 
revealed by the production of inhibition 
zones than in the older type of bases when 
tested by the F. D. A. Agar Plate and 
Agar Cup Plate techniques. 

The following base groups are arranged 
according to the size of the Inhibition 
Zones produced—(a) group giving the 
greatest in width decreasing to (e) the 
smallest. 

(a) Synthetic Wax Base Group 
(b) Oxycholesterin Base Group 
(c) Benzoinated Lard Group 
(d) U.S. P. XI Base Group 
(e) Petrolatum Base Group 

There was a direct relation in the Inhi- 
bition Zones formed within each group, in 
that the more water the ointment con- 
tained the greater was its Inhibition Zone. 
This relation varied slightly in the Syn- 
thetic Wax and Oxycholesterin groups, de- 
pending somewhat on variation of in- 
gredients and probably on physical factors. 

Though laboratory findings cannot be 
transplanted to clinical conditions and in- 
terpreted always without further observa- 
tion, the in vitro findings obtained in terms 
of bacteriostatic action (by noting inhibi- 
tion zones) appear to be of sufficient value 


to warrant further study and an extensive 
different 


clinical investigation of the 
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newer ointment vehicles. The clinical re- 
ports by several practitioners and espe- 
cially by two prominent dermatologists 
paralled the in vitro findings. They ob- 
tained equally valuable results when 
therapeutic agents other than antiseptics 
were incorporated in the newer ointment 
vehicles. In fact, if the active ingredient 
responsible as the emulsifier in the newer 
bases is present in increased amounts, their 
efficiencies are reduced both in in vitro 
and in in vivo tests. This in all probability 
is due to the fact that the increased 
amount of emulsifying agent binds the 
water and does not allow its diffusion from 
the ointment into the tissues or medium 
where its action is required. Attention 
may be directed to the fact that the dis- 
appearance of ointments, leaving the skin 
free from greasiness, may not be a matter 
of true absorption. The rate of emulsifica- 
tion must be considered. 

It appears that the newer ointment 
bases are used extensively in the cosmetic 
industry. Here such factors as stability, 
appearance and observations when applied 
to the skin, etc. influence the composition 
of the formula rather than such factors as 
effectiveness in the transfer of chemicals 
into the skin and the efficiency of the 
preparation on dry, oily, and moist 
It, therefore, should be apparent 
that empiric formulas may be satisfactory 
for cosmetic use, but are to be regarded as 
efficient ointment vehicles for therapeutic 
agents only after satisfactory in vitro and 


skin. 


in vivo. tests are conducted. Louis Ger- 
shenfeld, Am. J. Pharm., 1940, p. 281. 


FOOT PREPARATIONS 


On the border-line between cosmetics 
and pharmacy, one may reasonably con- 
sider many of the preparations put forward 
for the treatment of the feet. Undoubtedly 
some of the salts recommended approx- 
imate more closely to cosmetics than to 
pharmaceuticals, and while many of these 
will be of use in cleansing the feet, they are 
not necessarily in themselves curative. 
Tired feet bathed in hot or warm water 
and then rinsed in cold, preferably running, 
feel instant relief, but this form of treat- 
ment does not necessarily mean that the 
feet will not be tired out again before the 
day is out or on many other days. Proper- 
ly fitting shoes also contribute largely to 
the well-being of the foot, but how many 
women, or men for that matter, are im- 
mune to the demands of fashion. 

The characteristic and extremely un- 
pleasant odor of sweating feet is caused by 
micro-organisms and can be counteracted 
largely by antiseptics such as potassium 
permanganate or formaldehyde, but these 
cannot, unfortunately, be made up into 
convenient and attractive little packages 
for dressing table or kitbag use. Aluminum 
chloride is used for underarm application 
and is probably one of the best perspira- 
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tion correctives for the feet, when used in 
about half the concentration normally 
employed for the arms. 

For travelling compacts it is probable 
that formulas based on oxyquinoline sul- 
fate or chloramine are the most satisfac- 
tory. Paraformaldehyde or hexamethylene 
tetramine can be used, but many people 
are sensitive to formaldehyde and it is, 
therefore, inadvisable to use these on 
tender skins. In the event of quinosol or 
chloramine being employed there is little 
reason why they should not be made up 
into powders on the recognized lines, using 
them instead of boric powder. When one 
considers the small amount that would be 
required, it is seen at once that a much 
more absorbent powder base can be simul- 
taneously employed. In cases of bromi- 
drosis, the perfume should be not only one 
that will tend to neutralize the odor, but 
should also be slightly antiseptic, and for 
this purpose thymol, eucalyptol, pepper- 
mint, menthol or methy] salicylate provide 
satisfactory aromatic materials on which 
to build. The powder itself, while contain- 
ing an appreciable amount of starch and 
kaolin to act as absorbents, also requires 
an ingredient which will provide the neces- 
sary “slip,” and if boric acid has been 
omitted, it is advisable to incorporate zinc 
or magnesium stearate. 

Foot balms and ointments are being 
recommended at the present time, the 
chief difficulty being to obtain a really 
satisfactory ointment base for the purpose. 
Mineral oil and mixtures of mineral oil and 
petrolatum are largely recommended. The 
foot ointment of the Pharmaceutical 
Recipe Book of the American Pharmaceu- 
tical Association, based on the U.S.P. lead 
oleate plaster and soft paraffin, with a 
small quantity of arachis oil, is more satis- 
factory, but it is doubtful whether it is 
wise to use so much lead for a prolonged 
period. A better base, though more expen- 
sive to prepare, would seem to consist of 
zinc oleate instead of the lead plaster, to- 
gether with a higher proportion of peanut 
oil. Precipitated sulfur or rubber sulfur, 
boric acid or tannic acid, can then be in- 
corporated as desired, to yield a suitable 
preparation. 7. McLachlan, S. P. C. 


CERASYNT A 


Cerasynt A is a wax which is self-emul- 
sifying in alkaline, acid and neutral 
mediums. It is stable in the presence of a 
large number of acids, such as lactic, 
citric, tartaric, etc. as well as aluminum 


sulfate and similar electrolytes. It has 
been used in a deodorant cream containing 
as high as 15 per cent. of aluminum sulfate 
and the cream underwent no breakdown 
during several months of observation. 
High proportions of sodium and potassium 
sulfites have also been successfully in- 
corporated in creams based upon.this syn- 
thetic wax. Van Dyk § Co., Jersey City, 
New Jersey. 
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POPULAR FANTASY 
PERFUMES 


Most of the classical perfumes are fairly 
simple in composition. Some of them, 
however, are based on floral extraits, and 
in order to market a similar type of essence, 
these pomade washings would have to be 
replaced by the appropriate amount of 
natural or synthetic floral absolutes. This 
question of the modernization of out-of- 
date formulas has been dealt with at some 
length by Cerbelaud. This author, as an 
example, has taken an old formula for 
Parfum Ideal from the ‘‘Nouveau Formu- 
laire”’ of J. P. Durvelle, viz.: 


Parfum Ideal Type 
Rose Infusion (first) 
Jasmin Infusion (first) 
Fleur D’Oranger Infusio (first) 
Cassie Infusion (first) 
2,500 Tinct. Vanillin 2% 
100 Tinct. Civet (Nat.) 3.5% 
80 Bergamot 
85 Rose Otto 
25 Lavender 
20 Mandarin 
10 Neroli (Art.) 
20 Ylang-Ylang 
2 Clove 
3 Costus 
20 Methyl Ionone Extra 
25 Coumarin (Powd.) 
30 Musk (Art.) 
and replaced the alcoholic infusions and 
tinctures by modern equivalents, arriving 
at the following simplified formula, which 
is said to be equal in all respects to the 
original: 
35.86 
8.34 
8.34 


4,300 
1,000 
1,000 
1,000 


Rose Absolute 

Jasmin Absolute 

Orange Flower Absolute 
8.34 Cassie Absolute 

50.0 Vanillin 
3.5 ° Civet (Nat.) 

80.0 Bergamot 

85.0 Rose Otto 


Lavender 
Mandarin 

10.0 Neroli (Art.) without Indol 

20.0 Ylang-Ylang : 

2.0 Clove 

3.0 Costus 

20.0 Methyl Ionone Extra 

25.0 Coumarin (Powd.) 

30.0 Musk Ketone 

As the basic constitution of most of the 

perfumes is generally known, it is only 
necessary to convert them according to 
these instructions in order to obtain a 
good perfume which is easy to make in 
quantity. Three examples of converted 
formulas from this group will suffice: 


25.0 
20.0 


Florami Type (Essence) 
5.0 Musk Ambrette 
2.0 Methyl Salicylate 
Santal 
Ethyl Vanillin 
Bergamot 
Methyl Ionone 
Lemon 
Clove 
Rose Absolute Synth. 
Oeillet Absolute Synth. 
Jasmin Absolute Synth. 
Heliotropin 
Jonquille Absolute Synth. 


Trefle Type (Essence) 

Amy] Salicylate 

Isobuty] Salicylate 

Benzyl Salicylate 
Bergamot 

Coumarin 

Isoeugenol 

Vetivert Java 

Ionone Alpha 

Ylang-Ylang Bourbon 
Mousse de Chene Absolute 
Methyl Nonyl Acetaldehyde 

24% 

0.5 Rosacetol 10% 

2.0 Musk Ambrette 


0.25 
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: Lavender 40-42% 
R Rose Otto 
Jasmin Absolute Synth. 
; Hydroxycitronellal 
.25 Birch Bud Oil 


Old English Lavender (Finished Perfume) 
60.0 Lavender Oil (English) 
25.0 Lavender Oil (French) 40-42% 
3.0 Bergamot 
5.0 Labdanum Infusion 
4.0 Mousse de Chene Infusion 
2.0 Geraniol 
1.5 Lemon Oil 
1.0 Benzyl Acetate 
1.2 Musk Ketone 
0.5 Neroli Synth. 
0.3. Vanillin 
0.25 Coumarin 
0.25 Indol Solution, 5% 
2,296.0 Alcohol 
800.0 Distilled Water 
F. H. Sedgewick, S. P. C. 


SPICONE 

Spicone, a new offering of Compagnie 
Parento, Inc., has a spicy, floral fragrance, 
but does not imitate any of the known 
spicy odors. Its fragrance is very lasting 
and the oil has excellent covering power. 
It is reasonably priced and is very soluble 
in sulfonated oils, mineral oil, diluted alco- 
hol and diluted isopropanol. Because of 
this solubility as well as its other proper- 
ties, Spicone is admirably adapted for use 
in brilliantines, shampoos, hair prepara- 
tions and low priced toilet waters, either 
alone or mixed with other perfume oils. 


BERGAMOT SYNTHETIC 

This product, offered by Van Dyk & 
Co., is said to duplicate the odor of natural 
bergamot with exceptional fidelity, having 
the same high top note characteristic of 
the natural product. It is claimed to be 
10 to 15 per cent. stronger than the natural 
oil and to have greater lasting power. 


5 
0 
0 
5 
25 


0 
2 
5 
2 
0 
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GOOD PACKAGING 
APPRECIATED 


ECENTLY, from points separated by an entire con- 
tinent, came comments from two of our customers, each 
unsolicited and each prompted by the same thought. The 
first, writing from California, had this to say: ‘For several 
years we have had the opportunity of noticing the uniformity 
of Fritzsche Brothers’ products and the care with which they 
are packaged. It has occurred to us that a note of apprecia- 
tion would not be out of order... . The packages used by 
Fritzsche Brothers are outstanding in that they afford the 
perfumer an ease of pouring and utility which is not found 
among packages used by your competitive houses. The 
appearance also of the packages is such that they are nice 
to have around...” Then, from the Receiving Department 
of an eastern concern came this brief notation written across 
the claim sheet which accompanies every Fritzsche shipment: 
"This is not a complaint. It is a privilege to tell you that 
your goods are packed beautifully. . .. It’s a pleasure to 
unpack them... .” 

Time and effort expended in careful packaging return a rich 
reward in these and similar expressions of appreciation from 


our customers. 


FRITZSCHE BROTHERS, Inc. 
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AMBERGRIS ARTIFICIAL F.B. 


An Essential Aid to 


Lower Cost Perfuming 


. 


“HIS product is proving a boon to soap, perfume and cosmetic manufac- 
turers whose material and manufacturing costs are vital competitive factors. 
For one thing, it is easy to use. Readily soluble in alcohol and all essential 
oils, it requires no pre-treatment whatever. For another, it has the effect 
and essential characteristics of the genuine product. Alcoholic tinctures 
made with AMBERGRIS ARTIFICIAL F.B. impart tenacity, fixation and 
stability to a high degree. Manufacturers who compound their own odor 
blends will find that it enables them to produce exquisite modern odor effects, 
floral types such as lilac, and perfumes embodying the so-called ambre note 
at much reduced cost and without noticeable effect upon quality. As an 
aid to lower cost perfuming, AMBERGRIS ARTIFICIAL F.B. has the 
unqualified endorsement of our laboratories. 


May we suggest that you try this as well as our other artificial animal scents 
—Castoreum, Civet and Musk. 











In addition, the same company is offer- 
ing Maskol Type 1216 as a deodorizer for 
isopropyl alcohol. From 14 to 44 ounce of 
the oil per gallon should be sufficient to 
neutralize the characteristic odor of iso- 
propyl alcohol. 


PETRA FIXATIVE 


Petra is the name given to a new product 
for which interesting claims are being 
made. Although it has a characteristic 
odor of its own, this disappears in the 
presence of perfume materials, while the 
mixture has greatly increased lasting 
power. Petra is a colorless liquid, soluble 
in alcohol, benzyl benzoate, and the essen- 
tial oils. Because of these properties, its 
use does not entail the losses and incon- 
veniences encountered with usual natural 
fixative compounds. The Sparhawk Co., 


Sparkhill, N. Y. 
LIQUID POWDER 


Liquid face powders in their simplest 
form consist of a powder base such as zinc 
oxide incorporated in a liquid base com- 
posed of water and a mildly adhesive 
agent—e. g., glycerin. In practice, how- 
ever, the compounding of such prepara- 
tions is more complicated. Thus the pow- 
der base usually consists of three or four 
different materials, including appropriate 
cosmetic lakes as coloring agents. So far 
as perfuming is concerned, the water may 
be partly replaced by rose water, orange 
flower water, etc., or a trace of perfume oil 
may be incorporated by including some 
alcohol in the formula. 

It is fairly obvious that these liquid 
powders will require to be shaken before 
use, and—if it is desired to disperse the 
powder base throughout the liquid vehicle 
—the formulas must be modified by the 
addition of special suspending agents. 
First and foremost comes the possibility of 
utilizing the colloidal suspensoid properties 
of selected Cornish kaolins, osmo-kaolin, 
bentonite and wilkinite. These enable other 
insoluble powders to be suspended in the 
aqueous base, thus forming an attractive, 
homogeneous lotion. There is no doubt 
that colloidal additions tend to create 
permanent suspensions, but in practice the 
goal of perfection is rarely attained, the 
resulting preparations usually being of a 
readily dispersible, semi-permanent char- 
acter. In short, it may be concluded that 
colloidal kaolins, etc., have an improving 
effect upon almost any type of liquid pow- 
der, and, under conditions approaching 
the ideal, colloidal admixtures may be ex- 
pected to produce stable suspensions. 

Points to be remembered are that by no 
means all kaolins are of a colloidal or sus- 
pensoid nature, and that colloidal kaolin 
suspensions are flocculated in the presence 
of strong electrolytes, although they are 
stable to small proportions of alkali. Col- 
loidal clay occurs as a soft, whitish powder, 
odorless when dry but developing an 
earthy odor when moistened. This charac- 
teristic odor demands particularly careful 
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selection of appropriate perfuming ma- 
terials in order to mask it when in the 
presence of water. Non-colloidal kaolins 
cannot, of course, be utilized as suspending 
agents, but they may nevertheless form 
part of the powder base owing to their 
considerable covering and adherent proper- 
ties and the attractive matt effect that can 
be obtained with them. Fuller’s earth, ob- 
tainable also as “white fuller’s earth,” is 
an impure variety of kaolin, containing 
iron and magnesium; it is used in nursery 
(baby) powders and facial clays, but not 
to any extent in liquid face powders. 

Some manufacturers also include in their 
formulas products designed to increase the 
viscosity. Into this category come gum 
and seed mucilages, carragheen, gelatin, 
gum substitutes, etc. Moreover, prefer- 
ence is sometimes shown for the incorpora- 
tion of the powder base in a thin fatty 
emulsion instead of a_ straightforward 
aqueous solution, but in such cases there is 
always a marked tendency for the emul- 
sion to separate and become unsightly. 
Also, if the powder base is properly con- 
stituted and adequately dispersed through- 
out the liquid vehicle, there should be no 
necessity whatever for the inclusion of an 
emulsion. 

The potential ingredients of the powder 
base of these liquid powders or “founda- 
tion lotions” are briefly as follows: col- 
loidal kaolin or bentonite, titanium di- 
oxide or zinc oxide, calamine, talc, pre- 
cipitated chalk, amorphous silica, mag- 
nesium and zinc carbonates, magnesium 
and zinc stearates (traces only) and, of 
course, the usual proprietary face powder 
bases. The proportion of powder base to 
liquid vehicle varies from 15 to 25 per 
cent., according to the density of the ma- 
terials used. Incidentally, it is not usually 
advisable to incorporate high proportions 
of precipitated carbonates and other very 
light materials, or these will be apt to 
separate out from the rest of the powder 
base and float in unsightly fashion on the 
surface of the liquid. 

The liquid vehicle consists chiefly of 
water or aromatic waters. To this may be 
added glycerin or diethylene glycol, alco- 
hol, witchhazel solution, benzoin tincture, 
small amounts of gum mucilage, eau de 
Cologne, liquid cream emulsions, and per- 
fume oils. On the whole, it is quite true to 
say that the addition of substances to in- 
crease the viscosity of the liquid vehicle 
should be made with caution, because the 
resulting lotion should not be rendered 
sticky, nor should it require an undue 
amount of time to dry. 

The problem of coloring the liquid pow- 
der or foundation lotion must be left to the 
discretion of the individual manufacturer. 
It is absurd to state categorically that 
water-soluble dyestuffs should not be used. 
The fact remains that some buyers like a 
preparation that, consists of a pigment- 
colored powder base and a clear, super- 
natant layer of liquid, while others prefer a 
colloidal dispersion, uniformly colored 
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with the aid of insoluble lakes and soluble 
dyestuffs; yet others are apparently not 
averse to a two-layer product, the lower 
portion of which is pigment-colored while 
the liquid also is tinted by means of solu- 
ble dyestuffs. The latter should obviously 
be innocuous. 

So far as insoluble colors are concerned, 
use is made of the naturally occurring 
pigments known as ochres, siennas, am- 
bers, Armenian bole, etc., as well as the 
usual cosmetic lakes (e. g., brilliant geran- 
ium, claret, magenta, mandarin, orange, 
brilliant scarlet, buff, tan, and the various 
yellows). Synthetic ochres made by pre- 
cipitation and calcining are extremely use- 
ful, for they are very smooth, and free 
from grit, besides being highly concen- 
trated and fast to light. The best cosmetic 
effects may be obtained by judiciously 
combining the relatively dull but light-fast 
ochres with the brighter but less stable 
organic lakes. This is advisable if only for 
the fact that a really effectively tinted 
foundation lotion or liquid powder has a 
tremendous sales-advantage over less 
cleverly balanced competitive products. 


J. M. Vallance, Manuf. Chem. 


MASSIVE MORPHINE DOSES 

Dopffel and Kutschera-Aichbergen re- 
port excellent results obtained by massive 
doses of eupaverine, a morphine deriva- 
tive, in embolism, angina pectoris and 
bronchial asthma. Primarily employed in 
large doses as a last recourse in desperate 
cases, the drug was observed to be well 
tolerated, to give unexpected relief and to 
be productive of significant improvements. 
Single doses ranged from 0.12 to 0.3 Gm., 
with the total daily dosage as high as 2Gm. 
The drug was slowly administered, usually 
by the intravenous route, though intra- 
arterial injection is also indicated. In one 
case, in a person aged 46, of aortal em- 
bolism complicated by diabetes and ar- 
teriosclerosis in which gangrene had oc- 
curred in the right toe with extension over 
the dorsum of the foot, eupaverine ob- 
viated surgical intervention. The large 
ulcer on the foot not only healed but the 
toe was saved. A patient aged 74 with a 
badly damaged cardiac muscle was given 
1.82 Gm. of the drug; not only was the 
pain eased but an improvement of cardiac 
action was noted. In a case of bronchial 
asthma in which the patient, aged 40, had 
been treated unsuccessfully for twenty 
years and in which dyspneic spasms would 
last for hours, suggesting imminent suffo- 
cation, eupaverine would restore normal 
breathing within a few minutes, though it 
left the disease unmodified. Total dosage 
in this case amounted to 7.68 Gm. The 
authors believe that eupaverine in large 
doses is the best remedy for angina pectoris 
and that serious attacks of bronchial 
asthma can be promptly checked by this 
drug. It is contraindicated in pulmonary 
emphysema with cardiac lesions. Zeits. 
klin. med. vol. 137, Op. 341. 


329 












oe 


Sx REYES ID TEI pe 2 


/ 


Iie tyre EE” 


A sf 1%, iS “ 


FEM 


¥ 


4 


r 


for 


concerned 


FACE POWDERS 


py 


G 


to the Last Drop! 
... when you use Penn-Drake White Oils for your base 
Because Penn-Drake White Oils have a greater affinity for 


the other materials you use, your creams are smoother, have 


TALCUM POWDER 
LOTIONS 
added penetrating power, increased cleansing power. 
And because Penn-Drake White Oils retain their desirable 


3 _ TOILET SOAPS 
odorless, colorless, tasteless characteristics permanently, your 
creams stay silky and smooth TO THE LAST DROP... 


: MEDICATIONS 
do not shrink or crack in the jar... do 
not become discolored or develop an un- 
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Standardize on Penn-Drake, the White 
Oil that costs no more, yet helps your 
creams “retain their School-girl Complex- 
ion.” Write for full details today. 


petroleum 
products 


PENNSYLVANIA REFINING CO. 
GENERAL OFFICES: BUTLER, PA. 
BRANCH OFFICES: CLEVELAND, OHIO 


SCRANTON, PA. JERSEY City, N. J. 

Refineries at Karns City and Titusville, Pa. 

Sales Offices and Warehouses at: New York « Chicago « Boston * Philadelphia 

Atlanta - Petersburg, Va. - Dallas, Texas - Detroit - St. Louis - Los Angeles 
Manufacturers of: 

White Oils—U.S.P. and Technical 


Petrolatums (all grades and colors) 
INSECTI-SOL (deodorized base) 


Mahogany Sulphates—Soaps 
Waxes 


Motor Oils and Greases—branded 
and unbranded 
Industrial Lubricants and Greases 
Naphthas—P. & M. Naphtha and 
ry Cleaning Naphtha 
Kerosene 


Gasoline 
Rubber Solvents 


High Flash Lubricants 
Neutral Oils 


Bright Stoch 
Fuel Oils—Furnace Oil and Burning Oil 
= oS 
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THE NEW JERSEY ZINC COMPANY 


160 FRONT STREET e NEW YORK 
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ADVANCING THERAPY 


SULFATHIAZOLE FOR BUBONIC 
PLAGUE 

Sokhey and Dikshit found sulfathiazole 
to be effective for plague in mice. Sulfa- 
pyridine also had some action. In human 
cases of plague the most important factor 
which decides the issue is the development 
of septicemia. Septicemia develops in mice 
from forty-eight to seventy-two hours 
after the induction of infection by the sub- 
cutaneous route. Therefore the authors 
started the administration of the drug at 
four different stages of the infection: at 
the time the infecting injection was given 
and twenty-four, forty-eight and seventy- 
two hours later. Twenty animals were 
used in each experiment. The mice were 
observed for at least thirty-one days. In 
human plague spontaneous recovery in. 
variably results if the lymph glands pre- 
vent the spread of infection to the blood 
stream and the infection remains localized. 
The occurrence of such cases in different 
outbreaks is from 20 to 50 per cent. If the 
organisms pass the lymph glands and a 
septicemia results, death invariably fol- 
lows unless an effective agent can be given 
to control the infection. The effective 
agent must be given before extensive de- 
struction of the tissues of the organs has 
resulted. When the mice were given the 
drug before septicemia had set in, that is 
before forty-eight hours after infection, as 
little as 10 mg. of sulfathiazole twice a day 
for ten days saved nearly 80 per cent of the 
infected animals, and even better results 
were obtained by doubling this dose. Sul- 
fapyridine produced about the same action 
as sulfathiazole in the early stages of infec- 
tion with doses of the same order. When 
the administration of the drugs was started 
after septicemia had set in, a dose of 20 
mg. of sulfathiazole twice a day for ten 
days cured approximately 80 per cent. of 
infected animals when the drug was given 
forty-eight hours after infection and 65 
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per cent. when given seventy-two hours 
after infection. Doubling this dose pro- 
duced even better results, the survivals 
becoming 90 and 80 per cent., respectively. 
Lancet, 1940, p. 1040. 


AZOSULFAMIDE 


Smith reports five cases in which azosul- 
famide was used locally. The cases were 
pneumococcic empyema, abscess in the 
gluteal region, varicose ulcer, perineal 
ulcer and a large raw surface on the chest, 
neck and arms resulting from a severe 
burn. The drug had antibacterial deodor- 
ant and stimulating action in these cases. 
Toxic effects did not occur. From these 
results (and in twenty-five other cases) and 
from the literature it may be concluded 
that azosulfamide has a powerful anti- 
bacterial effect when in contact with in- 
fected tissues. This treatment may be of 
great value in war wounds and injuries, all 
of which are certain to be contaminated. 
The deodorant and stimulating action of 
the compound may be produced by the dye 
substance contained in azosulfamide. 
Brit. Med. J. 1940, p. 1016. 


CHONDROITIN FOR MIGRAINE 


Drewyer used chondroitin in capsules 
containing 0.6 Gm., four capsules three 
times a day after meals, as recommended 
by Crandall, in the treatment of sixteen 
cases of migraine and fourteen of idio- 
pathic headache. The patients have been 
under treatment for from six months to 
three years and 67 per cent. of them have 
been completely relieved of their symp- 
toms, 13 per cent. have been partially re- 
lieved and 20 per cent. experienced no 
benefit. Among the failures those with 
true migraine were often relieved by ergot- 
amine tartrate intramuscularly. The 
author believes ehondroitin to be a val- 
uable adjunct in the prevention of these 
types of headache. Mich. State Med. Soc. 
J. vol. 39, p. 486. 
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EMPYEMA TREATMENT 

Menten and MacDonald treated 
twenty-five children suffering from em- 
pyema with hydroxyethylapocupreine di- 
hydrochloride. From 25 to 150 cc. of the 
drug, preferably dissolved in a slightly 
alkaline solution in a concentration of 
1 per cent., was injected and left in the 
empyema cavity after a fairly complete 
evacuation of the pus was complemented 
by irrigation with the dissolved drug. 
Irrigation and instillation were repeated 
every third day. Usually after the second 
or third treatment the pus became sterile, 
the temperature returned to normal and 
the appetite improved. As the amount of 
pus progressively diminished, the tem- 
perature gradually approached normal. 
With evacuation and irrigation alone there 
was a temporary fall in temperature fol- 
lowed by prompt refilling of the empyema 
cavity with pus, which always gave a 
positive culture for pneumococcus. If the 
condition had existed for three or four 
weeks it usually did not respond to treat- 
ment as readily as when the disease was of 
shorter duration. The number of taps, 
combined with instillation of the drug, 
varied from three to twelve and the 
amount of drug used ranged from 195 to 
1,200 cc. The time required for cure varied 
from eleven to thirty-seven days, with an 
average of twenty-six days. Ofthe twenty- 
five children who received the closed 
treatment, nineteen were adequately and 
six were only partially treated. Fourteen . 
of the nineteen patients responded favor- 
ably to treatment and were discharged 
completely cured. Three of the remaining 
five patients who failed to show favorable 
results had complicating pathologic: dis- 
orders: an additional streptococcic infec- 
tion, a recurrent pneumonia and an ob- 
scure abdominal condition. The drug 
therapy was ineffectual for the other two. 
The fourteen operated on (eight pre- 
viously treated with the drug, two of the 
ineffectually and the six partially treated 
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A LIPSTICK THAT'S NEW! 


Here is a really different and better lipstick. Its superior qualities are secured 
by our success in eliminating castor oil from the lipstick formula — principle 
effort of lipstick chemists over the past several years. While one other cas- 
tor oil free lipstick is making a notable public success, this is the first time a 
castor oil free lipstick has been offered to the trade. (No substitute for castor 
oil or any of the advertised specialties for this purpose are used). 


Here are some of the qualities you will find in this new lipstick: 


Greater indelibility (with use of less dye) 
Very brilliant luster on application 

No running (high melting point) 
Completely and permanently non-rancid 


This lipstick should be compared to be appreciated. Let us send or bring samples. 


KELTON COSMETIC CO. 


43 West 27th St., 819 Santee St., 
NEW YORK, N. Y. LOS ANGELES, CALIF. 
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Distributors for: CALIFORNIA FRUIT GROWERS EXCHANGE « Products Department, Ontario, California 
Producing Plant: The Exchange Orange Products Company, Ontario, California 


Copyright, 1940, California Fruit Growers Exchange, Products Dept. 
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patients) were discharged from the hos- 
pital on an average of twenty-seven days 
after operation, returning to the dispens- 
ary for dressings. The average time re- 
quired for the eradication of the empyema 
was approximately the same for the two. 
Hydroxyethylapocupreine dihydrochloride 
could undoubtedly be made more effective 
by. the use of oxygen instillation to control 
pressures during evacuation of pus and by 
treating patients before the fibrin layers 
become too thick. More concentrated 
solutions of the drug for instillation and 
better technical removal of pus, as with 
Miller or Robinson pneumothorax needles, 
might shorten the time of treatment. 
Blood transfusions might be helpful in 
building up the child’s resistance. The use 
of the drug is limited to pneumococcic 
empyemas and to cases in which no inac- 
cessible encysted pus is present. Penn. 
Med. J. vol. 43, p. 1305. 


SYNTHETIC ESTROGEN 

Stilbestrol dipropionate gave excellent 
subjective relief to thirty-five of fifty-six 
hypogonad women (62 per cent.) and par- 
tial relief to seventeen (30 per cent). 

It is a highly potent estrogen, producing 
estrous vaginal smears, proliferative 
changes in the endometrium, breast 
growth and all the other known effects of 
natural estrogens. 

Compared to estrone, stilbestrol is ap- 
proximately twice as potent when given 
intramsucularly. A milligram of stilbestrol 
orally is roughly equivalent to a milligram 
of estrone intramuscularly. 

By intramuscular injection, stilbestrol is 
approximately one third to one half as 
potent per milligram as estradiol ben- 
zoate. 

Stilbestrol is roughly from 50 to 66 per 
cent as potent orally as by injection. 

Nine patients (16 per cent.) had un- 
pleasant effects, consisting of nausea in 
five instances and of nausea and vomiting 
in four. In only two cases was it necessary 
to discontinue the drug. In no case were 
serious results detected. No abdominal 
distress, diarrhea or cutaneous rashes 
occurred. 

Studies of liver function showed no evi- 
dence of hepatic impariment. No changes 
were noted in the blood or urine. 

Further studies of stilbestrol and re- 
lated compounds are indicated before 
these substances are released for general 
use. The toxic effects of the natural and of 
the synthetic estrogens should be com- 
pared, since it has been demonstrated that 
in high dosage both may be toxic. C. M. 
MacBryde, H. Freedman, E. Loeffel, and 
D. Castrodale, J. A. M. A. vol. 115, p. 440. 


HISTAMINASE 


Histaminase oxidizes histamine in the 
body and is a helpful factor in the treat- 
ment of allergic dermatoses. A small 
group of thirty-five patients with various 
allergic dermatoses was treated with his- 
taminase, orally and by injection. There 
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was partial or total improvement noted in 
all but nine of the patients treated. No 
definite conclusions can be drawn regard- 
ing the dosage of histaminase, since each 
case must be studied individually. How- 
ever, as yet no untoward reactions have 
been noted after patients have taken as 
much as 150 histamine detoxicating units 
daily for four or five days. Patients re- 
ceiving intramuscular injections of his- 
taminase had very much better results 
than those receiving the enzyme in tablet 
form. The first four injections elicited 
symptoms comparable to those following 
foreign protein shock therapy. Further 
clinical and laboratory data are necessary 
before any definite conclusions can be 
drawn regarding the specific value of his- 
taminase. L. C. Goldberg, J. A. M. A. vol. 
115, p. 429. 


SYNTHETIC VITAMIN K 

Thyloquinone, 2-methyl-1, 4-naphtho- 
quinone, a synthetic preparation of high 
vitamin K activity, has been placed upon 
the market by E. R. Squibb & Sons, New 
York. Dissolved in corn oil, Thyloquinone 
is supplied in two forms for oral adminis- 
tration—as a solution and in small 
capsules. 

Ansbacher and Fernholz of the Squibb 
Institute for Medical Research were the 
first to demonstrate the high biologic 
activity of 2-methyl-1, 4-naphthoquinone. 
Later reports from many different labora- 
tories have confirmed their findings. The 
substance is more potent, more rapid in 
action and more economical than naturally 
occurring vitamin K, or Kz or any concen- 
trate of these vitamins. 

The clinical indications for Thylo- 
quinone are the same for vitamin K con- 
centrate. 


TREATING INFECTED WOUNDS 

Since 1935 the author has treated 1096 
patients suffering from infected wounds 
with soaks of saturated sodium sulfate 
solution, without any antiseptic, and all 
the cases, except those with malignant 
ulcers, have recovered. He considers that 
the osmotic pressures of sodium sulfate, 
magnesium sulfate and sodium chloride, 
all in saturated solution, reach their 
maxima under certain specified conditions 
in about the same time, and that the pres- 
sures are in the ratio of 19:17:13 respec- 
tively. In the presence of protein the 
sodium sulfate solution exerts a consider- 
able degree of pressure much earlier than 
the other two solutions, and so provides 
an explanation of its superiority in the 
treatment of infected wounds. J. C. 
Lyth, Brit. Med. J. 1940, p. 216. 


SYNTHETIC HORMONE 
IMPLANTATION 

The synthesis of desoxycorticosterone 
acetate is the first instance in history in 
which a hormone has been synthesized 
before being isolated from its natural 
source. Firor determined the daily re- 
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quirements of the hormone in sesame oil 
for seventeen patients with Addison’s 
disease before implanting pellets of the 
hormone. He found that 0.5 mg. of the 
hormone in oil, given by daily injections, 
corresponds to a tablet weighing 125 mg. 
As many as twelve pellets were inserted 
through a single incision. The incisions 
are carried well into the subcutaneous fat. 
The pellets placed in the seventeen 
patients have met their requirements for 
cortical hormone for periods ranging from 
four to nine months. Several of the 
patients have had their second implanta- 
tion, and in one of these it seems that there 
has been partial regeneration of cortical 
tissue. All but two of the group have re- 
turned to full activity and are working as 
strenuously as they did previous to their 
illness. Every patient has gained weight. 
The improvement in both diastolic and 
systolic blood pressure has been uniform. 
None of the patients have shown any sug- 
gestion of hypertension. All the patients 
had maintained a positive sodium and 
chloride balance. They have kept normal 
concentrations of potassium, sodium and 
chloride ions in the blood plasma. Sim- 
ilarly, the hematocrit and plasma volume 
determinations returned to normal after 
treatment was begun and have remained 
so. Some of the patients have shown a 
decrease in the pigmentation of their skin, 
but none have lost all the pigmentation. 
No patient has shown any untoward 
effect from the treatment. The author 
warns that, since the rate. of absorption 
depends on the consistency and surface 
area of the pellets, improperly prepared 
pellets might crumble and cause a too 
rapid absorption of this potent hormone. 
Patients suffering from Addison’s disease 
should be under careful supervision for at 
least two weeks after the implantation of 
the pellets. At present the government 
has not authorized the sale of desoxycor- 
ticosterone acetate nor has it been ac- 
cepted by the Council on Pharmacy and 
Chemistry of the American Medical Asso- 
ciation. Ann. Surg. vol. IIT, p. 942. 


RAISING BLOOD PRESSURE 


The drugs which have been used in 
surgery to raise blood-pressure include 
Coramine (no effect whatever on blood- 
pressure); adrenaline (the pressure climbs 
instantaneously and the fall is equally pre- 
cipitate); Icoral (too powerful and more 
work needed to define its proper place); 
eserine (its effect varies); ephedrine (until 
1937 the medium par excellence, but falls 
in blood-pressure are common); cortin 
(inconsistent and expensive) and Veritol 
(the most satisfactory). Intramuscularly 
the dose of Veritol is 0.75 mil, though 1.5 
mil. is sometimes needed; intravenously, 
0.25 mil if necessary with 0.75 to 1.0 mil 
intramuscularly is given. Veritol is some- 
times administered simultaneously with 
Cardiazol, for this combination strengthens 
the pulse’ and raises the blood pressure. 
H. Dodd, Lancet, 1940, p. 358. 
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™ TELEPHONE BEEKMAN 3-3162-3163-3164 
M -W.- PA R S QO N S CABLE ADDRESS nae NEW YORK 
IMPORTS 59 BEEKMAN STREET 


AND 
PLYMOUTH ORGANIC LABORATORIES: INC: NEW YORK :N:Y:U°S:A: 











PLYMOUTH ZINC STEARATE U.S.P. 





Constant improvements made by us as manufacturers of all of the Stearates over a period 
of twenty-five years have led to the final development of PLYMOUTH ZINC STEARATE 
SPECIAL “‘A”’ grade. This new product is a particularly white, smooth, light, fluffy 
and ODORLESS material, representing the finest Zinc Stearate which can be made. In 
addition to having no odor it will not develop offensive odors if kept for a prolonged 
period. You are sure that the original odor you give to your face powder will be the 
same a year from its manufacture if you use PLYMOUTH ZINC STEARATE U.S.P. 
SPECIAL “A.” Tested independently it shows the following results: 

ARSENIC (Gutzeit and Spectrographic Test) Not Found 

LEAD (Spectrographic Determination) 1.7 parts per million 

e 


We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE. 
@ 





A complete line of Cosmetic Raw Materials 











iS B. RON 


eS 7 TALC 


IMPORTED---DOMESTIC 


AIR FLOATED—PROCESSED—MICRONIZED 





KAOLIN PRECIP. CHALK 
ZINC OXIDE ZINC STEARATE 

we invite your inquiries for 

AROMATIC CHEMICALS CHINA CLAY COSMETIC COLORS 


ESSENTIAL OILS AND OUR 
WELL KNOWN PERFUME BASES 





Write for samples and prices 


ALONDON-BAYONNECOMPANY.nc {| CHARLES B. cHRYSTAL co., INC. 


om N. J. 
11 PARK PLACE, NEW YORK CITY, TELEPHONE WORTH 2-2264—2265 15 PARK PLACE, NEW YORK JERSEY CITY, 


CANADIAN BRANCH: ALLONDON-BAYONNE COMPANY, 80 EAST RICHMOND ST., TORONTO 
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UNION GENERALE DES COOPERATIVES 


AGRICOLES BULGARES 
(CONSISTING OF OVER 1200 COOPERATIVES) 


OTTO" ROSE 


GUARANTEED PURE ORIGINAL PACKAGES ° 


ONE KILO 
BY THE BANQUE AGRICOLE ET COOPERATIVE 500 GRAMS 


DE BULGARIE 250 GRAMS 
100 GRAMS 
SOLE AMERICAN AGENTS 


LAUTIER FILS, INC. 
154-156-158 WEST 18th ST., NEW YORK 


REPRESENTING 
LAUTIER FILS 


GRASSE PARIS LONDON BEYROUTH KOBE 
MANUFACTURERS OF QUALITY RAW MATERIALS FOR PERFUMERY FOR OVER 100 YEARS 


























OWC 0 Neutral 
S BAS Powdered 
Soaps 


If you manufacture tooth paste, tooth powder, or 
a toilet requisite, you want a soap especially de- 
signed for that purpose. And there is a POWCO 
BRAND soap made to meet your requirements. It 
will give you a truly fine finished product. Made 
from refined edible oils—laboratory controlled for 
uniformity—our soaps are really neutral, having no 
free caustic or alkali. 


JOHN POWELL & CO., INC. 
116 East 32nd Street | New York City 
© Powdered Neutral Soaps e Tested Persian Quince Seed e Concentrated Shaving Cream Base 
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Georce Luepers « Co. 
(Established 1885) 
427-429 Washington St., NEW YORK 


Branches: 


CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





Of interest to all Perfumers: 


OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY 
OIL OF SANDALWOOD 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 

















CAMPHOR 
MENTHOL 
SPERMACETI WAX 
TALC 
Fine Chemicals 


Gums Oils 


REPRESENTATIVES OF 


A/S JOHAN C. MARTENS & C0. 


BERGEN, NORWAY 


FINEST MEDICINAL COD LIVER OIL 
GUARANTEED U.S.P. 


H. H. ROSENTHAL CO., Inc. 


25 EAST 26th ST. NEW YORK, N. Y. 


Tel. AShland 4-7500 





FACE 
POWDER 


ABONITA FACE POWDER has long been 
a style and quality leader for private brand 
buyers. Send for a sample and discover for 
yourself its high quality and sales possibilities. 


Bulk or Packaged Matched Shades 
Any Odor Reasonably Priced 
Let us also quote on your requirements for the 

following guaranteed quality products: 


Rouge (Handmade) Cream Rouge 
Lipstick Eye Shadow 
Mascara Eyebrow Pencils 


FOUNDATION CREAM 
or 


POWDER BASE 


A product with unusual sales possibilities. Can’ be 
furnished packaged or in bulk. Write for free 
sample of this powder base. 


ABONITA LABORATORIES 
28 S. Clinton St. Chicago, III. 


fatha 


Reg. U.S. and Foreign Countries 


The Heart of LANOLIN 


THE. ORIGINAL ABSORPTION BASE 
Write for booklet 











Péaltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 





LET US SOLVE YOUR 


COLO 4 PROBLEMS 


NEW D & C---EXTERNAL D & C 
COLORS FOR 


Perfumes, Soaps, Shampoos, Creams, Lotions, Bath 
Salts, Toilet Preparation Compounds, Cosmetics, etc. 


Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLOR (F D & C COLORS) 


LEEBEN CHEMICAL Co., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 
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Are you having 
any trouble with your : 


Over 35 years ago, the first Neutral Powdered White Soap was intro- 
duced to the gee gg vd senate’ ne peers Saree by 
the House of Hopkins. ough perfected through the years by 
various technical improvements, CHECK YOUR PRESENT SOAP 
Hopkins’ Rajah Brand Neutral Pow- FOR THESE QUALITIES 
dered White Soap is today made 
under the same original process. For Pure whiteness 
completely dependable uniformity, 
for perfect performance, standardize Profuse, lasting lather 
on Hopkins’ Rajah Brand Powdered 
Neutral White Soap. You will Good meshing qualities 
greatly appreciate its extreme 
snow-whiteness, thoroughly neutral Freedom from free alkali 
taste, its complete freedom from 
free alkali, low moisture content, Uniformity 
and its very low residue of alcohol, 
water and sodium carbonate. Hop- Resistance to varying tem- 
kins’ Neutral Powdered White Soap perature 
will not turn rancid or harden on 
the shelf. Try it yourself. Fine appearance of finished 
product 





” Send for a Free Sample to use in a trial batch—also prices. 








J.L-HOPKINS & COMPANY 220 Broadway NEW YORK 





& d 9 
Something NEW tn ait Enamels? 
NEW Nail Enamels that promise to outmode 
YES, Indeed. present type enamels. 


NEW scientific developments that open en- 

tirely new thoughts on nail enamels and their 

consumer exploitation. 

NEW advances in the basic qualities of appli- 

cation—adherence—durability and color uni- 

formity control. 

NEW because Vorac has been busy with scien- 

tific research—laboratory work and consumer 
Know Today about the field tests for over two years to develop “some- 
Nail Enamels of Tomorrow— thing new” in nail enamels for the cosmetic 

Write Vorac. industry. 


THE VORAC COMPANY 


Specialists in Nail Enamel Manufacturing for the Trade Exclusively 


310 ADAMS STREET, NEWARK, N. J. 
Cable Address—Vorac Telephone Mitchell 2-7140 


Sept. 40: 47, 3 The Drug and Cosmetic Industry 





RL 


WASHABLE CLEANSING CREAM: 

We have often observed references to cleansing 

creams made with triethanolamine, but we 

have not been able to find a cream on the 

market that was designed to be removed with 

water. Since we have considered marketing 

such a cream (we have put together a number 

of experimental batches), we would like to 

know if a cream of this type is being suc- 

cessfully marketed. Does this type of cream 

offer marketing problems different from the problems of the standard 
cleansing cream? San Francisco. 

From time to time, considerable fuss has been made about the 
possibilities of cleansing creams that could be removed with 
water. To our knowledge, none has been successfully marketed. 
As a matter of fact, we believe that a woman, rather than go to 
the trouble of removing a cream from her face with water, would 
wash her face with soap and water in the first place. Further- 
more, as a general rule, the water-soluble cream contains less oil 
than the regular type and is likely to be less effective as a cleanser. 
It seems, therefore, that a cream to be removed with water would 
be virtually a new product and might encounter all the usual 
pioneering troubles. 


SHAMPOO: We subscribe to “‘The 

Drug and Cosmetic Industry’’, in 

the past have obtained valuable infor- 

mation from your magazine, and hope 

that you will be able to solve a problem 

for us. We have an oil shampoo which 

may be classified as a soft soap. It does 

not contain any vegetable or mineral 

oils and no alcohol. What should be 

added to this shampoo to give additional 

gloss to and also prevent snarling of the hair. We now use 2 per 

cent. of glycerin, but find that this is not particularly useful. 
Minneapolis. 

About 2 per cent. of mineral oil added to the shampoo should 
serve your purpose admirably. This amount of oil will leave 
the hair lustrous and manageable and should not affect the clarity 
of the soap solution. The method by which this oil is added to 
your product will depend largely upon your manufacture. If you 
start with a soap jelly which is merely mixed with enough water 
to make the required solution, the oil should be mixed with some 
of jelly beforehand, with the use of heat if necessary. In manu- 
facture starting with oils which are then saponified by alkali, the 
mineral oil should be mixed with the original oils. It may be 
necessary to add a small amount of alcohol, or the ethyl ether of 
diethylene glycol, to keep the solution completely clear if the soap 
alone is unable to do so. 
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ODORLESS PERMANENT WAVE 
SOLUTION: We are interested in obtain- 
ing a formula for a permanent waving solu- 
tion that contains very little or no ammonia, 
or in which the odor is so slight that it can be 
covered by suitable perfumes. Can you give 
us any general assistance in this matter? 
Des Moines. 

Although a mixed solution of borax and 
potassium carbonate can be used in 
permanent waving, and is entirely odor- 
less, it is better to include one of the 

materials customarily used in solutions of this type. These include 
ammonium carbonate, which has a strong odor, and ammonium 
sulfite. Since the latter is unstable and relatively expensive, it 
may be made by mixing, in the solution, 53 parts of ammonium 
chloride and 63 parts of anhydrous sodium sulfite (or 126 parts of 
the variety containing water of crystallization). Triethanolamine 
may also be tried in this connection, as may any nontoxic, rela- 
tively weak alkaline material. Proportions cannot in general be 
given, since these will vary according to the preference of the 
manufacturer. 


CLEANSING PADS: Can you give me some information con- 
cerning the manufacture of cleansing pads and a suitable formula for 
the cleansing liquid? New York. 

There are two types of cleansing pads, both being flannel circles 
impregnated with the liquid. In the first the liquid consists of 
alcohol and water with enough glycerine or one of its substitutes 
present in sufficient quantity to retard evaporation of the alcohol, 
Of primary importance is the addition of a small proportion of a 
wetting agent less to act as an additional cleanser than to promote 
penetration of the liquid into the pad. Use about 10 per cent. of 
alcohol, 10 per cent. of sorbitol or the ethyl ether of diethylene 


glycol, one per cent. of a wetting agent, and the rest water. This 
type of product occasionally gives rise to complaints of skin irrita- 


tion. 
Another cleansing fluid is an emulsion containing mineral oil 


and alcohol. 


Stearic acid 
Triethanolamine 
Mineral oil 
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UL N TIONS 


HAND LOTION: We would appreciate a 
formula for an almond hand lotion. We have 
been experimenting with one but cannot seem to 
avoid separation in the product. The water stays 
on the bottom and the other ingredients rise to the 
top. Milwaukee. 

Without having looked at your formula we 
suspect that your trouble is caused by a lack of 
an effective preservative. We hope that our 
insistence on preservatives in all cosmetics using 

vegetable substances will some day bear fruit. Try this: stearic 
acid 3.15, glycerin 5, trithanolamine 1, almond oil 5, alcohol 5, 
gum tragacanth powder 1.5, formaldehyde 0.15, perfume 0.25, 
water 78.95. This makes a 100 parts by weight. Melt the stearic 
acid with the oil. Mix the triethanolamine and glycerin with half 
the water and heat to the same temperature. Rapidly stir in 
melted fats. Warm the rest of the water, stir in the tragacanth 
which has first been dispersed in the alcohol. (The perfume 
should be mixed with the tragacanth and alcohol). Then slowly 
pour this mucilage into the basic emulsion, while stirring the 
latter very rapidly. Finally stir in the formaldehyde. 

a HAIR LACQUER: What in- 
gredients are used to make a quick- 
drying hair lacquer that may be 
sprayed on the hair to keep it in 
place? We have tried a 2 per cent. 
gum arabic solution and some syn- 
thetic gum miztures but these have not 
proven very satisfactory. Milwaukee. 

Although hair lacquers that dry 
very quickly may be prepared by 
dissolving sandarac and rosin in 
alcohol, we prefer those compounded on a water base since they 
may be removed from the hair more easily. A lacquer of this 
type should consist of 20 per cent. (not 2 per cent.) of gum arabic 
dissolved in water with the addition of a small amount of a suit- 
able preservative. 


OXYGENATED CREAMS: I am interested in incorporating 
some of the oxygen-bearing compounds into a vanishing cream or 
cold cream base free from water. Can you give me any suggestions as 
to formulas and methods of preparations? New York. 

Since cold creams and vanishing creams owe their names to 
properties conferred upon the mixture by the presence of water, 


it is more or less a misnomer to refer to these creams without 


water. However, zinc peroxide or sodium perborate may be 


ground with petrolatum, hydrogenated oils, or a beeswax-mineral 
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oil mixture (cold cream base without water) to give satisfactory 
preparations. Zinc peroxide rapidly liberates oxygen in the 
presence of water, so ointments may be made with it only if water 
is excluded. Although vegetable and animal products might be 
desirable in the mixture to lessen greasiness, these must be 
selected with great caution since their tendency to become rancid 
would be greatly increased by the presence of an oxidizing agent 
such as zinc peroxide or sodium perborate. 


TOOTH PASTE: We have a tooth 
paste that does not have quite the right 
consistency and we should like to know 
how to improve it in this, and other re- 
spects. Certain other considerations must 
also enter. If we diminish the amount of 
glycerine, the base is not sweet enough. 
The use of saccharin is strictly prohibited 
by Swiss law. We do not think that 
sugar and starch belong in a tooth paste. 
Neither tragacanth nor gelatine seem to 
give the consistency we desire. Zurich. 

Since you are not permitted to use saccharin, you must use 
sugar to get the proper sweetness in your product. Sugar is used 
in such small amounts that harmful effects need not be feared. 
The best way to increase the consistency of your product is not 
by the addition of other gums but by the use of a larger propor- 
tion of precipitated chalk. Since you did not send your formula 
we cannot give more specific information on this. 











DRYING OILS: Will you please advise us where we can obtain 
a complete list of ‘‘drying”’ and ‘‘non-drying’’ oils and some explana- 
tion as to why they are designated as such? Memphis. 

Drying oils are those that form a skin and eventually com- 
pletely solidify, because of oxidation, on prolonged exposure to 
the air. This phenomenon is intimately connected with the de- 
gree of unsaturation of the oil, the greater the unsaturation, the 
greater the ability to take up oxygen from the air and become 
more or less solid and resinified. This unsaturation is most effec- 
tively measured by the iodine number, the number of grams of 
iodine absorbed under specified conditions by 100 grams of the 
oil. Divisions have been more or less arbitrarily made to the 
effect that oils with iodine values of less than 100 are to be con- 
sidered as non-drying; those with values between 100 and 130 are 


called semi-drying; while oils with iodine values greater than 130 
are the drying oils. Lists of oils with their iodine values (which 
may vary considerably depending upon the source of the par- 
ticular oil) may be found in almost any chemical data book such 
as ‘“The Handbook of Chemistry and Physics.” 
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CHICAGO BRANCH: S61 E. Illinois St 


Cable Address “CELAITCH” 


CAMPHOR, U.S.P., Domestic, Japanese 
MENTHOL CRYSTALS, U.S.P. 
FINE CHEMICALS 


GUMS 
Arabic, Olibanum, Shellac, Tragacanth 


Alkaloids Santonine § Spermaceti 
Naphthalene Cocoa Butter, U.S.P. 


IMPORTERS and EXPORTERS 
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**Look for the Symbol of 
Standardization’’ 


For over 75 years the recognized 
source of supply 


Arabic 
Tragacanth 


Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 

















BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 


S 


4221 So. Western Ave., Chicago, III. 


also 


816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1608 E. 15th St., Los Angeles @ 
619 Clark Ave., St. Louis § 
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HIGH POTENCY || Bievonerssttets | 


and 


FISH Tablet Mfrs. 
LIVER Note! 


OILS 
MAGNint 


VITAMINS A & D 
TRISILICATE 
CONSUMERS IMPORT CO., Inc. 
342 MADISON AVENUE NEW YORK ae 
IN A WIDE RANGE OF DENSITIES 














ABBOTT Quky DRUGS 


AND CHEMICALS.... 


ANESTHETICS * * * * 
Procaine Hydrochloride . . . Procaine Base . . . me be — i ” 


Benzocaine . . . Procaine Borate *Pounds per cubic foot 


ANALGESICS 

Cinchophen . . . Neocinchophen A GRADE FOR EVERY PURPOSE 
ANTISEPTICS 
Acriflavine . . . Calcium Mandelate . . . Mandeiic Acid WRITE FOR FREE TESTING SAMPLE 
HYPNOTICS 


Barbital . . . Phenobarbital 


ALKALOIDS AND DRUG EXTRACTIVES HIGHEST SPECIFICATIONS — UNIFORM 


Berberine . . . Colchicine . . . Ephedrine 
- . » Hydrastine . . . Lobeline Sulfate . . . Podophyllin 


For Quotations Address: 


cissicausauesonranraext | SCHOFIELD-DONALD CO., Inc. 


ABBOTT LABORATORIES, North Chi , OFIELD-DO 
M PANY * 
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PURCHASING DEPARTMENT 


AUGUST MOVEMENTS 





Up 





Aloes, Curacao Ic 

Arnica flowers 25c 

Bay oil 5c 

Belladonna leaves 25c 

Candelilla wax 4c 

Carnauba wax No. 1 3c 

Cassia oil, Redist. 10c 

Chamomile flowers, Hungarian 8c 
Roman 15c 


Clove oil 5c 

Cubebs oil 15c 
Dandelion root 10c 
Iceland moss 7c 
Japan wax 4c 
Lavender spike oil 25c 
Mastic gum 30c 
Menthol, Chinese 10c 








Olive oil, edible 30c 
Pennyroyal oil 15c 
Psyllium seed, black 3c 
Quinine, sulfate 3c 

bisulfate 3c 
Senega root 5c 
Ylang Ylang oil, Bourbon 50c 





Down 








Agar No. 1 10c 

Balsam Copaiba Para 2c 

Balsam Peru 7c 

Citronella oil, Ceylon 4c 

Java 5c 

Cumin seed, Morocco 1c 

Dill oil $1.00 

Ephedrine alkaloid 10c 
Hydrochloride 15c 
Sulfate 15c 





Golden seal root 35c 

Ipecac root 10c 

Jalap root 3c 

Kamala 2c 

Lemon grass oil 13c 

Menthol, Japanese 10c 

Patchouli oil $1.00 

Peppermint oil, natural 20c 
Redistilled 20c 





Rhubarb HD 2c 
Rosemary oil 3c 

Saffron American 5c 
Saffron Valenica $1.00 
Sarsparilla root, Mex. Ic 
Spearmint oil 20c 
Stearic acid TP 34c 
Tansy oil $1.40 
Wormseed oil 20c 
Wormwood oil 60c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 = 100. 
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The cosmetic raw materials index de- 
clined from 89.4 to 88.2 for the current 
period. Balsam Copaiba was lower at 31 
cents; Balsam Peru was off to 68 cents 
from the previous 75 cent price; menthol 
Japanese declined 10 cents and stearic 
acid was easier at 1134 cents. Candelilla 
wax was up 4 cent to 19 cents and Japan 
wax also moved forward to 1614 cents. 


The botanicals index showed an ad- 
vance during the period from 146.8 to 
147.2. Agar agar was reduced from $1.50 
to $1.40 a pound; Aloes was up 1 cent to 
45 cents; Arnica was higher at 85 cents; 
Belladonna moved forward sharply from 
50 cents to 75 cents. Ipecac root showed a 
loss for the period of 10 cents a pound 
with the new price $1.35; rhubarb root 
also declined to 53 cents. 
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50 Raw Materials—Weighted Price Index. 1926 = 100. 
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The price index of fifty commodities for September 1940 decreased 
fractionally to 95.0 compared with 95.2 in the preceding month. War 
continued to be the dominating influence in the commodity markets. 
Italian activity in Africa threatened the source of supply of natural gums 
from that area. The British blockade prevented the normal flow of raw 


materials from many of the world’s largest producing areas. While the 


spot market is generally well supplied, replacement uncertainty kept 


values stable. 


The essential oil index declined from 
74.4 to 73.9; Cassia oil was up 10 cents to 
$1.35; clove oil- advanced from $1.15 to 
$1.20. However, peppermint oil declined 
10 cents a pound to $2.40 and citronella oil 
was down 4 cents to 32 cents. Peppermint 
oil was influenced both by new crop 
prospects and export conditions; cit- 
ronella oil was favorably priced because of 
loss of much of the European consuming 
market. 


Medicinal chemicals index showed no 
change from the previous month of 97.6. 
Japanese menthol declined 10 cents a 
pound to $3.40; mercury metal was down 
from $190 to $184 a flask; quinine sulfate 
advanced from 64 cents to 67 cents per 
ounce. Menthol was purely due to spot 
conditions, mercury metal was affected by 
issuance of export permits and quinine 
was subject to conditions in the foreign 
market. 
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CERTIFIED 
COSMETIC COLORS 


LIPSTICKS FACE POWDERS 
ROUGES COMPACTS LIP POMADES 
NAIL POLISHES 
also 
COSMETIC INORGANIC PIGMENTS 
COSMETIC TITANIUM DIOXIDE 
“‘Colors Designed to Meet Every Requirement’’ 


Samples and full particulars cheerfully submitted. 
Our laboratory is ready to assist in your problems. 


ci a ¥ 


US Nieale 


Weanfesr of Fis ne Che mical a: ont ic » cs 
G al Offices, W and Laborat 
ROSEBANK. STATEN ISLAND. ES YORK, lt 


Bost Chicage Los Angel Cleveland, Detroit, 


Richmonc 





tucecs 


San Fran 





1940 CROP 
RAW MATERIALS 


Our stocks of new crop cosmetic raw materials are 
complete — guaranteeing that you can obtain the 
exact grade and quality for your every need. 


Sunbleached and Yellow 
BEESWAX Refined, U.S.P. 


TRAGACANTH GUM.--All Grades 


KARAYA GUM.--AIll Grades 


ALSO 
LANOLIN, Anhydrous U.S.P. and B.P. 


STEARIC ACID, Fancy Triple Pressed 
QUINCE SEED, Persian, Recleaned 


and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 














Fine Chemicals 


~Q- 


PHARMACEUTICAL 
CHEMICALS 


POTASSIUM OXYQUIN- 
OLIN SULPHATE 
PHENOBARBITAL 
PHENOBARBITAL 
CALCIUM 
PHENOBARBITAL 
SODIUM 
SULPHANILAMIDE 
TETRA-IODO-PHENOL- 
OXYQUINOLIN PHTHALEIN SODIUM 
SULPHATE THEOPHYLLINE 


AROMATIC and FLAVORING 


CHEMICALS 


METHYL PHENYL 
ACETATE 
PHENYL ACETIC ACID 


AMINOACETIC ACID 
AMINOPHYLLINE 
BENZOCAINE 
CHLORBUTANOL 
CINCHOPHEN 
8-HYDROXYQUINOLIN 
NEO CINCHOPHEN 


OXYQUINOLIN 
BENZOATE 


BROMSTYROL 
DIACETYL 
METHYL CINNAMATE 


BENZOL PRODUCTS CO. 


237 SOUTH STREET NEWARK, N. J. 
cel ial 
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BASIC MATERIALS 


for Drugs and Cosmetics 


One of the many essential services 
to the drug and cosmetic industries 
) rendered by the House of McKesson 
Ne) for more thana century is the import- 
ing and distributing of basic dru 
materials from all parts of the world. 
Improved, perfected and extended, 
re this important service to the indus- 
try is now used by scores of manufacturers to help 
produce drug and cosmetic preparations which sat- 
isfy the exacting needs of millions of consumers. 
Inquiries welcomed. 


Agents and Distributors for: 


Solvay Sales Hawaiian Pineapple Co. 
Corporation Citric Acid 


Alkali-Chlorine Zi 
: insser & Co. 
Paradichlorobenzene Gallic Acid 


: I. Du pe de Tannic Acid 

emours, Inc. 3 

Camphor, USP, XI Stauffer Chemical Co. 
Cream Tartar 


Carus Chemical Co. Toruric Aad 


Benzoic Acid 
Soda Benzoate British Cod Liver Oil 
Producers 


Brown Company ; 
Chloroform Cod Liver Oil 


Heavy Chemical Division 


MCKESSON & ROBBINS, Inc 
155 E. 44th Street, New York, N. Y. 
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MENTHOL 


We are now directly approaching the 
period during which the 1940 crop of 
peppermint oil will be harvested in both 
Japan and China. It is the season of the 
year when reports from the source indicate 
a short crop. This year is no exception to 
the rule. Japan states that the mainland 
crop of peppermint will be far below nor- 
mal, giving as the reason the urgent neces- 
sity for planting all available acreage to 
commodities of a more essential nature. 
Peppermint oil is also reported from Japan 
as being low priced in comparison to other 
crops, the direct result of which has been a 
sharp decline in acreage devoted to it. 

Crops in the Hokaido section of Japan 
are also reported below normal. The lack 
of snowfall in that area last winter caused 
some damage to the grasses, it was stated. 

Manufacturing consumers of menthol in 
this country should feel no concern regard- 
ing these reports, however. As far as 
Japan is concerned the carryover from 
last year’s crop should be more than ample 
to supply world requirements even though 
not a single pound of menthol is produced 
from the present crop of peppermint oil. 
The inordinately high Japanese price pre- 
vailing last year, particularly in relation to 
the price of Chinese material, made it un- 
likely that Japan moved anywhere near a 
normal amount of goods. It is possible, 
however, that Japan will shortly come into 
control of Shanghai, in which case they 
will be in position to control, if not entirely 
eliminate, competition from Chinese men- 
thol. 

As far as the spot menthol market is 
concerned, manufacturing consumers here 
have ample supplies on hand. In addition 
to this the imports of menthol last year, 
particularly from China, were more than 
adequate to meet consuming demand dur- 
ing that period. It is stated that 2,000 
cases of menthol, in excess of what was 
actually required, was shipped to this 
market. When it is considered that the 
United States annually consumes about 
4,000 cases of menthol annually, there is 
no cause for alarm in a short production 
this year. Practically all of the European 
market is lost for the time being, leaving 
the United States as the only really large 
market still available. 

It must be said, however, that Japan 
shows no tendency to change its policy. 
Shipment prices continue above the spot 
market—a condition which has prevailed 
for some time now. There is also no indi- 
cation that Japan will meet competition 
from other sources. 

The spot market for Japanese menthol 
continued at a price range of from $3.50 to 
$3.60 per pound. Chinese goods were 
slightly higher than the prices quoted a 
month ago with the range now at from 
$2.85 to $2.90 per pound. Practically no 
new business was reported for the current 
trading period. A pick-up in buying 
interest is anticipated in September. 
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PEPPERMINT OIL 


Production of peppermint, including 
some spearmint, for oil in the five States— 
Indiana, Michigan, Ohio, Oregon and 
Washington—is estimated to be 867,000 
pounds. This is an increase of 4 per cent. 
over the 835,000 pounds produced in 1939 
and only 1 per cent. below the 1929-38 
average production of 874,000 pounds. 

The acreage this year was increased 28 
per cent. in Washington, 25 per cent. in 
Indiana and 5 per cent. in Oregon. A re- 
duction of 2 per cent. was made in Mich- 
igan’s acreage for harvest, and plantings 
in Ohio have become relatively unimport- 
ant. The net result is an increase of 8 per 
cent. in the total acreage for the United 
States. Prospective yields average some- 
what below those of a year ago, but much 
above the 1929-38 average. 

Because of its exceptionally fine flavor, 
American peppermint oil has always been 
in demand in foreign countries. From 50 to 
60 per cent. of domestic production has 
therefore been exported annually, largely 
to Europe. Just what effect the present 
conditions abroad have had on the export 
business for American peppermint oil is 
not definitely determined. It can safely be 
assumed, however, that, inasmuch as 
peppermint oil is not a vital material the 
decline in foreign demand must be con- 
siderable. 

This condition, together with the pre- 
liminary production figures reported, have 
already had its effect on peppermint oil 
prices. Declines have been noted during 
the current trading period which places the 
current schedule for natural oil at from 
$2.40 to $2.65 per pound. Redistilled oil 
also declined to the current range of from 
$2.65 to $2.95 per pound. 


OLIVE OIL 


With increasing doubt expressed in im- 
porting circles that the supply of edible 
olive oil on hand can be stretched until 
shipments from the new crop are received 
here, prices have turned very strong. There 
is little Spanish edible oil left, and these 
supplies are confined to case goods which 
are being held strongly now at $2.75 a 
gallon by the few who have it. 

The supply of oil on hand: is almost 
entirely from Greece and has been ad- 
vanced by first hands here several times in 
the past few weeks. Sellers were quoting 
Greek oil in drums at from $2.40 to $2.50 
a gallon, and asking $2.50 to $2.65 a gallon 
for case goods. 

Meanwhile, stocks in the hands of the 
distributing trade have become so well 
cleaned up that buyers are taking nearby 
requirements of oil again, and this in- 
creased activity has emphasized the cur- 
rent strong position of edible oil. Weaker 
holders have been well cleaned out, and 
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price differentials among sellers have 
narrowed considerably. 

No more oil is likely to come for the re- 
mainder of the present shipping season 
from Greece or other shipping countries. 
This means that whatever oil is on hand 
here will have to be stretched over the 
period of the next five months or so, as new 
crop oil will not become available for ship- 
ment until early December, and it will 
require several weeks to get it here, as 
shipping facilities have been sharply cur- 
tailed. 

Denatured olive oil has also firmed dur- 
ing the recent trading period. Importers 
apparently are unable to make arrange- 
ments to obtain supplies, although they 
had hopes of getting oil through Gibraltar. 
by Greek vessels. The market here has 
advanced some but it is still not high 
enough to cover the cost of importing oil 
by way of the Red Sea, it was stated. The 
foots, however, have held about unchanged 
in price since they are directly competitive 
with animal oil products which are sensi- 
tive to the declining market in tallow. 


EPHEDRINES 


Leading manufacturers of ephedrine 
salts announce a reduction in price of 15c 
per ounce and now quote as follows: 
Ephedrine alkaloid U. S. P. anhydrous, 
100 oz. lots $1.00 per ounce; Ephedrine 
hydrochloride U. S. P. cryst. and Ephe- 
drine sulfate U. S. P. cryst. and powder, 
100 oz. lots, 75c per ounce. 

This price change will be welcomed by 
the manufacturing trade, coming as it does 
just before the advent of the consuming 
season for ephedrine products. 


QUININE 


Due to further increases in transporta- 
tion and war risk insurance because of the 
latest developments abroad, manufactur- 
ers of quinine and cinchona preparations 
again revised the surcharge of 6c per ounce 
to the basis of 7c per ounce. This charge 
will be added as a separate item on the in- 
voice as heretofore. 

It is still necessary to restrict sales to 
customers’ normal requirements and all 
orders are subject to approval. Quotations 
are without commitment and subject to 
change in price and prior sale. 

An advance in the price of quinine sul- 
fate and bisulfate was also announced dur- 
ing the current trading period. The fol- 
lowing schedule now prevails: quinine sul- 
fate U.S.P. XI, 100 oz. tin incl., 67c per 
ounce; 50 oz. tin incl., 69c per ounce. 
Quinine bisulfate U.S.P. crystal, and 
powder, 100 oz. tin incl. 60c per ounce; 50 
oz. tin incl., 62c per ounce. To these prices 
must be added war risk insurance and 
transportation of 7c per ounce, 
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NEW ENGLAND REP. 
G. H. BUNTON 
CAMBRIDGE, MASS. 
™ 
PHILADELPHIA REP 
R. PELTZ & CO. 

36 KENILWORTH ST., 
TEL: LOMBARD 6359 


INCORPORATED 
Be WALL ST. NEW YORK,NY Hanover 2: 3750 


PAULA. DUNKEL CO. 


H. KOHNSTAMM & COMPANY, INC. 


ESTABLISHED 1851 
Firsts PRODUCERS OF Certified COLORS 
83-93 PARK PLACE, NEW YORK, N.Y. 11-13 EAST ILLINOIS ST., CHICAGO, ILL 
ATLANTA CINCINNATI DETROIT NEW ORLEANS 


BALTIMORE CLEVELAND LOS ANGELES PHILADELPHIA 
BOSTON DALLAS MINNEAPOLIS ST. LOUIS 





GELLOID 


(Pure Calcium Carragheen Sulfate) 


Emulsifier: 
Gelloid M.O. for mineral oil emulsions with 
or without Agar. Regular Gelloid for veg- 
etable oil emulsions 


Binder: 
In tablet making. 


Moisture Retention: 
Unexcelled for paste dentifrices. 


Quick Dry Preparations: 
Very compatible with alcohol. 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers, PASSAIC, N. J. 


WAREHOUSES: Providence, R. I., Philadelphia, 

Pa., Utica, N. Y., Chicago, Ill., Greenville, S. C., 

Chattanooga, Tenn. Midwestern Distributor: 
Bradley F. Marthens, Milwaukee, Wisc. 











Give your creams a 


Silly Swooth Jectuce 


WITH 


Cety! Alcohol-Bennett 


Because women prefer creams with silky smooth- 
ness and pearly white texture, the sales of your 
creams will take an amazing leap when you use 
Cetyl Alcohol-Bennett in their manufacture. 


Our years of experience in manufacturing Cetyl * 
Alcohol has made the House of Bennett recog- 
nized headquarters for this popular cream ingre- 
dient for the best high grade cosmetics. Made 
from only the very finest spermaceti, Cetyl Alco- 
hol-Bennett is snow white and available in both 
powdered or lump form. 

Ask for a generous sample and quotations on 
this ingredient for improving your creams and 
jumping their sales. 


ARTHUR E. BENNETT & C0., INC. 


Top Quality Essential Oils, Aromatic Chemicals 
and Flavors 
109 West Hubbard Street, Chicago, IIl. 
Phone Superior 9324 
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GLYCERINE 


Demand for glycerine has broadened 
considerably during recent months. More 
interest is also displayed in futures. Prices 
have been stabilized to a remarkable de- 
gree and in view of present world condi- 
tions this calls for some explanation. 

During the first World War glycerine 
doubled and even tripled in price until in 
1917 C. P. glycerine was selling at 70c per 
pound. The present outlook for glycerine, 
however, is very different from 1914. At 
the outbreak of World War I all countries 
of Europe had very limited supplies of 
glycerine and there was an immediate 
heavy demand from manufacturers of ex- 
plosives. It has been roughly estimated 
that world production of glycerine at that 
time amounted to about 135,000,000 
pounds annually. Of this amount the 
United States produced about 40,000,000 
pounds. 

Conditions relative to glycerine have 
changed materially during the past 25 
years. In 1939 the nations of Europe felt 
no such scarcity. Production in the United 
States has increased to 183,000,000 pounds 
a year and world production is probably 
about 350,000,000 pounds. From these 
figures it will be seen that the glycerine 
scarcity of 1914 does not exist today. Pro- 
duction is much higher and Europe has 
built up reserve stocks over the past few 
years by restrictions on exports. 

In addition there are now other sources 
of glycerine, primarily from the fermenta- 
tion of sugars and by synthesis from 
petroleum products or from acetylene, 
ethylene and propylene. There has been 
another change also in that glycerine is no 
longer so essential in the manufacture of 
explosives. Nitrocellulose cordites have 
been found to possess certain advantages 
over the nitroglycerine type in munitions 
so that more and more glycerine is becom- 
ing a peace-time commodity. 

The commercial uses of glycerine are so 
diversified that they cannot be enumerated 
here. Needless to say, producers have 
been unwilling to see glycerine prices get 
out of hand. They seem determined to 
effect stable prices and steady consump- 
tion, rather than build up a war consump- 
tion which will result in disorganization 
and collapse at the end of hostilities. 

The current spot market price of gly- 
cerine C. P. is 13c per lb. in drum lots with 
the range to 15c per pound in smaller 
quantities. These prices can be seen in no 
other way than favorable to manufactur- 
ing consumers in the peaceful brackets. 

Imports of refined glycerine during the 
first six months of 1939 amounted to 297,- 
314 pounds as compared to only 1,048 
pounds in the first half of 1940. Domestic 
production of chemically pure glycerine 
during the first six months of 1939 
amounted to 44,411,448 pounds compared 
to 42,477,220 pounds during the similar 
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period of 1940. Factory and warehouse 
stocks as of June 30, 1939 amounted to 
51,207,987 pounds of this grade of glycerine 
compared with 34,443,932 pounds as of 
June 30, 1940. 


MERCURY 


Mercury is among the many chemical 
products being followed closely in view of 
the National Defense Program and the 
war abroad. During the early part of the 
trading period under review the market 
declined from the high of $190 per flask to 
$183 per flask. During late trading how- 
ever, the market has turned stronger 
again with an advance being recorded of 
$1 per flask to $184. 

The strengthening of the market was 
occasioned by the fact that further licenses 
for the export of mercury to Great Britain 
were granted. It is understood that ship- 
ment of the material will be effected 
shortly. Although no details are available 
as to the exact quantity of mercury in- 
volved in these export licenses, one license 
is reported to have been granted for the 
exportation of 400 flasks. There are many 
other orders to be filled if additional 
licenses are granted, it was said. 

Domestic production is now at a high 
peak and is in excess of actual home re- 
quirements. The Government, however, is 
interested in maintaining a fairly high 
price level for mercury so that all available 
reserves can be worked. It is expected 
that the Government, through the grant- 
ing of export licenses and through pur- 
chases to build up reserve stocks for Army 
and Navy requirements, can prevent sharp 
price fluctuations in this item and hold the 
market to a reasonable degree of stability. 


There were no changes in the price of 
the mercurials salts last month. 


COD LIVER OIL 


A report from Norway dated March 26, 
states that during the past week 16,900,000 
kilos of cod were caught in Lofoten and 
7,100 hectolitres crude oil were produced. 
The corresponding figures for 1939 were 
22.1 million kilos and 10,434 hectolitres. 
It should be born in mind that these figures 
come from a country now dominated and 
controlled by Germany. 

The total catch and production for all 
districts for the last five years are as 
follows: 


Fish Crude oil 
Kilos Hectolitres 
1: SA rae 104,100,000 51,797 
Vs) See 121,800,000 58,951 
JC See 79,700,000 35,868 
| Cee 92,000,000 48,768 
EROS i cce 61,400,000 32,908 


British production of cod liver oil has 
almost stopped because most of the trawl- 
ers of the industry are in the service of the 
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navy and imports of Norwegian oil have 
ceased. Up to the beginning of April im- 
ports into England were on a large scale, 
so that there is no immediate scarcity; but 
it is necessary to husband supplies, accord- 
ing to a report from London. 

As a wartime substitute it has been de- 
cided to add to the British Pharmacopoeia 
an oil expressed from the seeds of Arachnis 
hypogoea, a native of Brazil, which is now 
extensively cultivated in India, West 
Africa, China and America. This oil has 
properties similar to’ those of olive oil. It 
will be vitaminized by addition of vitamins 
A and D to the standard of a good average 
specimen of the oil expressed from the 
fresh liver of the cod, Gadus morrhua. 
The addition to the pharmacopoeia will 
embody a formula which will become a 
legal standard under the food and drugs 
act, with which venders must. comply in 
the sale of ‘‘medicinal’” cod liver oil for 
human use as distinct from “veterinary” 
cod liver oil. For the latter there is already 
an official substitute sanctioned by the 
Ministry of Food. It consists of a mixture 
of cod liver oil of high vitamin potency 
and marine oil. 


BUCHU 


Recent arrivals of buchu leaves failed to 
weaken the spot market. Prices continued 
at the range of from 62c to 65c per pound. 

The Union of South Africa produces 
from 200,000 to 250,000 pounds of buchu 
leaves for export each year, most of the 
total going normally to Europe, Germany 
being one of the leading purchasers. 

Two varieties of leaves enter the trade; 
the round leaf buchu consisting of the 
dried leaves of barosma butulin and the 
oval buchu from barosma crenulate. The 
round leaf buchu commands the highest 
price. 

Another variety known locally as the 
long leaf buchu (barosma serratifolia) was 
formerly exported from the area but the 
trade has been discontinued, owing to the 
ease with which this variety can be 
adulterated. Several other varieties find 
use locally, but are not regularly exported. 


GUM ARABIC 


The Italian colonial army have taken 
the Somaliland port opposite Aden. An 
attack northward to Port Said on the 
Suez Canal is threatened as part of an 
offensive against the Egyptian Sudan. 
The entire situation makes further ship- 
ments of gum arabic from the source highly 
uncertain regardless of route. 

The spot market continued to reflect the 
situation confronting importers of Sudan 
gum to the extent that recent advances in 
all grades of Arabic have been well main- 
tained. Amber sorts remained 14c to 15c 
per pound; Powdered U. S. P. 19c; White 
No. 1 35c and seconds 32c per pound. 
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REFINED GLYCERINE 


ALL GRADES 
CHEMICALLY PURE U.S.P.—CHEMICALLY PURE B.P. 
YELLOW DISTILLED—DYNAMITE 

HIGH GRAVITY 

Refineries Located at 
BROOKLYN, N. Y. JERSEY CITY,N. J. 
JEFFERSONVILLE, IND. BERKELEY, CALIF. 

KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 














Cosmetics for you by us combine 


quality and uniformity with service, since we 


have unique laboratory and factory facilities. 


Evans Chemetics, Inc. 
33 West 46th Street, New York 
Telephone BRyant 9-6805 


Evans Chemicals Limited 
Boreham Wood 
Herts, England 





























GEMCO 


ROUGE and LIPSTICK 


are superior products, manufactured by recog- 
nized experts in all phases of rouge and lipstick 

uction. Also complete private label service 
‘or lotions, creams, mascara, face powder, wave 
set and all other cosmetic items. Our modem 
research laboratory is at your service. 


WRITE TODAY FOR PRICES AND SAMPLES 


GEMCO LABORATORIES 
221 W. 27th STREET CHICAGO, ILL. 


PRODUCTS LIABILITY INSURANCE COVERS ALL OUR PRODUCTS 

















ve YOU ELIMINATE ANY ELEMENT 7. 
OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japan 
Wax and.Candelilla Waxes also meet every quality standard. 


THEODOR LEONHARD WAX CO., Inc. 


HALEDON, PATERSON, N. J. 
Long Distance Telephone Sherwood 2-1444 


Over 85 years of continuous business In the United States. Established 1852. 


¥ Mid-Western Distributor: A. C. Drury & Co., Inc., * 
219 E. North Water St, Chicago, Ill 








Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 

CREAMS 
Etc. 
e 


Your inquiries are invited 

















A SAFE AND MILD 


ANTISPASMODIC 
and 
SEDATIVE 


SODIUM BENZYL SUCCINATE 


Literature on request 


SEYDEL CHEMICAL CO. 


JERSEY CITY, N. J. 














ACETANILID 
CAFFEINE ALKALOID 
CHLORBUTANOL 
CALCIUM LACTATE 
GLUTAMIC ACIDS AND SALTS 
REDUCED IRON 
THEOPHYLLINE 


RoW, GRE er P & CO, 


10 ROCKEFELLER PLAZA, NEW YORK CITY 
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A Sure Way To Steady Profits! 


Your Own Brand Name on 
Tested QUALITY Cosmetics! 


. .. Feature your own formulas — for face creams, 
hand creams, cologne, perfume, hair oils, shaving 
lotions, shampoos and face powders—compounded by 
our experienced cosmetic chemists—and put up under 
your own brand name. 


Write for information 


ILLINOIS COSMETICS COMPANY 


2108 West Lake Street Chicago, Illinois 
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we can contribute years of 


successful experience to 
\ your cosmetic manufacturing 
. 


problem. Inquiries invited. 
dresden cosmetic co., inc. 
122 WEST 26 ST. e NEW YORK 









126 Spring Street .. . 








M.E. PROFFITT 


Distiller of 


ESSENTIAL OILS 


» 
Source of Supply for 


BIRCH, WINTERGREEN and 
SASSAFRAS NATURAL 


Since 1912 





Johnson City, Tenn. 























INTERSTATE COLOR CO., INC. 


New York City 


CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


7 Beekman Street 
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For steady sales: 


Deodorants 


in paste, lotion, liquid and powder forms; ' 
a complete service to meet your needs. | , 
Also all other cos 


Jules Montenier & Co. 


NUFACTURING CHEMISTS 
417 N. STATE STREET, CHICAGO 


MA 


metic products 





























SHEET METAL GOOps [Ea 
SPRINKLER TOPS 
CORK TOPS DOSE CAPS 


ONSOLIDATED 


FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 














Sept. 40: 47, 3 










ESSENTIAL OILS, AROMATICS 
PERFUME and FLAVORING MATERIALS 


Specialists in Creatin 


Artistic and 


Distinctive Perfume Oils, Flavor Oils, 
» and Essences for the Manufacturer 


“COMPAGNIE DUVAL™ 
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Professional 


Service 








Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President Direetor 


FOOD RESEARCH 
LABORATORIES, Inc. 


RESEARCH — ANALYSES 
CONSULTATION 


Specialists in Vitamins 
WRITE For “ScrENcE aT Your SERVICE” 


48-14 Thirty-Third St., Members Assn. 
Long Island City, Consulting Chem. 








THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 
We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 
33 N. STATE ST. CHICAGO, ILL. 


Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 














Classified 


Business Opportunities 














REPAIR AND 
MAINTENANCE 
of Labeling, Filling, Grinding, 
Mixing and ali similar machinery 











Charles H. LaWall, 1871-1937 Jos. W. E. Harrisson 


Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Ana 


Legal Testimony 
214 South 12th Street Philadelphia, Pa. 





New York and Chem. Eng. 
SYDROY MACHINE Co. 
140 West 42nd St., New York, N. Y. 
Telephone WIsconsin 7-1220 
. LAWALL & HARRISSON 














H. A. Sun, Ph. D. E. B, Purr, Ph. C., B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. a of Agriculture 


Analyses Made ormulas Developed 
Research RE Conducted 
i Speestalists in the Analysis of 
Beverages Essential Oils 
Flavoring ——. Toilet Preparations 
oo Maniciees Special Formulas 





Pyrethrum, Rotenone and other 
Organic Insecticides 
Lab's: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 














PATENT YOUR IDEAS 


















E ATTORNEY 
A ence ePeieert SATENT Are 
Ss Pat. Off. records searched 
for "ANY Invention or Trade Mark 



















WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 
Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue = Federal Trade Commission 
Correspondence Invited 
Second National Bank Bldg. Washington, D.C. 
Metropolitan 
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Classified 
Machinery for Sale 








Gomstels line of rebuilt, guaranteed machinery. See 
ed announcement on Page 316 of Consolidated 
er st Co., 20-21 Park Row, New York City. 


CONVEYORS, DRYERS, FILLERS: Liqui 
powder, tube; Filters, Kettles, Labelers, Mills, quid. 
ers, Coating’ Pans, Percolators, Sifters, Tablet 
Machines, Tanks, etc. Send us your inquiries and a 
list of your idle equipment. Loeb Equipment Sup- 
ply Co., 912 Nort Marshfield Ave., ‘tates. Ill. 


PREPARE FOR PRODUCTION, New York’s 
Largest Stock of Guaranteed Rebuilt DRUG & 
COSMETIC EQUIPMENT now ready to fill 
every ne 
Stokes & Smith Powder Filler with weigher Label- 
ers; Potdevin, World, Ermold, National Mikro Pul- 
verizers, Crushers, Grinders, Day and other Sifters 
and Mixers Mills; Ointment, Pebble, Roller, etc. 
Fillers, for Bottles, Tubes, Jars Filters; Filter 
Presses, Tablet Machines, Glass Lined Tanks and 
J acketed Kettles, all sizes. Miscellaneous, Agitators, 
Pony Mixers, Rotary Cutters, Laboratory Units, 
Factory ey etc. 
What Do You Need? We Have 
gg MACHINERY CORP, *s19 E. 9th St., 
Y. City. 


FOR SALE: Bottle Fillers; Powder Mixers; Tube 
and Jar Fillers; Glass Lined Tanks; Labelers; 
Tanks; Filters; Portable Agitators; Colloid rv ody 
Tablet Machines; Copper and a Kettles 
etc. Send for latest bulletins. BRIL L EQUIP’ 
MENT CORP., 183 Varick St., New York, N. Y. 


GUARANTEED REBUILT MACHINERY: Day 
400-600-1000 & 1200 Ib. Powder Mixers; Stokes 
Powder Filler; Glass Lined & Steel Vac. Stills, 
Kettles and Tanks from 25 to 2000 gals.; Single 
Punch & Rotary Tablet Machines; Copper Coating 
Pans; Bottle Fillers; Portable Agitators; Disc Filt- 
ers and Filter Presses; Pebble and Jar Mills; Pony 
and Change Can Mixers; Ointment Mills, Powder 
and Paste Fillers; Crushers, Pulverizers, Rotary 
Cutters, Laboratory Equipment, etc. Send for com- 
plete listing. We buy your surplus equipment for 
cash. STEIN EQUIPMENT CORP., 426 Broome 
St., New York City. 


FOR SALE: Vacuum Pans of Copper available; 
Acme kp ng Effect all Copper Water Still; 63” dia. 
and 42” dia Conpe Distilling Columns; Stokes 25 
GPH Water Still; 3000 gal. Copper Still Kettle 
Reconditioned and guaranteed. Bg 8 Y EQUIP- 




















MENT & SUPPLY CO., 142 N. 10th St., Phila- 
delphia, Pa. 
Machinery Wanted 





WANTED IMMEDIATELY: Stokes and Smith 
Model G1 Universal Powder Fillers; Day or equal 
Powder Sifters and Mixers. Heavy Duty Preform- 
ers and Tablet Machines, Single Punch and Rotary. 
Dealers offerings invited. Phone Gramercy 3-6466 
MACHINERY AND + ais CORP., 59 
East 4th St., New York, N. Y. 


NEW VITAMIN D PROCESS. Licensee wanted 
on royalty basis. Process does not use ultraviolet 
rays. Box 221, DRUG AND COSMETIC IN- 
DUSTRY. 


MANUFACTURER of ‘equipment for Drugs, 
Chemicals, Foods, etc., interested in responsible 
sales representation in territories outside of Metro- 
politan and West Coast areas. Box 227, DRUG 
AND COSMETIC INDUSTRY 


Situations Wanted 











COSMETIC CHEMIST; University graduate, 8 

ears in charge of private ‘brand laboratory in New 
Vak—tes earch, Formulation, Production, of 
Creams, Lotions, Lipsticks, Rouges, Mascara, 
Specialties, seeks permanent connection. Box 204, 
DRUG AND COSMETIC INDUSTRY. 


CHEMIST, 20 years experience in cosmetic chemis- 





try analytical, research, development and ee 
tion, osition. Box 211, DRU ND 
COSMETIC NDUSTRY. 





CHEMIST, thirty years experience, drugs, tablets, 
ai, effervescent salts, perfumery and cosmetics, 

sition. — 212, DRUG AND COS- 
SenTIG IN NDUSTR 


PHARMACEUTICAL CHEMIST: Young, Chris- 
tian, registered pharmacist. Several years varied 
experience in supervising production; analytical 
control; new product research and development; 
products improvement. Capable, versatile. Box 
216, DRUG AND COSMETIC INDUSTRY. 


PHYSICIAN AVAILABLE immediately. Age 31, 
Harvard, Michigan and New York University 
raduate; Bellevue Hospital, Diplomate National 
Board Medical Examiners; member American 
Medical Associates; Capable writer. Will serve re- 
putable concern as executive, and as technical and 
advertising advisor; will travel. Box 217, DRUG 
AND COSMETIC INDUSTRY. 


SALES MANAGER, Age 34, 14 years sales ex- 

rience. Past three years Vice-president and Sales 
5, eeoueed of cosmetic concern. Experienced in sales 
organization, promotion and distribution in drug 
and department 5 & 10 syndicate stores, also na- 
tional advertising, magazine and radio, contest and 
movie star endorsements. WRITE Box 218, 
DRUG AND COSMETIC INDUSTRY. 


PERFUMER, CHEMIST, cosmetic or drug manu- 
facturing. Seventeen years experience in all riced 
lines, origination and duplication work, desires 
osition. Box 222, DRUG AND COSMETIC 
NDUSTRY 


PHARMACEUTICAL AND COSMETIC 
CHEMIST, 10 years experience in production and 
my desires position where hard work gives chance 
for advancement. Box 223, DRUG AND COS- 
METIC INDUSTRY. 


REGISTERED PHARMACIST, gentile, single, in 
charge of department with pharmaceutical manu- 
facturer in vicinity of New York desires change into 
suitable position now or later. Box 224, DRUG 
AND COSMETIC INDUSTRY. 


TABLET FOREMAN with college education and 
remarkable experience in all phases of manufacture 
and plant operation desires change. Box 225, 
DRUG AND COSMETIC INDUSTRY. 


Help Wanted 


PHARMACEUTICAL CHEMIST, for developing 
new pharmaceutical products, assay methods, and 
sales promotion material. Give personal data, in- 
cluding experience, training, salary expected, and 
photograph. Must have experience in harmaceu- 
tical research. Our employees know this. North 
Central States. Box a DRUG AND COS- 
METIC INDUSTRY 
































WANTED AT ONCE: Pneumatic Scale Packag- 
ing Machine, Dry Powder Mixers, Tablet Machine, 
Pony Mixer and Filter, Pebble or Ball Mill, Screen, 
Kettle and Vacuum Pan. We want good equip- 
ment. No dealers need answer. Box 214, DRUG 
AND COSMETIC INDUSTRY. 


The Drug and Cosmetic Industry 


WANTED—EXPERIENCED TABLET 
COATER. Man with Pharmacy degree and some 
experience also in granulation and compressing 
preferred. Good salary and prospects for advance- 
ment. Firm in Metropolitan New York. Box 226, 
DRUG AND COSMETIC INDUSTRY. 
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EARAT, 


ZINC STEARATE Ay 


CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 

















































STEARATE OF e STEARATE OF 
MAGNESIUM Prompt Shipments in any quantity ZINC 
ight, Great Adhesiveness. Pure Write for samples and prices Odorless, inpainabie. Pure 
ite, Immeasurable Fineness. White. Water isting. Great 
Heavy if desired. Dusts out & Adhesiveness. Light or oy dg 
aw Se tee me Se Sues STOCKS CARRIED: Chicago, St. Louis, San Francisco, pepo fi'= apa 


pollen. Made to satisfy most 
ti qui ts. Los Angeles, Kansas City, Mo., Des Moines, New Orleans 





“Ss 


FRANKS CHEMICAL PRODUCTS C0. inc 


55-22” STREET =3 fore) <a 4. Ae 


BUSH TERMINAL BLDG. NO.9 


{Index to Advertisersk 
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In millions of American homes, White Mineral Oil is taken at least once daily. 

Is it your White Mineral Oil they’re taking? An unpalatable oil is quickly detected and / 
as quickly rejected. i 
Let’s “Take your oil.” Is it free from odor, taste or after-taste? How’s its shelf-life? 
KAYDOL, Extra Heavy White Mineral Oil, U.S.P. Heavy, represents the ultimate © 
achievement in the science and art of petroleum refining. KAYDOL meets every 


requirement of consumer, retailer and manufacturer. It is unexcelled in quality and — 
uniformity. % You ought to investigate the profit-possibilities in KAYDOL. ‘ 


% Users of White Mineral Oils (U.S.P. and Technical) 
and Petrolatums U.S.P will find interesting and help- ~ 
ful information in our brochure ‘“‘Petroleum Products © 
in Pharmaceuticals.’’ Send for your copy. 


- 


L. SONNEBORN SONS, INC., NEW YORK 


CHICAGO Refiners of White Mineral Oil & Petrolatum LOS ANGE 


> Refineries: Petrolia & Franklin, Pa. ee 


Southwestern Distributors: Sonneborn Bros., Dallas, Texas 4 
BALTIMORE STOCKS CARRIED IN PRINCIPAL CITIES PHILADELFEg 
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